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Rail Rate Cut 
Wouldn't Help, 
Majors Testify 


ST. LOUIS, July 15.—Reduced 
petroleum rail rates will not 
solve the marketing and eco- 


nomic ills of the southwestern 
rail-shipping refiner, opponents 
of proposed reduced rail rates 
from the Southwest into the 
so-called Indiana Standard ter- 
ritory testified here the past 
week at the joint hearing by 
Southwestern Freight Bureau 
and Western Trunk Line Com- 
mittee. 

Representative of the reduc- 
tion in the rate-cut plan (S.W. 
F.B. Docket 17221) is the pro- 
posal to reduce rates on gasoline 
and refined oils from Group 3 
(Oklahoma) to Chicago from 
the present rate of 2.64 cents per 
gallon to 2.01 cents. 

Earlier in the hearing, pro- 
ponents of the reduced rail 
rates had testified that the pres- 





Read Editor Platt’s  edi- 
torial in this issue, Page 14, 
on the rail rate cut proposal, 
entitled, “Does the Oil Indus- 
try Want to be 100% ‘Big 
Business’?” 





ent plight of southwestern rail- 
shipping refiners was the result 
of high transportation costs. 

Opponents of the proposal, 
including a number of pipeline- 
using refiners, contended that 
a bad marketing situation could 
not be cured by a reduction in 
rail rates. 

Lower rail rates from the 
Southwest would disturb the 
present relationship between 
southwestern and northern re- 
fining groups, it was_ said. 
Should reduced rates be inau- 
gurated from southwestern ori- 
gin points, the resultant reac- 
tion in northern markets would 
leave southwestern refiners no 
better off than at present, op- 
ponents contended. Netbacks to 
Southwestern refiners and mid- 
western jobbers would not be 
materially increased by a rail 
rate cut, because wholesale and 
retail gasoline prices would 
follow the trend of rail rate 
revisions, it was said. 

Replying to this contention, 
proponents in rebuttal cited 
Statistics purporting to show 
that during 1938, when rail 
rates were increased approxi- 
mately 0.25 cent a gallon, whole- 
sale and retail prices failed to 
follow freight rates trends, and 

(Continued on page 17) 


Leasing Out Roadside Sites Proposed 
To Finance New Express Highway Plan 


N.P.N. News Bureau 
WASHINGTON, July 17. 
“Liquidation” of the proposed 
$750,000,000 expenditure for ex- 
press highways (N.P.N., June 
28, p. 22) could not be accom- 
plished through collection of 
tolls, but the government could 
pay for such a project by “ex- 
cess taking” for rights of way, 
Thomas H. MacDonald, chief of 
the Bureau of Public Roads has 
told a Senate committee hold- 
ing hearings on the bill intro- 
duced to carry out the Presi- 
dent’s recommendations for a 

lend-spend program. 

The Bureau of Public Roads 
has put itself on record several 
times already as to the unfeasi- 
bility of trying to pay for super- 
highways by tolls, but in its 
report to the White House sev- 
eral months ago it recommend- 
ed the express highway system 
contemplated by the President 
in his lend-spend message. The 
roads bureau, however, only 
touched lightly on the “self- 
liquidation” angle, discussing 


“excess taking’ only academ- 
ically. 
The President, on the other 


hand, has indicated on several 
occasions that he favors the 
“excess taking” method of fi- 
nancing new roads, not only as 
a method of financing, but be- 
cause he feels that private prop- 
erty owners fortunate enough 
to be along the route of a new 
road should not receive the “un- 
earned increment’—or benefit 
of increased land value brought 


about by construction of the 
highway. This, he maintains, 
should go to the government 


which constructs the road. 


Presumably, under such a 
plan sites for roadside filling 


stations would be leased by the 
government, with restrictions as 
to type and number. 


The two bills introduced to 
carry out the President’s plan 
for a $2,660,000,000 lend-spend 
program are Senate 2759 and 
House Bill 7120. Both carry the 
Presidentially-recommended ex- 
penditure of $750,000,000 for 
“self liquidating” roads. 





‘New Drive against Chain Stores Born 


Amidst Speeches, Beer and Sandwiches 


N.P.N. News Bureau 
WASHINGTON, July 17.—A 
new drive against chain stores, 
with enactment of the Patman 
anti-chain store tax bill 
spearhead, opened a 
green glade overlooking the 
placid Potomac River yesterday 
afternoon, when about 175 in- 
dependent business men, poli- 
ticians and trade association 
men, foregathered to hear 
speeches, adopt a_ resolution 
condemning the chains, draft 
plans for raising money, and 
form the “Freedom of Oppor- 
tunity Ass’n. of America.” 

This gathering was held on 
federal government property 
the site of the all-but-abandoned 
Fort Washington, whose an- 
cient ordnance scowled _inef- 
fectually down on the British 
as they came up the Potomac 
in 1812. 

A handful of the small de- 
tachment of soldiers still sta- 
tioned at the old fort were 
drafted to serve beer and sand- 
wiches (there was a little Coca- 
Cola consumed, too) to the hun- 
gering and thirsting. 

All the speeches attacked the 


as its 


was in 


chain store “octopus,” and 
pointed out how fine it would 
be if the Patman bill (H.R. 1) 
were enacted into law. 

There were independent mer- 
chants from Wichita, Des 
Moines, Chicago, St. Louis, Cin- 
cinnati, Tampa, Fairfield, Ia., 
New York, Glendale, Calif., 
Ithaca, N. Y.; Berne, Ind.; Du 
Bois, Pa., and Washington, D. C., 
there. 

Most of the afternoon was 
given over to the speeches, but 
when the shadows through the 
trees got longer and _ longer, 
the crowd became restless and 
started paying more attention 
to the refreshments than to the 
oratory, and _ the_ resolution 
(drafted at a meeting earlier 
in the day) was brought out, 
passed, and the temporary or- 
ganization set up. 

The resolution adopted was 
in the form of a petition to Con- 
gress, which will be duplicated 
in quantity and (according to 
plans) carried around by the 
independent merchants in every 
town in the country for signa- 
tures, urging that Congress ap- 

(Continued on page 10) 


‘Hot Oil La 


investigative office under the 
Connally “hot” oil law ig to be 
established at New Orldans as 
soon as arrangements for office 
space are completed, Interior 


Secretary Ickes has announced. 

The office, to be in charge of 
Senior Examiner Clifford C. 
Rowland, who has comducted 
several investigations in} Louis- 
iana and elsewhere of fjalleged 
Connally law violations, des not 
necessarily portend setting-up 
of a federal tender board in 
Louisiana, Petroleum Comserva- 
tion Division director {George 
Holland told NATIONAL PE- 
TROLEUM NEWS todby, al- 
though it is understood jsuch a 
move may be in prospec. 

From time to time, there has 
been agitation by Texas produc- 
ers for setting up a tendef board 
to pass on Louisiana | crude. 
There have been times when re- 
fineries in the heart of the East 
Texas field were using |Louisi- 
ana oil. Director Hollanfi made 
an investigation a couple of 
years ago, but at that time re- 
| ported against another] tender 
board. 

Commenting on establishment 
of the new office, Sec. Ickes 
said: 

“By executive order t 
retary of the Interior, as 
ignated agent of the Pr 
is charged with the resy 
ity of carrying out the 
policy of the Congress 
hibit the shipment in in 
or foreign commerce of petro- 
leum and petroleum products 
produced in violation qf state 
law. Mr. Rowland’s ~— 
duty will be to check alll ship- 
ments of petroleum from] Louisi- 
ana ports in interstate 4nd for- 
eign commerce and _ interstate 
shipments to such ports to make 
certain that the oil thus shipped 
was produced in accordarjce with 
the laws of Louisiana and the 
orders of the Louisiana |Depart- 
ment of Conservation. 

“T have discussed this] matter 
with Attorney General] Frank 
Murphy and arrangements have 
been made for Mr. Rowland and 
the staff assigned to the New 
Orleans office to co-opergte with 
U. S. Attorney Rene AJ Viosca 
and the Federal Bureay of In- 
vestigation. Violations|of the 
Connally Law reported} to my 
office will be presented} to the 
Attorney General for Pe 


he Sec- 
the des- 
»sident, 
onsibil- 
eclared 
to pro- 
terstate 
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South Carolina 


Files Suit 


Against Four More Majors 


FLORENCE, S. C., July 17.— 
Hearings will be held here two 
days this week and _ probably 
three days next week in connec- 
tion with suits filed by the 
State of South Carolina charg- 
ing five major oil companies op- 
erating in the state with viola- 
tion of the state price discrim- 
ination law in their sales to com- 
mercial consumers in Florence 
County. 

The hearings at this time are 
on the order of the Associate 
Justice D. Gordon Baker, of the 
South Carolina Supreme Court 
requiring that the companies 
produce certain papers and 
other information referring to 
their commercial consumer con- 
tracts. 

First hearing on the list is 
that of Gulf Refining Co., on 
July 20 (Thursday), and next is 
Standard Oil Co. of New Jersey, 
the following day. Next week’s 
schedule calls for a_ hearing 
July 25 for The Texas Co., July 
26 for Shell, and July 28 (tenta- 
tive) for Sinclair Refining Co. 

The law under which the cases 


are brought makes it illegal to} 
make price discriminations be-| 


tween buyers for the purpose of 
“injuring or destroying the 
business of a competitor” with- 
in the same town, city or local- 
ity. A penalty of from $500 to 
$5,000 for each offense (each 
such sale to constitute an of- 
fense) is provided. 

Complaint in the Standard Oil 


case was filed April 19, alleging .. . 





certain specific violations, and a 
motion for leave to amend was 
filed pending the company’s 
turning over certain records 
which would, complainants say, 
give them basis for further spe- 
cific allegations of violation. 
The other cases have come 
along the same route. 

Late last month, Justice 
Baker handed down the order 
requiring the companies to pro- 
duce the records sought, and 
they have been directed to ap- 
pear at the hearings listed above 
with the documents. 


According to the Standard 
complaint, to which the others 
are similar, “plaintiff is  in- 
formed and believes that since 
sometime in the year 1938 but 
certainly since the commence- 
ment of the year 1939, defend- 
ant has sold its Essoline gaso- 
line to all filling stations buying 
its products at a price of 17.05 
cents per gallon; that during 
the same time it has sold its 
Essoline gasoline to various of 
its customers at prices ranging 
from 14.55 cents per gallon to 
15.55 cents per gallon.” 

Specific sales alleged in the 
complaint include those to Rail- 


way Express Co., Armour &, 


Co., Coca-Cola Bottling com- 
pany, and others, and “plaintiff 
alleges on information and be- 
lief that there have been many 


other sales at all times, at least 
since the beginning of 1938, at 


the same discriminatory prices. 


” 





New Drive Against Chain Stores Born 


Amidst Speeches, Beer and Sandwiches 


(Continued from page 9) 
propriate $250,000 for an_ in- 
vestigation of the corporate 
chain store system, then sent 
to individual Congressmen by 
their constituents, as well as 
that the Patman Bill (H.R. 1) 
be passed. 

In return for this Congres- 
sional consideration, the inde- 
pendents pledged themselves to 
encourage local meetings at 
which “members of Congress 
and other qualified speakers 
may present the facts as you 
and we know them to be.” 

The group hopes to raise a 
fund of $2,500,000 through popu- 
lar subscription to combat what 
they term chain store propa- 
ganda, and, making a start at 
yesterday’s meeting, some $4500 
was subscribed. 


Although all members of 


Congress were invited to the 
meeting (preceded by a_ boat 


ride from Washington), only 
about 18 attended, one of them 
a Senator—Capper, of Kansas. 

The Patman bill (H.R. 1) pro- 
vides for a graduated tax on 


chain stores up to $1000 per 


store for all over 500 in a chain, 
and then would multiply the 
result by the number of states 
in which the chain operates. It 
would exempt from the tax 
“any filling station engaged 
primarily in the sale or dis- 
tribution of petroleum products 


and not engaged in the sale or 


distribution of automobile tires 
or tubes 
4, P. 5). 


Virginians Use More ‘Gas’ 
RICHMOND, Va., July 17. 


May, 1938 collections. 
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C.F.A. Territory Rates to be Cut 33°, on Aug. 20 


CHICAGO-—A reduction of 33 per cent in rail freight rates 
on light petroleum products will be put into effect Aug. 20 
in Central Freight Ass’n. territory (which, roughly, includes 
New York, West Virginia, Pennsylvania, Ohio, Michigan, In- 
diana and Illinois), according to present plans of C.F.A. rail 
officials. 

The proposal (C.F.A. Docket 36395) provides that short 
haul rates up to 130 miles shall be figured on a basis of 29 
cents per loaded truck mile, with 6 cents per hundredweight 
as the minimum rate. Rate scales above 130 miles are under 
consideration. 

Representative of the new scale is the rate on gasoline from 
Toledo to Ashland, O., 102 miles, 10.5 cents per hundredweight; 
to Findlay, O., 44 miles, 6 cents per hundredweight. 


* * ca 


Rails Speed Up Consideration of Mid-West 
Rate Cut 


TULSA-— Proposal for reduced petroleum rail rates from the 
southwest into the Indiana Standard marketing territory (SWFB 
17221) is up for consideration and final disposition by the execu- 
tive committees of the Southwestern Freight Bureau, Western 
Trunk Line Committee and Illinois Freight Ass’n., according to 
word received here today. (See page 9 for earlier story.) 

The proposal thus by-passes several of the freight bureau 
committees that generally consider and pass on their recom- 
mendations to the executive committee. Should the executive 
committee approve the proposal, next step would be to “check 
out the rates” preparatory to final publication of the new 
scale of rates. 


Hull Will Say ‘No’ to Japanese Oil Embargo 


WASHINGTON-— State Department’s reply to the request for 
an opinion as to legality of the proposed embargo on oil and cer- 
tain other commodities exported to Japan probably will be that 
it is in violation of a 1911 treaty with that country, it is under- 
stood. Violation of one treaty, the reply is expected to say, does 
not authorize violation of another, and, although Japan has un- 
questionably violated the Nine Power Treaty of 1922, under which 
the powers agreed to respect the independence of China, the 
U. S. is not thereby given the right to violate the 1911 treaty. 
(Earlier story on Page 21.) 


* * * 


Globe Gets Rehearing in Cracking Patent 


CHICAGO--Globe Oil Refining Co. has been granted a re- 
hearing on the “res adjudicata” issue in a long-pending gasoline 
cracking patent damage suit brought against Globe by Uni- 
versal Oil Products Co. 

The “res adjudicata” decree had been entered in connection 
with a similar suit involving U. O. P. and the Root Refining Co. 
Last January the Root case was settled. 

Judge William H. Holly of the U. S. District Court of Chi- 
cago in granting the petition said Globe’s opportunity to review 
the decree in the Root Case had been taken away by a settlement 
action which was made without its knowledge. He further stated 
that “the only reason for holding Globe bound by the decree in 
the Root Case was that it was in control of the litigation and 
could carry that litigation to a conclusion.” That situation no 
longer exists, he pointed out. 


* + * 


Former Oil Marketer May Be ‘Gas’ Tax Collector 


TOPEKA, Kans.—Albert C. Schenkosky, Wichita, Kans. in- 
- surance man, has been appointed to take charge of gasoline tax 
May gasoline tax collections in 
Virginia amounted to $1,584,423, 
an 8.7 per cent increase over 


collections in Kansas, according to reports here. Mr. Schen- 
kosky’s work will be supervised by the newly created Commis- 
sion of Revenue and Taxation. Mr. Schenkosky has had experi- 
ence in the oil marketing business. 
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Dealers Blame Madison Case 
For Disturbed Retail Prices 


N. P.N. News Bureau 


LOS ANGELES, July 15.—De- 
moralized markets, marked be- 
low-cost dealer margins, price 
wars, destructive competition, 
and other factors contributing 
to the low ebb of service station 
profits east of the Rockies, were 
blamed on oil company prosecu- 
tions at Madison and the dealer 
marketing plan, in many letters 
received by the Retail Petro- 


leum Dealers Ass’n. of Cali- 
fornia. 

Fearful of similar results on 
West Coast retail markets from 
the federal grand jury oil in- 
vestigation at Los Angeles, the 
R.P.D.A. appealed to members 


of the industry (N.P.N., June 21,, 


1939, Page 11) for reports of 
“ruin” which followed the Mad- 
ison oil cases. Individual letters 
were also directed to some 1200 
dealers throughout the country. 

From Green Bay, Wis., came 
the following: 


“I, personally, believe this 
trial at Madison of the Oil Com- 
panies was meant to harass 
business as the New Dealers 
have been doing for a long time. 

“Naturally, if there can be no 
understanding among _ com- 
panies to try to keep prices ata 
living profit, the filling stations 
and the oil and gas industries 
are bound to suffer—and have 
suffered in Wisconsin. Here we 
have been experiencing one of 
the worst price wars in all my 
experience (I have been con- 
nected with the business for 20 
years). We are selling gasoline, 
including tax, for 7 and 8 gal- 
lons for a dollar. You can read- 
ily appreciate that there isn’t 
much profit left for the jobber, 
dealer or refiner when the Gov- 
ernment, both state and Federal, 
takes 5 cents on the gallon.” 

From Bethlehem, Pa.: 


“We are very strongly op- 
posed to the government oil 
prosecution, with which you are 
threatened on the California 
coast. We have written to the 
Department of Justice, protest- 
ing strongly against it, telling 
them that we suffered severely 
from the price disturbance 
caused by the Madison Trial, 
and urging them to relinquish 
the prosecution. 

“Our opinion is that it af- 
fected us adversely, caused 
many of us to lose money, added 
to unemployment and was a 
ridiculous procedure. 

“We think the Madison Trial 
was a dishonorable attempt on 
the part of the government to 
interfere with perfectly hon- 
estly conducted business and 


| wholesale gasoline business. 


that there was only one excuse, ; 
in that it was a political effort | 
for vote-making.” 








From Poughkeepsie, N. Y.: 


“As a result of the Madison| 
Case dealers and dealer organi-| 
zations have been hard put to| 
stabilize markets with co-opera-| 
tive effort on the part of the 
major companies because of a. 
justified fear that such conduct 
would heap upon their shoulders | 
considerable criticism and pos- 
sibly an indictment for so-called 
‘collusive’ and concerted action 
bordering on ‘conspiracy’. Con- 
sequently, littke or no support 
has been had by dealer organiza-' 
tions in the eastern part of the 
country following that thrust at 
the industry.” 

From Rockville, Indiana: 

“In my opinion the Madison 
trial was just another of those! 
contradictions of Government 
which the present administra- 
tion at Washington has been in- 
famous for in the past seven 
years. 

“They merely prosecuted the 
oil companies for doing the 
thing the government recom- 
mended they do. In this terri- 
tory our business has been shot 
ever since the Madison trial.” 

From Traverse City, Mich.: 

“We were making good 
money before the Madison case, 
but since then we have been| 
having a heck of a time because! 
of the so-called Iowa Plan being} 
in vogue in this territory; it has! 
been very difficult to handle} 
dealers; price cutting is wide-| 
spread. 

“My suggestion to the dealers | 
of the Pacific Coast would be to} 
back up your sources of supply, | 
and then do not repeat the Mad-' 
ison case, which, in my personal | 
opinion, has done a_thousand| 
times more harm than it will| 
ever do good. 

“We are not having trouble 
with the major oil companies, 
but we are having trouble with 
the small refineries who will 
sell to unscrupulous dealers.” 

From all sections of the coun- 
try, the California dealers as- 
sociation reported, came similar 
letters, pointing to the independ- 
ent dealer’s belief that the Mad-| 
ison trial was the underlying 
cause for current and recent dis- 
turbances in the retail and 

















N.P.A. Sets 1940 Date 
WASHINGTON The 37th 
semi-annual meeting of the Na- 
tional Petroleum Assn. will be 
held at the Cleveland Hotel, 
Cleveland, O., April 18 and 19. 
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NPN's Log 
| ON OIL LEGISLATION 

















Summarized oil 
received at Cleveland 


legislative information 


below is based on reports 


from Washington and state legislatures, which 


are deemed reliable although NATIONAL PETROLEUM NEWS assumes 
no responsibility for accuracy or completeness of this information. 


Final Reports 


Pennsylvania 


(Legislature convened Jan, 3, 
adjourned May 29) 


Bills Enacted 

HB-316. Extends’ the 1 cent 
emergency tax on gasoline to May 
31, 1941. Approved May 4, 1939. 

HB-314. Extends the 20 mills 
gross receipts tax on pipeline com- 
panies to December 31, 1940. Ap- 
proved May 4, 1939. 

HB-322. Repeals act imposing a 
pump tax, regulating price posting, 
and prohibiting misbranding, sub- 
stitution, and adulteration. Ap- 
proved May 26, 1939. 

HB-408 and SB-156. Repeals law 
relating to protection against forest 
fires in lands where oil and gas 
wells are located. Approved June 
24, 1939. 

HB-1245. Appropriates $11,570,- 
914.55 from the Motor License Fund 
to meet interest and sinking fund 
charges on highway bonds. Ap- 
proved May 23, 1939. 

HB-1. Transfers $26,000,000 from 
the Motor License Fund to the Gen- 
eral Fund for subsequent appropria- 
tion to relief. The funds borrowed 
are to be returned prior to Septem- 


ber 1, 1939. Approved February 8, 
1939. 
HB-3. Transfers $3,000,000 from 


the Liquid Fuels Tax Fund to the 
General Fund for subsequent ap- 
propriation to relief. The funds bor- 
rowed are to be returned prior to 
September 1, 1939. Approved Febru- 
ary 8, 1939. 

HB-835. Transfers $3,885,000 from 
the Motor License Fund to the gen- 
eral fund for subsequent appropria- 
tion to relief. The funds borrowed 
are to be returned prior to Septem- 
ber 1, 1939. Approved April 25, 
1939. 

HB-1550. Appropriates $400,000 
from the Motor License Fund to the 
Department of Commerce to be 
used in publicizing the attractions 


of the Commonwealth to promote 
tourist travel. Approved June 9, 
1939. 


HB-156. Provides that moneys 
received by counties from the gaso- 
line tax may be used for sinking 
fund payments on county highway 
bonds and validates such payments 
heretofore made. Approved June 21, 
1939. 

HB-442, Appropriates $8,500,000 
from the Motor License Fund to 
second class townships to be allo- 
cated for the construction and 
maintenance of township roads and 
bridges. Approved May 17, 1939. 

HB-443. Allocates to second class 
townships the unexpended balance 
of appropriations made in the last 
biennium for the construction and 
maintenance of township roads and 
bridges. Approved May 17, 1939. 

HB-929. Changes the effective 
date for the registration of motor 
vehicles to April 1st and the ef- 
fective date for the registration of 
drivers’ licenses to February Ist. 
Approved June 26, 1939. 

HB-1423. Amends the Motor Ve- 

hicle Code; changes the _ weight 
limits of certain classes of trucks; 
increases the permissible speeds of 
buses and trucks and otherwise 
modifies the Code. Approved June 
27, 1939. 
HB-1451. Authorizes the Depart- 
ment of Highways to lease from the 
state authority any bridge, and pro- 
vides for its operation. Approved 
June 20, 1939. 

SB-226. Repeals act authorizing 
the appointment of a commission to 
investigate the operation of the oil 
industry. Approved June 19, 1939. 

SB-269. Appropriates the sum of 


$50,000 for research to discover by- 
products of anthracite and bitumin- 
ous coal and uses therefor. Ap- 
proved June 26, 1939. 

SB-795. Authorizes the “Authori- 
ty” of any municipality to contract 


with adjoining = states for the 
financing, construction, and opera- 
tion of an interstate tunnel under 


the Delaware River 
20, 1939. 

SB-616. Provides that whenever 
any toll bridge is purchased by the 
state at a cost of $3,000,000 or less 
it shall immediately be made free. 
Approved June 21, 1939. 

SB-725. Provides that the Secre- 


Approved June 


tary of Highways may take over 
existing public roads and _ streets 
in cities that parallel state high- 


ways. Approved June 21, 1939. 


Among Bills Which Did 
Not Pass 


HB-14. To provide that the de- 
partment shall allow such handling 
and storage losses of liquid fuel as 
are substantiated to its satisfaction. 

HB-130. To exempt from the im- 
position of the tax liquid fuels used 
to operate stationary engines, trac- 
tors or other machinery used exclu- 
sively for agricultural purposes. 
Would provide for refunds of tax 
paid on liquid fuels used for such 
purposes. 

HB-1316. To provide that all po- 
litical subdivisions and all volunteer 
fire companies shall be entitled to 
a refund of tax paid on liquid fuels 
used in the operation of engines, 
vehicles, tractors, or other machin- 
ery or equipment owned by the 
political sub-division or in the op- 
eration of fire equipment. 

HB-1334. To provide for a refund 
of tax on liquid fuel used in the 
operation of motor boats and power- 
craft on the waters of the state. 

HB-1375. To provide for a refund 
of tax on liquid fuel used in the 
operation of stationary engines or 
in the operation of tractors or 
other machinery used exclusively 
for agricultural purposes. 

HB-86. To impose a tax of 3 cents 
per gallon on all fuel oil used or 





sold and delivered by 
in Pennsylvania. 

HB-939. To impose a tax of one- 
fifth of one cent per barrel on the 
right to produce crude oil. 

HB-145. To impose a license tax 
of 5 cents per square foot on all 
signs except signs placed by any 
person advertising his own business 
on the premises. 

HB-734. To license all signs with- 
in 500 feet of highways. Signs with- 
in 100 feet of any building where 
the business advertised is carried 
on are exempt. 

HB-995. To regulate outdoor ad- 
vertising. Would exempt not more 
than two signs aggregating not 
more than 24 square feet and not ex- 
tending more than 15 feet from the 
ground advertising the business car- 
ried on on the premises. 

HB-938. To create the 
vania Oil Commission to 
the production of 
eliminate waste. 

HB-943. To approve the ratifica- 
tion and enactment into law of the 
Ohio River Valley Water Sanitation 
Compact. 

HB-1009. To regulate the produc- 
tion of gas and oil from wells more 
than 3000 feet deep. 

HB-331. Unfair Sales Act. 
prohibit wholesalers and 
from selling below cost. 

HB-494. Unfair Sales Act. Would 
prohibit sales below cost with in- 
tent to injure competition. 

HB-109. To prohibit the operation 
of trucks of more than three tons 
over the highways on Sundays and 
legal holidays from Decoration Day 
to Labor Day. 

HB-251 and SB-101. To provide 
for the distribution of 0.75 cent of 
the gasoline tax to the counties and 
another 0.75 cent to cities and 
towns. The money to be used for 
roads. 

HB-320. To provide that opera- 
tor’s license fees shall be used to 
create a fund for the issuance of 
motor vehicle operators against 
liability and property damage. 

HB-759. To provide that vehicles 
with a chassis weight between 4000 
and 5000 pounds shall not have a 
gross weight of more than 15,000 
pounds. 

HB-1303. To fix the 
length of any 
hicles at 50 feet. 
tion is 70 feet. 

HB-708. To create an Employ- 
ment Commission and to fix maxi- 
mum hours. 

HB-1077. To amend act regulat- 
ing the construction, equipment, 
maintenance, operation and inspec- 
tion of boilers. 

SB-335. To repeal act requiring 
all persons engaged in the sale and 
distribution of liquid fuels to secure 
a permit for each pump or outlet. 


distributors 


Pennsyl- 
regulate 
crude oil to 


Would 
retailers 


maximum 
combination of ve- 
The present limita- 


Fee $1. 
SB-74. To require the posting on | 
each pump ai sign containing all 


information as to the retail price 
of the liquid fuel, state tax, federal 
tax, discounts if any, and the total 
selling price. 

SB-214. To require the posting of 
the price of liquid fuels on each 





Oil’s wAsHINGTON CALENDAR.. 








Below are given the dates and notices of hearings, proceedings, new legis- 


lation, etc., 
of requlations 
with 


issued, 
information as to how readers 


| HEARINGS: 


Securities and Exchange 
Commission 

July 24-—On petition for a re 
duction of rail rates on gasoline, 
kerosine and naphtha from El 
Dorado, Ark. to Memphis. 
(Memphis, Tenn.) 

July 24—On application of St. 
Louis-Southwestern railroad io| 
publish reduced rates on gaso- 
line, kerosine and naphtha from 


Shreveport and Bossier City, 
La., to Memphis, Tenn. and 
nearby points without corre- 


sponding reductions from other 
southwestern origin points. 
(Memphis, Tenn.). 


which are of importance to oil companies. Notice is also given 
interpretations of 


laws, 
may secure 


July 27—Oral argument on In- 
land Empire Petroleum Freight 
Rate case, proposed rail rates 
reduction from North Pacific 
Coast points to inland destina- 
tion. 

July 27 and 28 Oral argu- 
ment on freight rates from 
Wyoming and Montana _ into 
Idaho, Oregon and Washington. 
Dept of Interior: 

July 27-—-On minimum price 
order for Lance Creek crude oil. 
Federal Trade Commission: 

Aug. 11—-On complaint under 
against 
and General 


new publications, etc., 
official copies of these. 


Robinson-Patman Law 
American Oil Co. 
Finance, Inc. 











pump on signs stating separately 
the state and federal taxes. 


SB-182. To amend the Pennsyl- 
vania Constitution so as to _ pro- 
hibit the diversion of highway 
funds. 

SB-1097. To extend the _ Fair 
Trade Act to cover commodities 


sold from vending equipment (gaso- 
line pumps included). 

SB-825. To create a continuing 
joint legislative commission to _ in- 
vestigate the oil industry and to 
regulate the industry with’ the 
purpose of uniting, aiding and _in- 
ducing it to correct abuses inimical 
to the orderly conduct of business 
and the public good. 

SB-23. To prohibit the operation 
of common and contract carriers 
on public highways between 6 p.m. 
Saturday and 6 a.m. the following 
Monday. 

SB-405. To provide for a 
hour day for truck drivers. 

SB-790. To provide for the ac- 
ceptance by the Commonwealth of 
a gift of lands from the American 
Petroleum Institute. 


ten- 


* * * 


New Hampshire 


(Legislature convened Jan. 4, 
adjourned June 17) 
BILLS ENACTED 

HB-350. Permits refunds of tax 
paid on fuels used in highway build- 
ing equipment. Approved. ; 

HB-358. Requires persons selling 
gasoline or other fuel to be used in 
aircraft to obtain a license to do 
business as an aircraft fuel dis- 
tributor. Revenues from toll on fuel 
be credited to aeronautical air- 
craft fund created by act. Approved. 

HB-205. Extends maximum allow- 
able axle weight from 16,000 to 
18,000 pounds; weight for single 
vehicle from 26,000 to 28,000 pounds; 
and weight for a combination from 
38,000 to 40,000 pounds. Approved. 

HB-369. Appropriates a sum not 
to exceed $5,000,000 to provide high- 
way funds for construction, recon- 
struction and maintenance and for 
the reimbursement of towns for 
hurricane-flood damage. Approved. 

SB-43. Provides for a fee of $25 
for any additional semi-trailer to 
be used with a tractor semi-trailer 
combination. Approved. 

Bills Which Did Not Pass 

HB-24. To prohibit signs of more 
than 25 square feet and also those 
within 500 feet of nearer side line 
of any public street. Exempt signs 
advertising premises on which the 
same are located or the business 
transacted. ; 

HB-185. To provide that the High- 
way Department shall make rules 
and regulations for proper control 
and restriction of billboards and 
signs on land adjacent to state and 
state aided highways. Would levy 
license fee not in excess of $50 
annually for each billboard and give 
cities and town authority to further 
regulate and restrict billboards and 
signs. 

HB-242. To provide that no per- 
son shall display any billboard or 
advertising device unless licensed; 
license fee, $200, permit fee for each 
billboard, $3. Would exempt signs 
advertising the business on the same 
location. 

HB-3. To provide motor vehicle 
licenses shall expire one year from 
their date of issue. 

HB-51. To provide that state- 
aid highways whose construction 
was started prior to the enactment 
of this law, shall be maintained by 
the state after completion. Under 
present low they are maintained 
both by the state and the town. 

HB-147. To enable the Public Serv- 
ice Commission to regulate common 
and contract carriers. Commission 
agents exempt. 

HB-293. To provide for revoca- 
tion by Commissioner of Motor Ve- 
hicles of the license and registration 
of any person operating a motor 
vehicle who has not paid within 30 
days bills received for purchase of 
gasoline and oil. 

SB-52. Dealers to post at pump, 
sign not exceeding 10 inches in 
height and 8 inches in width, show- 
ing retail sales price per gallon and 
total cost. 


SB-38. To limit height of motor 
vehicles to 14 feet. No limit now. 
SB-21. Creates office of State 


Fire Marshal. Advisory board may 
make rules and regulations for stor- 
age, sale, transportation and use 
of combustibles and explosives. 
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How about 





Premiums— 


Are they Price Cuts? 


Writing in NATIONAL PETROLEUM NEWS of May 
10th, Editor Platt stated that no matter what was given 


away—a premium is still a price cut. 


Now comes James 


W. Perkins, Nashville, Tenn., president of Red Ace Pe- 
troleum Co., Inc., to defend the giving of premiums at 
stations—or rather “advertising at the point of sale.” as 


he calls it. 


Read Mr. Perkins’ letter below and NPN’s re- 


ply, then the editorial against premiums in the May 10th 


issue. And if you have an 
premiums, write NATIONAL 
land, Ohio. 


Letter 


Dear Editor: 

The methods we use were con- 
demned in your editorial of re- 
cent date on price-cutting. No 
offense, however. 

We sell in a middle bracket 
not the highest—not the low- 
est. We _ spend considerable 
money for advertising, mostly 
at the point of sale. 

You have, in my opinion, got- 
ten completely off base about 
the question of price cutting, 
premiums, ete. Why not write 
another editorial and present 
the other side. 

The state legislature of Ten- 
nessee, through the effort of so- 
called legitimate dealers associ- 
ation, passed a price posting, no 
discounting law applicable to 
“service stations” only. Buried 
over toward the end of the bill 
there was a section prohibiting 
premiums on grounds that it 
constituted a rebate or conces- 
sion. 

I call this law unfair, and in- 
jurious to the little man and I’ll 
tell you why. 


Majors spend millions in ad- 
vertising “nationally” —- radio 
and every known way. If you 
gave me a full page ad in your 
publication, it would be worth- 
less to me, since my business is 
confined to the middle Tennes- 
see territory. We are compelled 
to advertise at the point of sale, 
and for anyone to sponsor a law 
preventing me from _ spending 
my advertising dollar in any 
normally legal manner I choose, 
is selfish, unfair, and won’t win 
in the end. 

I'll quit rambling and get 
down to the point. I brand ma- 
jors the worst price cutters in 
the world. 


Service station price, Nash- 
ville, 23 cents. Despite the re- 
cent law, this price is still being 
slashed under the canopy. 


Dealer, 19 cents. The poor 
FISH, flies majors’ flag, with 
nothing but a prayer with which 
to succeed. Majors can’t operate 


opinion on this question of 


PETROLEUM NEWS, Cleve- 





for less than 5*% or 6 cents re- 
tail cost, and instead of helping 


the poor FISH get business, 
they rob him of every tank 
wagon account they can get. 


Will furnish equipment and de- 
liver any amount at 1.5 cent 


_ under the price the dealer pays. 


Who is the worst price cutter — 
I’m asking YOU? 

Accounts buying as little as 
900 gallons off tank wagon, 17.5 
cents. Railway Express, less 
than 3500 gallon account, being 
sold at 16.5 cents delivered tank 
wagon, which is about % over 
Chicago Journal of Commerce 
low. 

A tank car was sold this week 
to commercial account at 1 
cent under the Journal. 

Little wonder I laugh at your 
recent editorial. Apparently you 
have been misled by the majors. 


(Signed) James W. Perkins, 
President, Red Ace Petroleum 
Co., Ine., Nashville, Tenn. 


* * % 


Reply 

All right Mr. Perkins, let’s 
put it to the jury and ask for 
comment. 

My contention was, and is, 
that a premium given with a 
purchase of gasoline or anything 
else, is not something to be com- 
pared with any advertising of 
that or any competitor’s prod- 
uct. A premium is a further IN- 
DUCEMENT to a buyer to part 
with his money for your article 
regardless of what he thinks of 
the article. A premium is to 
calm any doubts in his mind as 
to the quality or full value of 
your article, it is what the small 
boys in our time at least, and 
also the expert horse traders, 
used to throw in “to boot,” like 
the baseball bats that were 
given away with every suit of 
clothes down at “Smith’s, at the 
sign of the Bear.” 

The value of a premium, its 
pernicious value in fact, lies in 
that the average person attaches 
a greater dollars and cents 


value to a piece of merchandise 





thrown in with a sale that it 
actually amounts to in dollars 
and cents. One’s eyes bulge at 
the idea of getting a new car or 
piano, or radio, or refrigerator 
for a mess of trading stamps, or 
a baseball bat with another suit 


of clothes. One’s mind gets 
away from the thing being 
bought, one’s eye ceases to see 
where the suit doesn’t quite fit, 
or appreciate that the pants 
pull too snugly in the crotch, or 
drag too much in the back, be- 
cause one is thinking about that 
baseball bat and all the one and 
two baggers its going to knock 


out and besides, the old bat is | 


all banged up from hitting out 
stones and we’ve needed a new 
one for a long time. 


It’s really the ball bat we are 
buying and the clothes are just 
thrown in. And if the clothier 
offers to throw in a new ball for 
that blue suit that costs two 
dollars more, that settles it; 
you never liked blue but the bail 
is a good one, so Dad, let’s get 
the blue suit? 


Isn’t it true that premiums in 
the form of merchandise make 
more of an appeal to the buyer 
than just plain cash discounts 
and do they not appeal much 


reason of the cost of the 
premium? 

After you have the premium 
are you “sold” on going back 
to that store again because of its 
fine merchandise, excellent serv- 
ice and all, or do you go where 
you can get more premiums? 


Whereas advertising, on the 
other hand educates as to the 
quality of the goods, the char- 
acter of service and stability of 
the house behind the merchan- 
dise. Advertising, thus describ- 
ing the merchandise and service 
invites the prospect to the doors 
where the prospect sees for him- 
self whether the merchandise 
then is worth what is asked. His 
judgment is not warped by 
thought that even though the 
goods look a bit off color, and 
the service is not quite what he 
thought it was going to be that 
anyway, such deficiencies would 
be made up by the piano or the 
home-run hitting qualities of 
the base ball bat. 


I haven’t here written all 
that’s evil of premium giving, 
nor have I painted the lily of 
the advertiser as white as it 
could be painted, but here is 
enough, together with the com- 
ments of our friend from Nash- 
ville, to set the jury to arguing 
at least. 

Boiled down the question is 
Is premium, giving in the oil 
business helpful and is it good 
merchandising. 

All in favor please write in to 
the 

Editor of 
Merchandising Disputes 





Sign Ordinance 
For New York 
Passes Council 


N. P. N. News} Bureau 

NEW YORK, July 15.---A gas- 
oline price posting ordinance, 
passed by the New York City 
Council, is now before] Mayor 
LaGuardia for final action. The 
ordinance, which was sponsored 
by gasoline retailers’ fssocia- 
tions and introduced by Qouncil- 
men Burke and Sharkey, is 
somewhat similar to on¢ which 
Mayor LaGuardia vetoed] earlier 


\this year, although proponents 


feel it overcomes objections of 
the previous measure. 

The latest ordinance} limits 
price signs to a placard] on the 
pump or other dispensing equip- 
ment, which shall be “mot less 
than seven inches in height and 
eight inches in width, nor larger 
than twelve inches in height and 
twelve inches in width” |stating 
the price of gasoline in numbers 
of uniform size, togethftr with 
the name, trade mark, brand or 


isymbol and grade and quality of 
more to certain types of buyers | 
than a price that is the lower by | 


the gasoline. 

No other signs stating the 
price or prices of gasolirje other 
than the pump signs are pllowed 
on the station premises. 

The ordinance, as pag$sed by 
the Council, states that fit shall 


‘be unlawful for any perspn, firm 


or corporation to sell or offer 
for sale gasoline at retai} in any 
manner so as to deceive jor tend 
to deceive the purchaser as to 
the price, nature, aushity or 
identity.” It also prohibits sub- 
stitution and adulteratiqn. 

The tax to be collected in con- 
nection with the sale of gasoline 
is to be stated on the pump sign, 


‘apart from the selling price of 
‘the product. 


Violation of any of the provi- 
sions of the ordinance is}subject 
to a fine of not more than $250 


'or imprisonment for nqt more 
'than 60 days, or both. 


Wisconsin Oil Johbers 
Will Golf, Aug. 16-17 


MILWAUKEE, July 1.-The 
annual summer meeting and 
golf tournament of the Wiscon- 
sin Petroleum Ass’n. will be 
held Aug. 16 and 17 Jat the 
Dells View hotel, Lake |Delton, 
seven miles from Barab go, Roy 
L. Brecke, secretary, anrounced 
last week. There will be a golf 
tournament on both days. The 
dinner will be on Aug. |23, fol- 
lowed by a floor show. 

The Wisconsin jobberg again 
this year are inviting tha North- 
west Petroleum Assn. dnd the 
Chicago Oil Men’s Club|to join 
in the golf tournament. 
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Does The Oil Industry 
Want to be 100% “Big Business’’? 


By WARREN C. PLATT, Editor 

A battle is being fought tuday in the 
Mid-Continent district between the few 
remaining small all rail shipping Inde- 
pendent refiners and the larger pipeline 
owning and shipping refiners, which may 
be of far more importance to the entire 
oil industry than first appears. 

The present argument is over whether 
rail rates shall be reduced to, enable the 
small refiners better to compete with the 
larger pipeline using refiners. But the 
battle really concerns the cause and the 
existence of the “small business man” 
in western oil refining. It raises some 
interesting and highly important ques- 
tions for all in the oil industry. 

Does the oil industry—meaning pro- 
ducers, major companies and their job- 
bers—want to face the national political 
fight against ‘‘big business’ alone? 

Does the oil industry consisting say of 
only major companies, want to face not 
only this fight but face the more formid- 
able effort of government to conserve pe- 
troleum, one of this country’s most val- 
uable natural resources, and through 
“conservation” to seek control of the 
industry that converts and distributes 
this resource? 

Do the jobbers, even though they buy 
from the majors only and are in compe- 
tition with the relatively few jobbers 
who now patronize these small refiners, 
want to see the small Independent refiner 


perhaps even eliminated from the pic- 
ture, at all events reduced still more to 
insignificance? 

There would seem to be involved in 
this fight far more than who will get a 
few million gallons of gasoline business. 
The industry may be letting itself in for 
a political disadvantage which it will find 
it hard, if not even impossible, to over- 
come. 

The fighting is over the request of the 
small refiners to have the railroads in 
the Southwest reduce their oil rates so 
they can compete with the pipeline users. 
The request was presented to the freight 
committees of the interested railroads. 
The major oil companies intervened tc 
point out that, in their opinion, if the 
rail rates were reduced, the pipeline 
rates would have to come down, the pe- 
troleum markets over the west would be 
reduced with the result that all refiners 
would get the same net-back at the re- 
finery as today and the railroads would 
not get a ton more oil freight. Besides, 
the large oil companies pointed out, the 
roads could not possibly expect to reduce 
their rates enough profitably to put the 
pipelines out of business. 

On which side “justice’’ may be in this 
battle is much harder to say than may 
appear at first glance, but what may be 
the political wise thing to do is some: 
thing else. 

The life of the rail shipping refiner to- 


day is dependent on more than transpor- 
tation costs. This Mid-Continent refine: 
today must solve the problem of com- 
peting with brands and national adver- 
tising, of getting and holding the ables: 
type of jobbers who have largely turned 
to the national gasoline brands and of 
doing this in the face of probably con- 
tinued decline in pipeline, water trans 
portation and truck transport rates anc 
costs. Maybe the railroads can improve 
their methods sufficiently to save the 
small refiner but so far the roads have 
shown neither the ability nor the incli- 
nation so to do. 


Once the small rail shipping refiner 
was the Independent oil industry. He 
was the creator of most of the ten 
thousand Independent jobbers of today. 
He battled the railroads for lower freight 
rates by which Mid-Continent refiners 
could ship to new jobbers up north. He 
loaned the jobbers money and nurtured 
them. The small refiner fought for anti- 
discrimination and fair trade laws in the 
states and at Washington to insure the 
jobbers’ security. The small refiner 
started and won the big battle to make 
pipelines common carriers and then, be- 
cause they could not get the freight 
rates down, dropped the pipeline fight 
without contesting the high pipeline 
rates, for fear they would only succeed 
in putting themselves out of business 
which would leave their jobber connec- 
tions stranded without Independent 
source of supply. The small refiner, 
when the competitive battle got hard, 
gave the jobber his first marginal and 
protective contracts which some jobbers 
used to get more gallonage at the job- 
ber’s profit but at the refiner’s great loss, 
so much loss that at times refiners 
shipped the gasoline free of charge and 
sent a check along beside tc make up 
the margin guaranteed. 


Then larger companies enticed the 
jobbers away by offers of nationally ad- 
vertised brands and other sales helps 
the small refiner could not supply. Even- 
tually these small refiners were left with 
private brand jobbers and even many of 
the so-called price sellers. 


A year ago this summer we had the 
startling spectacle of some of the small- 
er northern Independent jobbers turning 
on the small Independent refiner to dis- 
cover in the Oklahoma tank car ‘mar- 
ket’’ the very lowest possible price that 
any one of those small refiners, in their 
desperation to live, would make and to 
establish that low price as “the market” 
so that the jobbers could use it in their 
own contracts with their national brand 
gasoline suppliers. 


When presented to these national 
brand jobbers in this light they denied 
that they sought to destroy the Inde- 
pendent refiner but the fact remains that 
they were driving more nails into his 
coffin just as industriously and disas- 
trously as if they were in a conspiracy 
with the major companies their sup- 
pliers, to forever exterminate the Inde- 
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pendent refiner. And he has not re- 
covered from that “licking” yet, in fact 
the present battle for lower rail rates 
can be said to stem partly at least from 
that treatment of him by the jobbers of 
the major companies. 

As if that were not enough, these same 
jobbers and others, chiefly national 
brand jobbers, opposed the re-enactment 
of the Connally “hot” oil law, which not 
only stands for highly scientific conser- 
vation of the nation’s two great natural 
resources, oil and natural gas, but which, 
when finally passed in 1935, was about 
all that saved these same Independent 
Mid-Continent refiners. The Connally 
law, stopped the cut-throat price compe- 
tition, that came from crude oil illegally 
and dishonestly produced in East Texas, 
and which was refined by some four 
score refiners who had to quit the minute 
they could not continue the advantage 
of using illegal and even at times ac- 
tually stolen crude oil, for which last 
not a cent ever was paid to its owners. 


Rails Turn Deaf Ear 
To Plea of Refiners 


For years Mid-Continent refiners, 
large and small, have fought innumer- 
able cases before railroad commissions 
and plead many times in private con- 
versations with the railroads, to make 
oil rates which would permit competi- 
tion with pipelines. They have pointed 
out that if this was not done there would 
be only one answer and that would be 
the closing down of Mid-Continent re- 
fineries, big and little. These refiners 
presented many sets of figures which 
they believed proved that the roads could 
make money on the increased tonnage 
by making more competitive rates. But 
the railroads would have none of it, even 
though the dire prophecies of the refin- 
ers came true with the shutting down 
of plants of big companies as well as 
small ones. 


Various pipeline projects were talked 
of in the southwest for years to relieve 
the refineries located there but they all 
looked like too much money. Then came 
plans for the Great Lakes gasoline pipe 
line. Only the larger refineries could af- 
ford to join in that project. But just 
before they began construction of their 
line these larger refiners again made an 
appeal to railroad high executives to give 
heed to the pleas of the refiners for low- 
er rail rates. They pointed out that once 
the pipeline was built the railroads could 
never hope to get the business back be- 
cause nothing short of a miracle would 
reduce rail costs below pipeline costs. 
But the railroads would not listen and 
the line was built. It was shortly fol- 
lowed by the construction of the Phil- 
lips gasoline line from the Texas Pan- 
handle to St. Louis, the Shell line from 
their crude line terminal to Indianapolis 
ind now into Ohio, and now the Stand- 
ard of Indiana is reported planning a 
gasoline line west from its refinery at 
Alton, Il. 

This pipeline development has left a 





small group of small Independent refin- 
ers in the Mid-Continent area that are 
still largely dependent upon the railroads 
for hauls of any length to the north. Of 
necessity these small refiners have 
turned to developing their own jobbing 
and retail outlets close at home. Some 
have established a co-operative master 
brand—Sovereign Service. All have 
given more attention to truck transport, 
particularly the Kansas refiners, and one 

~Champlin—has built his own gasoline 
pipeline from Enid, Okla. up into Ne- 
braska. 

As these Mid-Continent refiners have 
developed their own distributing meth- 
ods nearer at home, they have sold less 
and less material to jobbers up north, 
especially in ‘‘the open spct market.” 
In fact, some of these refiners have 
pulled out of that ‘market’ almost en- 
tirely and even taken on large local cut 
price sellers to keep their refineries go- 
ing. And jobbers up north have turned 
more and more to the major companies 
for their supplies. 


All this change has brought before the 
oil industry today a question of which 
it seems to appreciate little, and that is 
what about the tank car prices that are 
used in a good many thousands of con- 
tracts throughout the middle west? 

How are they going to be affected by 
the steady shrinking of the market area 
possible for the small refiners? 

Will these refiners, through necessity, 
fight still harder among themselves for 
their “local’’ business and thereby set a 
still more ruinous tank car market price 
level than at present and which price 
level would automatically, because of 
the contracts, be made to apply to all re- 
finers supplying the whole Mississippi 
and Missouri river valleys? 

On the other hand, if the railroads 
grant lower oil rates how much will that 
cause further reductions in the pipeline 
rates and thus tend to block any addi- 
tional northern shipments by the small 
Mid-Continent refiner? Or have the 
pipeline rates been reduced sufficiently 
to last for some time? 


Will Pipelines Reduce 
Their Rates to North? 


What is “best’’ for the small refiner 
is a hard question. That is why the sug- 
gestion is here made that it may perhaps 
better be viewed from the standpoint of 
industry policy. 

NATIONAL PETROLEUM NEWS 
has always had a vital and active inter- 
est in the life and success of the Inde- 
pendent refiner. It was founded 30 years 
ago last February as the only free voice 
to awaken and weld together the inde- 
nendents of the industry on behalf of the 
Independent refiners of those days who 
were mostly in the western Pennsylvania 
district. This paper has fought for these 
refiners and seen them spring up in all 
areas, and then, sad to relate, it has 
seen so many of them die, or be re- 
stricted to small marketing territories. 
Many of these dying or restricted refin- 








ers were once good customers off NA- 


TIONAL PETROLEUM NEWS. Today, 
because of the economic vicissitudes, 
there are but two of the smaller Mid- 
Continent refiners using our adveftising 
pages and one of these has hif own 
gasoline pipeline and the other ifs own 
gasoline marketing outlets. Othfrwise, 
presumably, they would not be advertis- 
ers either. 


We would therefore obviously }ike to 
see the small refiners kept alive ard even 
more of them returned from thq dead. 
We realize that a few of them haye been 
decidedly destructive in their op¢rating 
methods and that they have liyed by 
pernicious price cutting. But than, too, 
some of the larger companies have not 
been without blame in this regard. 

The thinking of the country] today 
seems to be on behalf of the ‘‘smafl busi- 
ness man,” at least the New Deal ad- 
ministration is again speaking kind 
words for him, even though the chief 
New Dealer was most loath to have the 
undivided profits tax killed, a tdx that 
would certainly have killed all] small 
business men. 


Small Business Man 
Has His Advantages 


The ‘“‘small business man” is ah asset 
to every industry. His “chief executive” 
-generally the owner—is near¢r “the 
people.”” He can often sense chahges of 
political thought and even of ecdnomics 
before his larger competitor. He then 
can get into action quicker. The kmaller 
business man does not have to wait on 
any decisions from boards of difectors, 
executive committees or approyals of 
legal departments and public rélations 
men. He can get into a fight for his own 
rights and his own property at once. 
This is the way the small Wusiness 
man has always operated and if is the 
way he always will, as long as this is a 
country of free thought, free speech and 
free competition, without undue |govern- 
ment influence of business. 
Then, too, there is a serious question 
if “business bigness”’ in this coun{ry may 
not have passed the peak of greatest 
efficiency. Has not the trend sef in the 
other way, to decentralize mandgement 
even under a central wide spread own- 
ership? Isn’t this true not alone in 
manufacturing but particularly ih distri- 
bution—selling? 
The oil industry has for manly years 
been “big business.”’ It necessarily must 
be “big” because of the nature qf many 
of its operations. But is it pdlitically 
or even economically desirable |for the 
industry to be compietely 100 per cent 
“big”? 
Can an industry 100 per cent “big’”’ 
keep out of undue government |control, 
especially if it handles an imporjant na- 
tural resource? 
Will not the freedom of all business to 
operate as private enterprises,| in the 
next few years particularly, depehd more 
and more upon the strength, numbers 
and virility of the “small busine¢s man” 
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——depend on him more than on almost 
any other one factor? 

These questions lead to the thought 
that the lives of these rail-shipping Mid- 
Continent refiners may be viewed as a 
problem for industry statesmanship, to 
be worked out on the basis of what is 
best for all over a long period of time. 

Perhaps the railroads can contribute 
toward the solution of this problem? 
Perhaps the refiners owning and using 


jobbers, who no longer buy from them, 
have a duty as well as a place in the pic- 
ture, to aid in maintaining the “small 
man” in the American refining industry? 

The oil industry might well heed the 
New Deal’s cry to preserve the small 
business man and maintain free compe- 
tition. How far the oil industry should 
go in testing the sincerity of the New 
Deal’s protestations, probably is a mat- 
ter for the industry’s lawyers to regu- 





dustry to work out the problems of the 
smali refiner and Independent jobber 
among others were not conducive to 
arousing further confidence in either the 
honesty or the sincerity of the New Deal 
administration. 

But regardless of the fickleness and 
faithlessness of those at Washington it 
would seem that there might well be fur- 
ther study of the plight of the small re- 
finer, to the benefit not only of the oil in- 


pipelines can aid and perhaps even the late. 


Certainly the last effort by the in- 


dustry but of the country. 





Weber Replies to Hadlick 
On Divorcement Testimony 


N. P.N. News Bureau 
WASHINGTON, July 17. 
“Gratuitous insinuations” was 
the term applied to testimony 
of Paul E. Hadlick, secretary 
of National Oil Marketers 
Ass’n., as to “why” the Ohio Pe- 
troleum Marketers Ass’n. and 
its president, E. V. Weber, Cin- 
cinnati, had opposed the Har- 
rington marketing divorcement 
bill, by Mr. Weber in a state- 
ment filed with the House Ju- 
diciary subcommittee which 
held hearings on the divorce- 
ment bill. 

Mr. Hadlick’s testimony about 
Mr. Weber and the O.P.M.A. 
was given during rebuttal argu- 
ments by proponents of the di- 
vorcement measure July 28 be- 
fore the congressional subcom- 
mittee, (See N.P.N., July 5, 
1939, P. 16-17). Mr. Weber was 
first president of Mr. Hadlick’s 
organization, but resigned. 

Mr. Weber, who operates 
Eureka Oil Co., a private-brand 
jobbing company, is the Ameri- 
can Petroleum Institute’s vice- 
president for marketing. Text of 
his reply to Mr. Hadlick, fol- 
lows: 


Text of Statement 


“The statement of Mr. Hada- 
lick in his re-appearance on 
June 28th before the Sub-com- 
mittee of the (House) Judiciary 
Committee considering H. R. 
2318 compels a reply for the 
reason that he insinuates, in- 
deed charges, that the opposi- 
tion to oil marketing divorce- 
ment legislation by the Ohio 
Petroleum Marketers’ Ass'n. 
and by myself as an individual 
and as President of that Asso- 
ciation, is due to some subtle 
and sinister influence. 

“Mr. Hadlick calls attention 
to the fact that I was the first 
President of the National Oil 
Marketers’ Ass’n., of which Mr. 
Hadlick is Executive Secretary 
and Generalissimo, that I re- 
signed and that Mr. Hadlick 
first learned of my resignation 
from a representative of some 
major oil company. The facts 
are that I had known Mr. Had- 
lick for several years when he 


- can Petroleum 


was connected with the Ameri- 
Institute and 
with the marketing division of 
the Planning and Co-ordinating 
Committee in the days of the 
National Industrial Recovery 
Act. I happened to be in Chi- 
cago on other matters at the 
time when Mr. Hadlick under- 
took the organization of his 
Association. At his urgent re- 
quest and as a personal favor 
to him, I consented to act as 
temporary chairman of the 
meeting and then accepted the 
presidency of the Association 
only upon his earnest solicita- 
tion. I accepted the presidency 
with extreme reluctance upon 


Mr. Hadlick’s assurance that my | 


responsibilities and duties as 
such would be merely nominal. 
Indeed that was the only meet- 
ing of the organization which 
I ever attended. Because the op- 
eration of my own company at 
Cincinnati required my entire 
time and attention and because 
I felt that I should not appear 
as President of an organization 
without actively participating in 
its management and delibera- 
tions, I resigned from my of- 
fice in Mr. Hadlick’s organiza- 
tion. This resignation was for- 
warded directly to Mr. Hadlick 
and so far as I know, Mr. Had- 
lick was the first person to re- 
ceive notice thereof. It will 
doubtless be admitted by Mr. 
Hadlick that a more recent 
President of his Association re- 
signed his office with the pub- 
lished statement that he was not 
satisfied with the manner in 
which its affairs were being con- 
ducted. Mr. Hadlick’s observa- 
tion that I ‘did not go along 
with the program of enforcing 
the anti-trust laws in the in- 
dustry’ is gratuitous and un- 
true. I favor the enforcement 
of all laws upon the statute 
books. 


Explains His Resignation 


“Mr. Hadlick then calls at- 
tention to the fact that one of 
the Board of Directors of the 
Ohio Petroleum Marketers’ 
Ass’n., ‘which they say is an 
independent Association, is W. 





J. Loufman of Cleveland, an 
employee of the Fleet-Wing 
Corporation, which is practical- 
ly a 100 per cent owned subsid- 
iary of the Standard Oil Com- 
pany of Ohio.’ 

“My answer is that Mr. Louf- 
man is Vice-President and Gen- 
eral Manager of the Fleet-Wing 
Corporation, a subsidiary of the 
Standard Oil Company of Ohio, 
engaged in the tank car or bulk 
sales of petroleum products. Ad- 
mittedly Mr. Loufman is one of 
the twelve directors of the Ohio 
Petroleum Marketers’  Ass’n. 
The other eleven directors, each 
one of whom has the same vot- 
ing power as Mr. Loufman, are 
all independent jobbers having 
no connection either direct or 
indirect with any major com- 
pany except as some of them 
may distribute nationally brand- 
ed products. 


“The Fleet-Wing Corporation 
sells gasoline exclusively to 
lily and essentially interested in 
ipromoting the welfare of the 
'jobbing branch of the industry. 
‘The success of that Company 
\depends upon the success of the 
|jobber. In fact, no member of 
‘the Board of Directors of our 
‘Association is more outspoken 
lin behalf of protecting the job- 
iber function than is Mr. Louf- 
‘man. Because of his wide ex- 
\perience in the industry, his nu- 
\merous contacts, his apprecia- 
ition of the difficulties encoun- 
tered by jobbers and his sym- 
jpathy with their position, his 
\views on pending questions are 
of interest to our directors in 
their efforts to reach an intelli- 
gent conclusion regarding the 
many problems upon which our 
Board is called to act. It seems 
entirely unlikely that Mr. Louf- 
man as one director can outvote 
eleven directors of equal au- 
thority, on matters in which 
there may be a difference of 
opinion. 

“Mr. Hadlick incorporates in 
his statement two letters writ- 
ten by a Mr. E. P. Corner of 
Beverley, Ohio. Mr. 


1938 and his second letter is 
dated January 30, 1939. Since 
the date of Mr. Corner’s second 


letter, the Ohio Petroleum Mar- | 
'a Vice-President of the Ameri- 


keters’ Ass’n. at its annual meet- 
ing in February of 1939, after 
an open discussion participated 





jobbers and is therefore primar- 


Corner’s | 
first letter is dated June 10,| 


in by numerous members, voted 
overwhelmingly to oppose oil 
marketing divorcement legisla- 
tion and subsequently the Board 
of Directors of the Association 
voted unanimously to Oppose 
the Harrington Bill (H.R. 2318) 
and directed the President and 
General Counsel of the Asso- 
ciation to appear before this 
Committee to register its un- 
qualified opposition to such leg- 
islation. 

“Tt will be observed that Mr. 
Corner’s letter indicates that he 
desires the enactment of di- 
vorcement legislation in the 
hope of securing wider margins 
for the jobber and higher prices 
from the consumer, thus veri- 
fying the conclusion of our As- 
sociation that this measure 
would result in increasing the 
cost of gasoline to the motoring 
public. 


Builds Marine Terminal 


Mr. Hadlick further states 
that my company ‘has joined 
with a group of other compa- 
nies in Cincinnati and have built 
a terminal.’ The fact is that only 
one other jobber, namely, the 
Hall-Ratterman Oil Company 
joined with my company, the 
Eureka Oil Company, to build 
a marine terminal. Mr. Had- 
lick’s statement that I withdrew 
from his organization because 
I had found some_ method 
through personal contacts or by 
association with the American 
Petroleum Institute for secur- 
ing a more advantageous posi- 
tion in the industry is false and 
meretricious. His insinuation 
that my opposition to oil mar- 
keting divorcement legislation 
is predicated upon my recent 
connection with the American 
Petroleum Institute as _ Vice- 
President of the Marketing Di- 
vision is reprehensible and un- 
true. The Ohio Petroleum Mar- 
keters’ Ass’n. voted to oppose 


_a similar bill pending in the 75th 


Congress known as the Bier- 
mann-Gillette Bill and in April 
of 1938, together with the Gen- 
eral Counsel of our Association, 
I appeared before a Sub-commit- 
tee of the Senate headed by 
Senator McCarran in opposition 
to that measure. Not until No- 
vember of 1938 was I elected 


can Petroleum Institute, an 
honor, carrying no compensa- 
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tion, which was conferred upon P 
me to my very considerable sur- bd 
prise. In view of the fact that ‘INV 
Mr. Hadlick was for many years 
connected with the American 
ce ae eng eae Latest developments in freight rates, legislation, tares, proposed light oil rates, in 
peared ar a ‘hin a anions. regulations, and new construction affecting the transport- cents per gallon between| repre- 
ate that connection with that i”g9 Of petroleum products by truck, barge, tanker, pipeline, enone Soa ene bgp 
at con nile ion points, shown below illus- 
organization involves any moral and railroad. te F a eee Se ee 
meprobity of intellectual turpl- trates the provisions of S/W.F.B. 
om I ; . Docket 17221 discussed Jat the 
a ; ' hearing here last week. Pro- 
“It is unfortunate that in his Rate Cut wouldn't Help Rails beans here last, weed, Pro. 
rebuttal Mr. Hadlick, admitted- ° ‘ aia. teem ce sae 
‘ N ster 
ly representing only a small Or Refiners, Majors Contend 5 7 eres 
number of the many thousands ee so-called Indiana Standes® aves 
of jobbers in the United States, comprising territories dovered 
has engaged in an unseemly in- (Continued from page 9) on revenue from petroleum)», the Western Trunlt Line 
e oe 7 . + >» ~ if ve 1G , ~ > bs a P 2 
dulgence in personalities and actually dropped 0.5 cent a gal- shipments, if rates _— cut. Committee and the [Illinois 
insinuations and has questioned ads dati anole shia Most drastic losses, it was said, Freight Ass’n 
: : , meOt7 >; vear’s »Vvels. z Z ASS . 
the virtue and good faith of the W previous year’s levels. would be reflected in refined oil Cor tie 
opponents of the legislation Contradictory testimony per- products other than gasoline. BP pps se a a 
as : : om : im ’ proposed rates in SJW.F.B. 
which he now advocates. Mr. taining to the effects of reduced Opposition, including Stand pocket 17221 asolibe 
Hadlick must not arrogate to ot a © ocket 1/221 on gasolime and 
himself a monopoly of either rates on rail’s petroleum ton- ard Oil Co. of Indiana, The | other light oils to representative 
wisdom or honor. It is obvious | "48€ Was presented at the Hear- bay yg ae aes Service destinations in Indiana |Stand- 
° K a . > % > ~~ ~ ms fn exes " 
from the record that a very |ing. Should proposed rates be- on aa pony 2 re . - ae ard teritory from Southwestern 
; : : : 0., ‘orp., Socony- | refini Leadiens 
substantial proportion of the come effective, opponents con- yaeyym Oil Co astievnania a 
jobbers in the United eo are | tended rail’s petroleum tonnage Pet. Corp. and Skelly Oil Co yr anaae—ry to: — np 
‘ ic is . ; : ae bh xsroup 3) ‘ents peq gallon) 
opposed to pe gr hg peor ss would have to increase 40 per Summed up their testimony in| Kansas City 1.85e 1.32¢ 
are convinced that it would be — ; sli mile coc the statement that they thought | Des Moines 2.38 1.82 
inimical not only to their own |Cet in order to recoup losses) | diheemhensatee 2'38 1:82 
interests but also to the wel- |Sustained from reduced revenue, woth gp et a ee oe toes — 518 ee 
= . P - ate * ot. af Ss yet 62 
fare of the owners of thirty mil- | increased operating costs and Chicago 2.64 2.01 
lion automobiles now in opera- tank car mileage payments. Of the voluminous evidence Milwaukee 284 2.23 
: ; States. is ; aeasere resented at the two-day hear- ~~ ao. i 
— “ the United Stat ? This |Representatives of pipeline- ali i ¢ cadeliicea eae Mawada Cu 
Committee I feel sure will con- ing here, it was estimated by po nanan ity 
shi ; et re «4 nile , 1 : 
sider this measure upon _ its shipping refiners said rails one group that 90 per cent con- Des eel 1.78 1.22 
merits and not upon gratuitous would lose an average of $52.36 cerned marketing, economics Omaha ‘ - 1.78 1.22 
insinuations as to the integrity |on each tank car of petroleum and competitive conditions. an take 8 os 108 
and sincerity of its opponents shipped under proposed reduced Background information § on ate oo a 
thus unfortunately © projected l rates. the marketing and economic’ St. Paul 2.57 1.95 
into the record by its leading ,/problems of the inland rail-| opreyeport-Eldorado 
‘ , e »?? "A Ds > . e a ~ N -K 
advocate. In rebuttal to opponents’ chipping refiners was given the | Group to: 
statements regarding rail rev- joint hearing by B. L. Majewski Kansas City 2.15: 1.62c 
ans ~ : *s Moines 2.57 2.01 
re, lif : P t *../enue and tonnage, proponents of Deep Rock Oil Corp., who pA aes 257 201 
alufornian FuUrS IM cited statistics showing that in Was on the stand most of the ee ens ae oo 
, s ,0uis 2.18 62 
: . : *47 1938, when rail rates went up 10 first day. ‘hicag 2 64 2.0 
Pipeline Divorce Bill er -ent saith revenu > ple. ed . . ° ° en rs 524 
a See San € ppe Situation of midwestern job- st Paul 3.23 261 
eee drastically. They further said pers served by rail-shipping re- saciid 
— P a0ea Yer: . . , rth 
N. P.N. News Bureau that tonnage recaptured from finers was presented by repre- i hae 
WASHINGTON, July 1%. A competitive forms of transpor- sentatives of some 30 jobbers | Kansas City 2.11¢ 1.58¢ 
pipeline divorcement bill identi- | tation as result of lower rail present, who said failure to re- Des Moines 2.54 1.98 
cal with the Borah-Gillette bill|rates would offset revenue loss- quyce rail rates would force job-| Sioux Falls, S. D.. 3.07 2.44 
(S. 2181) has been introduced pt and leave rails in better posi- hers to switch to competitive tng 231 548 
in the House by Rep. Izac, Calif., | tion than at present. forms of transportation in oOb- Milwaukee 3.00 2.41 
numbered H. R. 7136. | The present outlook for the taining their petroleum sup- St Paul 3.20 2.57 
No action has been taken atirails is gloomy, it was said, plies. 


the current session on the/since they stand to lose even 
Borah-Gillette measure, al-|more revenue if rail shippers 
though Sen. Gillette (Ia.) said|are forced to the use of competi- 
when it was introduced that he | tive transportation facilities. 
would press for hearings on the Proponents of the 
bill at the earliest possible time. said reduced rates 
(NPN, April 26, p. 18). basis of actual transportation 
The new measure, like the costs, plus a “fair” margin of 
Borah-Gillette bill, provides that |profit to the rails—-would bring 
all oil company controllers, af- rates into competitive range 
filiates or subsidiaries of inter- with water, truck and pipeline 
state common carrier pipelines transportation, resulting in in- 
must be divorced from their creased rail shipments. 
pipeline connections by July 1, Opponents, however, chal- 
1940, and empowers the At- jenged these statements. They 
torney General to bring suits in presented testimony to show 
equity to insure divorcement. that rails could not hope to re- 
Action on the measure at this | capture all of the petroleum ton- 
session is considered most UuN-|nage lost to competitive trans- 
likely. It will have the solid|portation facilities. Individual 
support of the National Oil Mar-|companies presented testimony 
keters Assn., however, and may |hased on_ integrated-company 
be pressed forward to a heat-|operations purporting to show 
ing at the next session. |that rails would stand to lose 


rate cut 
figured on 


Later, representatives of the 
Petroleum Rail Shippers Ass'n. 
submitted as evidence approxi- 
mately 150 pages of exhibits in 
the form of a bound and pro- 
fusely illustrated volume. Verbal 
testimony of P.R.S.A. represen- 
tatives was in the form of tech- 
nical exhibits and explanations 
supporting general testimony 
presented earlier by other rail- 
shipping refiners. 

Transportation men described 
the hearing as one of the most 
spectacular rail rate hearings 
in years. Decisions by the two 
rail rate bureaus on the pro- 
posal which would reduce pe- 
troleum rail rates to a level 5.5 
cents a hundredweight below 
rates in effect Nov. 14, 1937, 
are not expected for several 
months. 


Comparison of present and 





Ohio Standard 


Lays 


Two Crude Pipelines 


N. P. N. News 
CLEVELAND, July 1§ 
sibility of two more 
outlets in the Illinois- 
areas is seen in the rep 
Standard Oil Co. of 4 
acquiring right-of-way. 
One line, if constructec 
be from the Salem, I 
eastward to Olney, IIl., v 
probably would connect ¥ 
10-inch line the Ohio S 
is building from that 
Stoy, Ill. to connect w 
6-inch line it acquired } 
from the Tidewater Ass 
Oil Co. This line wo 
about 60 miles in leng} 
company has not announ 
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plans as yet but there were re- 
ports the line might be con- 
structed this fall or later. The 
portion the Tidewater line 
acquired by Sohio is approxi- 
mately 450 miles in length. 


of 


The other contemplated line 
would be from the Griffin pool 
in southern Indiana to Mt. 
Vernon, Ind., on the Ohio river, 
where barge facilities would be 
used to transport crude to the 
company’s Latonia, Ky. refinery. 
The line would be a 6-inch one 
about 25 miles in length. 

These lines would place the 
Sohio in a more favorable po- 
sition to handle its crude from 


the Illinois fields. It has been 
operating a gathering system 


in some of the fields and mov- 
ing the oil through the Illinois 
Pipe Line Co.’s system. 


Transportation Bil! 
Given Little Chance 


N.P.N. News Bureau 
WASHINGTON, July 17. 
Faint prospect of any transpor- 
tation legislation at the current 
session of Congress is seen even 
by its most ardent advocates. 

Sen. Wheeler, Mont., author 
of the Senate-approved S. 2009, 
says he sees little prospect for 
a bill before 1940, because of 
the vast differences between his 
bill and the Lea bill which has 
just received the approval of the 
House Interstate Commerce 
Committee but has not been 
taken up on the floor as yet. 


Even if the House were to 
rush through the Lea bill in 


some form, Wheeler said, con- 
ferees would probably be un- 
able to agree on a compromise 
measure and have it accepted 
at this session. It is known that 
the House bill (N.P.N., July 12, 
p. 17) is unacceptable to the 
Montana Senator, although he 
probably would make some 
concessions in order to have 
some kind of transportation 
legislation enacted. 











ICC Calendar 
On Oil Trucking 


= 











HEARINGS 


Cotant Truck Lines, Pocatello, 
Idaho. July 20, Pocatello, on ex- 
tension of operations as a common 
earrier in transportation of bulk 
petroleum products, etc. in state of 
Idaho 

Petroleum Carriers, Ince., 
ter, Mass. July 21, Boston, on av- 
plication to purchase motor-vehicle 
operating rights of L. A. Hardy & 
Son, Worcester, Mass 

Copeland Trucking Co., Cleveland, 
Ohio July 22, Oklahoma _ City, 
Okla., 


Worces- 


on common or contract car- 


rier application to transport ma- 
chinery used in discovering and de- 
velopment and production of  pe- 
troleum products in states of Okla., 
Kans., and Tex. 

Pawhuska Transfer & Storage Co., 
Pawhuska, Okla. July 24, Oklahoma 
City, Okla., on common carrier ap- 
plication to transport. oil _ field 
equipment in states of Okla., Kans., 
N. Mex., Tex., Ark., Iowa, Nebr., 
and Mo., over irregular routes. 

M. Barron, Dickson City, Pa. July 
25, Seranton, Pa., on extension of 
operations as common carrier of oil 
in containers, etc., in Pa., N. Y. and 


N. J. over irregular routes. 
Devere and Wallace, Ine., Los 
Angeles, Calif. July 25, Los An- 


geles, on extension of operations as 
a common carrier of petroleum prod- 
ucts in Calif. 


Decisions 


Theodore Hamil Compton, Great 
Cacapon, W. Va. Certificate granted 


for operation as a common carrier of 


liquid petroleum products in bulk 
from Pittsburgh and East Freedom, 
Pa., to Cumberland, Md., and other 
Md. points, and Romney, W. Va., 
over irregular routes. 

Eastern Shore Oil Co., Salisbury, 
Md. Application denied for permit 
to operate as contract carrier 
petroleum products in tank trucks 
from Seaford, Del., and Salisbury, 
Md., to points on Del.-Md.-Va. penin- 
sular over irregular routes. 

Rex Oil Co., Detroit, Mich. Per- 
mit granted for operation as a con- 
tract carrier of gasoline, benzol and 
natural gasoline in tank trucks 
from parts of Ohio and Indiana, to 


Detroit and Flat Rock, Mich., and 
of gasoline from Detroit to Ft. 
Wayne, Ind., over irregular routes. 


Refinery Gets OK 
On Milwaukee Site 


MILWAUKEE, July 14.—Lo- 
cation of the Wisconsin Refin- 
ing Co’s. plant along Lake Mich- 
igan in the Town of Lake, just 
south of Milwaukee, was given 
a boost early this week when 
citizens voted about four to 
one in favor of the refinery. 

A committee of six spent last 
week end in Michigan visiting 
four refineries, to determine if 


a refinery is unsightly and gives | 


off an odor. At a mass meeting 
several weeks ago citizens com- 
plained about the location of 
the proposed refinery and sug- 
gested its location in an indus- 
trial zone. 

The committee reported back 
favorably to the refinery at the 


mass meeting this week at- 
tended by about 500 persons. 
Plans to rezone the lake front 


location for industry are going 
ahead. The refining company 
has been incorporated in Wis- 
consin for $1,100,000, and plans 
to build a 5000 barrel daily ca- 
pacity refinery. 


Wisconsin Rejects Diversion 


MADISON, Wis., July 17. 
Threat of diversion of $7,500,000 
of gasoline tax funds in Wiscon- 
sin for relief and general fund 
purposes over the next two 
years was ended last week when 
the assembly rejected this 
means of balancing the budget. 





|ing increase in the petroleum} 
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Six Tractor Manufacturers 
Now Make Low-Priced Model 


N. P.N. News Bureau 
CHICAGO, July 17.—A low- 
priced tractor for small-acreage 


|farms was introduced last week 
iby the International Harvester 
|Co., Chicago, bringing to six the 


i\number of manufacturers with 
/models to place mechanical pow- 


er on small farms with result-| 


| 


Henry Ford recently an-| 
/nounced his return to the trac- 
itor field, after dropping the 
\“Fordson” in this country in 
/1928. The Ford tractor is also 
|in the low price range. 


These small model tractors 
|are designed to tap a new field 
|of tractor customers—the farm- 
;er cultivating small acreage de- 
|siring a power plant with low 
‘initial and low operating costs. 
‘These models also have a mar- 
ket on larger farms, as power 
for lighter work auxiliary to} 
the larger models. | 





One estimate places the num-| 
ber of small tractors on farms| 
within a year at 50,000. Tractors | 
now average about 1000 hours) 
of service annually, and with a 
fuel consumption around a gal- 
lon an hour, these small models 
would add about 50,000,000 gal- 
lons of fuel to the industry’s 
present farm market. 


The six manufacturers, in ad- 
dition to International Harves- 
ter and Ford, with low priced 
are the Allis-Chalmers 
Mfg. Co., John Deere, Cleveland 
Tractor Co., and Fate-Heath- 
Root Co. Montgomery-Ward, 
mail-order house, has a_ two 
wheel, garden type tractor, the 
largest model selling at about 
$400 complete with tools. This 
model, it is claimed, is capable 
of handling plowing, planting 
and cultivating on a tract up to 
10 acres. The single cylinder 
engine operating under full load 
consumes several gallons of gas- 
oline an hour. 


Oil and Fuel Specifications 


International Harvester’s new 
small model, the “Farmali-A”, 
brings the tractor industry’s 
largest manufacturer into the 
small model field. Following 
are the specifications of the 
new model of interest to oil 
men: 

A gasoline engine burning 
regular grade motor fuel. Wd 
the buyer so specifies the trac- 
tor will be factory equipped 
with a “hot” manifold for burn- 
ing either tractor distillate or 
gasoline. Fuel tank capacity is) 
10-gallons. Crankcase capacity 
is 5-quarts. 





Crankease lubricant recom- 
mended is a well refined oil of 
the following SAE ratings: 


SAE 30 or 40 for tempera- 
tures over 80 degrees. 

SAE 30 for temperatures of 
40 to 80 degrees. 

SAE 30 or 20 for temperatures 
of zero to 40 degrees. 

SAE 10W or 20W for tempera- 
tures of 10 to sub-zero. 


Dilution of crankcase oil 
with kKerosine is not reeommend- 
ed. 


The transmission and differ- 
ential holds 6 quarts, the rear 
axle housing, 3 pints, with drain- 
age recommended once a season 
or when necessary. 


Lubricant recommendation for 


transmission and _ differential, 
steering gear, and real axle 
housing is: 

SAE 250 for temperatures 


continuously over 90 degrees. 
SAE 140 or 160 for tempera- 


‘tures 50 to 90 degrees. 


SAE 90 for temperatures 20 
to 50 degrees. 

SAE 90 in four parts to one 
part of kerosine for tempera- 
tures below 20 degrees. 

The four-cylinder engine is 
claimed to pull a 16-inch plow 
or one-row middle buster, with 
maximum drawbar horsepower 
of 12 and belt horsepower of 15. 
The engine has overhead valves, 
a variable-speed governor with 
speeds of 900 to 1400 revolutions 
per minute at full throttle. The 
engine has a 3-inch bore and a 
4-inch stroke. 

Rubber tires on all wheels is 
original equipment. 

Price for International’s small 
model is $515, f.c.b. Chicago. 

The new Ford tractor is 
claimed to have a coupling sys- 
tem for the elimination of the 
danger of the tractor tipping 
backwards, and a hydraulic con- 
trol to raise the plow when it 
becomes stuck in the ground. It 
sells at $585. 

The country now has about 
3,275,000 farms under 70 acres, 
and most of these farmers do 
not own tractors, C. R. Morri- 
son, vice-president of Interna- 
tional Harvester said last week. 

These small acreage farmers 
“have clung to the use of animal 
power in some cases because 
they wanted to; there will al- 
ways be some horse farmers in 
this country, men who just nat- 
urally like and want horses, but 
in most cases we believe the op- 
erators of these small farms 
have done without tractor pow- 
er because they felt they had 
to,” continued Mr. Morrison. 
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Thompson Te 


LEXINGTON, Ky., July 17. 
The story of the evolution of 
proration in Texas, a plea for 
opposition to any federal con- 
trol of the oil industry and a 
warning that the industry 
should keep its eye on the ex- 
port situation the remainder of 
the year were given here July 
15 by Col. Ernest C. Thompson, 
Texas railroad commissioner 
and chairman of the Interstate 
Oil and Gas Compact Commis- 
sion. 

The Texan spoke before the 
annual meeting of the Kentucky 
Oil and Gas Assn., which was 
held here July 14 and 15. 

Proration was not an easy 
thing to get started in Texas, 
Col. Thompson explained, par- 
ticularly with the East Texas 
field being the cause for en- 
actment of the state’s conserva- 
tion laws. The railroad commis- 
sion, assigned the task of ad- 
ministering the law, had literal- 
ly to feel its way, he said. 

But the Colonel proudly told 
the Kentucky producers of the 
accomplishments of the Texas 
commission accomplishments 
so acceptable that those who 
once fought proration now are 
the ones who want the strictest 
enforcement of the law, he said. 

“There Col. 


is no panacea,” 


Keep Away from Washington, 






lls Kentuckians 


Thompson said, “either in the 
federal government or the state 
regulation. If you must have 
regulation—and I am strongly 
for regulation of production to 
prevent physical waste, because 
we have found it to be good in 
Texas, then for goodness sake, 
do it yourself by your own 
state, by officials that are close 
to the people, so that if they 
don’t do it the way you like, 
you can get somebody else in 
their place. But if you turn it 
»ver to the federal government, 
way off in Washington, a change 
of presidents wouldn’t change 
even the bureaucrats who would 
be running your business. It 
is too far away from the peo- 
ple.” 

Touching briefly on the ex- 
port situation Col. Thompson 
said that he believed there was 
going to be a drop in exports, 
“and I think it is time for care- 
ful, sound counsel of states 
each with the other and opera- 
tors within the state counselling 
with each other and trying to 
get along. 

“Down in South America 
there are big developments go- 
ing on that are going to have 
an influence on our exports, a 
very decided influence. We are 
going to have to watch out and 
see that we do not produce more 
oil than we can possibly sell, 
and we are going to sell less 
and less in export.” 








a 


| Around THE MID-CONTINENT 





SALEM, III. 

If there were a few pine tree 
covered knolls, cotton field 
here and there with its negro 
shack and the smell of pines in 


a 


the air, one easily could believe 


a slice had been cut 


from the 
early day East Texas field and 


By ALLEN S. JAMES 


road before they got it so oil 
soaked it would stand up under 


the heavy traffic. Or perhaps 
it was the Longview-Kilgore 
road. 


Look for the district head- 
quarters of an oil company and 
you are very apt to find it in 
one of the old, very large and 


7 va) ste > , . +} . > 
transplanted to the center of OM stately mansions. In the 
aia: tle gemma ‘1 Kast Texas days, too, the na- 

ois te come » new oO ; : : 
, acl eee ” Ol tives moved out of their big 
area of that state. homes and rented them to oil 


There are countless sights and 


and familiar 
the 


and 


practices 
faces in 
Louden 
fields. 
Take that road a couple of 
miles west of Salem, for 
ample, the one that turns south 
by the Texas Corp.’s neat camp 
and field headquarters and 
winds right through the Salem 
field. It is almost a dead ringer 
for that Kilgore-Gladewater 


many 


other new 





Salem, Centralia, 
Illinois 


ex- 


companies for offices and living 
quarters—-and darned near got 
rich off the rent money. 

The field camps which The 
Texas Corp., and the one the 
* Magnolia Petroleum Co. have 
constructed in the Salem _ pool 
are typical of the southwestern 
amps. 

There’s Supply row--the one 
iust outside of Salem very much 
like the one near Kilgore, only 
omewhat smaller. 


a 





No wonder the area is called 
“Little East Texas.” 


But one well tapping the pro- 


ducing horizons under the lake 


already has_ been 
How was it done? 

In technical language, direc- 
tional drilling was the method 
used. That means that the) 
driller started his rotary bit 
straight down for a little ways, 
then pulled the drill stem and 
bit, “whipstocked” the hole to 
make the bit slide off at an 
angle, drilled a little more, put 
in another bit of whickstocking, 
and eventually tapped the pay 
formation several hundred feet 
on a_ horizontal plane from 
where the well was started. 

When they want to hit the 
pay at an exact location, the 
driller calls in a “well survey- 
or.” 


completed. 


He has an instrument that 
carries in its insides a_ time 
watch, a compass, a flashlight 
and a bit of photographic film, 
and a camera lens. 

The surveyor runs this instru- 
ment down in the hole, almost 
to the bottom. The watch, at 
the time set, makes a contact 
which flashes the flashlight and 
position of the compass is pho- 
tographed. 

He pulls up the instrument, 
develops the little bit of photo- 
graphic film, consults his chart, 
and tells the driller how much 
more he must ‘“whipstock” the 
drill stem for the next few hun- 


dred feet. 
But The Texas Corp. prob- 
ably will ring that lake with 


wells in sufficient quantity and 
at sufficient angles to get about 
all the oil there is down there 
under that water. 
* 


* * 


® Mattoon Quiets Down 


Most of the companies still 
up around Mattoon have only 
their land and lease men there 
now. Many companies, accord- 
ing to reports, have _ pulled 
stakes and gone to extreme 
southern Illinois or over into 
Indiana. 

“Things have quieted down a 


lot around here,” is the usual 
explanation, “but things 


hummed here awhile back.” 


* * 


# 


® Living in Trailers 


There 
around 
was not 
Texas. 
number 
and 


and 
that 


one thing in 
Illinois fields 
noticable in East 
That is the enormous 
of automobile trailers, 
especially the number of 


is 
the 


so 


er kitchenette. 


SMiUNHULILULLNILL 


trailers 
representatives.” 
Under a big tree begide the 


wnt 


So widespread is the 
dustry 
separated for years. NP 
like friends and relative 
deceased oil man to sen 
tice of his passing for 


for 


DEATHS 


that 


tion. 


John William Roy C 
71, former vice-presiden 
old Standard Oil Co. ar 
its dissolution, presiden 
Union Oil Co. of Delaws 
after a long illness at h 


John W. 


Beachmont, 


N. Y., July 6. 

Born at Salamanca, 
1868, he was the son of 
Luther Crawford, the 
who achieved fame by 
the Florida East Coast 
from New York to Key } 
He is survived by his 
Mabel Nast Crawford, 4 
ter, Mrs. Donald Battey 
son, Thomas Nast Craw 
of New 
son, 


Roc 
John W 


of Tulsa. 


* 


Wm. 
Wm. S. 


Independent 


died at his home in Zz 
Ohio, 
monia. 
for 33 years for the \ 
& Lake Erie Railroad. 


July 
Mr. 


* 


Benjamin Cohn 


Benjamin 


Independent 


Pennsylvania, died Jur 
Altoona, 
Russia, March 10, 1858. 
to this country, he founded the 


Pa. 


Independent 


toona in 1910, and affilia 
Socony-Vacuum Oil Co. 
Mr. 
sons, was active until 
in management of the ¢ 
which operates in 24 
central Pennsylvanip. 


( 


rf 


Cohn, 


sale 


Blake, 53, 
Mrs. George W. Hofmay 
of the secretary of the 


8, 


by 


* * * 

+1): road in the Salem field |there is 
© Deilling Under a trailer around which has been 
Lake Centralia erected a neat, white picket 

The Texas Corp. has the lease “©MC¢- 
covering Lake Centralia, which At another place thdre is a 
is the water supply for the city trailer housing a pumper and 
of Centralia. To develop that his family. He has |jbuilt a 
lease is going to call for some “screened porch” in front of his 
very careful drilling in order to door. Another has dohe even 
avoid contamination. better and built a matched lum- 
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Government Sues to Test Authority 


To Fix Price of Public Lands Oil 


N.P.N. News Bureau 

LOS ANGELES, July 15. — 
Judicial determination of how 
much authority the Secretary of 
the Interior has in placing mini- 
mum limitations on value for 
royalty purposes of oil and gas 
produced from public lands, is 
one purpose of the = action 
brought by the Federal Govern- 
ment in Los Angeles last week 
against “integrated” and “non- 
integrated” oil companies inter- 
ested in the Kettleman Hills 
North Dome. 

If the Secretary’s authority is 
sustained, then companion pur- 
poses include efforts to recover 
some $2,500,000 to $3,000,000, 
declared to represent the differ- 


ence between government and 
oil company valuations on oil 


and gas production in this field. 

This suit is the outgrowth of 
a dispute which dates back 
eight or nine years, back to the 
Hoover Administration when 
Ray Lyman Wilbur 
retary of the Interior. 

Shortly after discovery of oil 
on the North Dome the gov- 
ernment sold its royalty oil—a 
60 gravity white oil—for a re- 
ported price of $2.00 to $2.50 
a barrel to an independent buy- 
er who trucked the product to 
Fresno and near points where 
it was sold as gasoline. Most 
observers believe this early suc- 
cess gave the government a 
warped idea on actual value of 
the oil from this field. 

When production was _in- 
creased under the unit plan of 
operation and lessees on _ pub- 
lic lands started to pay royalty 
on an oil already showing lower 
gravity in the deeper sands, the 
government refused to accept 
royalty payments on the basis 
of prices posted by companies 
having pipeline connections into 
the field. 


Hanging Fire for Years 

The matter has hung fire all 
this time, with the government 
making demands on the produc- 
ing companies for royalties 
based on prices paid for com- 
parable crude in other Califor- 
nia fields. Some producers have 
paid the full amount under pro- 
test for part of the time, and 
all of them have established 
contingency funds against set- 
tlement of the matter. 

Only disappointment of the 
oil companies involved, accord- 
ing to an executive of one, is 
that the suit met with so much 
delay, because of the necessity 
for carrying this fund and be- 
cause it is feared that the sum 





was Sec- | 


now involved may loom so large 
as to obscure actual determina- 
tion of the points of law. 

Allegations contained in the 
complaint cover the period April 
1, 1931 to date. Historical back- 
ground points to a crude oil pro- 
duction in California of over two 
billion barrels in the ten year 
period Jan. 1, 1929 to 1939. 

It is charged that the inte- 
grated companies—-General Pe- 
troleum Corp., Standard Oil Co. 
of California, Shell Oil Corp., 
Tide Water Associated Oil Co., 
Union Oil Co., and The Texas 
Co. (holds no government lease, 
but buys Kettleman_ oil)—col- 
lectively produce more than 55 
per cent, produce and purchase 
in excess of 75 per cent, own 
70 per cent of refining capacity, 
refine more than 75 per cent of 
crude refined in state and mar- 
ket in excess of 75 per cent of 
all petroleum products sold do- 
mestically and exported. 


‘Monopolized Market’ 


Basis of the complaints is the 
allegation that the oil companies 
interested at Kettleman control 
and monopolize the market for 
crude from the field, that prices 
posted for it are determined by 
the companies on a non-com- 
petitive basis, and that large 
quantities of natural gas from 
the field have been improvi- 
dently marketed. 

Laying the groundwork for 
this charge, the complaint says 
these integrated companies own 
and operate more than 85 per 
cent of the marine terminals 
and tanker loading facilities and 
more than 90 per cent of the 
mileage and carrying capacity 
of pipeline systems. Further- 
more, that none of such trans- 


portation or loading facilities 
are operated on a common 


carrier basis, that there are no 
independent pipeline carriers in 
California and that it is not 
economically feasible to trans- 
port oil from most fields—par- 
ticularly Kettleman——other than 
by pipeline. 

The complaint goes on to 
point to a strong community of 
interest among integrated com- 
panies, making it common prac- 
tice to lend and exchange with 
each other crude oil and prod- 
ucts and the use of pipeline, 
storage and other facilities; 
causing them to enter into joint 
ventures and other participating 
arrangements for development 
and operation of oil lands. 

This common interest, the 
complaint says, resulted in co- 
operation by the integrated com- 
panies in the purchase of large 


quantities of independently- 
manufactured gasoline which 
would otherwise have competed 
with their own. Furthermore, 
these companies are declared 
not to compete with each other 
as to price in the purchase of 
oil. 


200,000,000 Barrels 


Kettleman North Dome is 
shown to have produced under 
curtailment approximately 200,- 
000,000 barrels of high gravity 
oil and 1250 billion cubic feet of 
natural gas, since discovery in 
October, 1928. It was estimated 
the field could continue to pro- 
duce for 50 years. Of 21,200 
productive acres in field, 9640 


acres are public lands, and 
11,560 acres’ are_ privately 
owned. 


Early in the dispute the gov- 
ernment elected to take _ its 
royalty oil in kind and an ef- 
fort was made to sell it direct 
to the oil companies. However, 
no bids were received in line 
with the valuations placed by 
the Interior Department. 


It is set forth in the complaint 
that the prices offered for Ket- 
tleman oil were “arbitrary and 
unreasonable”, grossly less than 
the defendants were currently 
posting and paying in other 
California fields for oil of com- 
parable quality and grossly less 
than the value of this oil. 


The government also devoted 
a large part of its complaint to 
charges that its royalty pay- 
ments on natural gas and na- 
tural gasoline were too low. It 
was charged that producers of 
crude oil in the field had been 
more interested in obtaining a 
quick return from sale of maxi- 
mum oil and casinghead gaso- 
line production than in obtain- 
ing fair and reasonable prices 
for residual dry gas. 

In June, 1937, the complaint 
declared, the defendants were 
notified that the minimum price 
for natural gasoline in the field 
for royalty purposes would be 
based on the average service 
station, exclusive of tax at 
Standard and Shell stations in 
Los Angeles and San Francisco. 

The companies were also no- 
tified that improper deductions 
had been made in computing 
royalty on natural gas and nat- 
ural gasoline and that effective 
July 1, 1937 the royalty would 
be based on the net field realiza- 
tion price to the producer on 
these products. 

Brunt of the complaint is 
borne by the integrated com- 


panies. This is largely because 


| $2,500,000 to $3,000,000 
legedly unpaid royalties from 
oil produced in Kettleman Hills 






the 


independent producer—or 
non-integrated lessee—was_ in 
the position of having to pro- 
duce oil in preventing drainage 
of government property. The 
production had to be sold, there 
was only one feasible outlet 
from the field — pipeline — and 
only one price offered. 


This situation was taken into 
account in the complaint with 
the government asking judge- 
ment against the integrated 
companies for the difference in 
royalty for their own produc- 
tion and for the difference on 
production purchased from the 
independents, “at inadequate or 
improper valuation.” Among 
other defendants were: Conti- 
nental Oil Co.; Seaboard, in 
which the Texas Corp. holds a 
dominating stock position and 
with Texaco co-owner of a pipe- 
line system from Kettleman 
Hills to coast; Kettleman Oil 
Corp.; Kettleman & Inglewood 
Corp.; Pacific Western Oil Co.; 
Pioneer Kettleman Co.; George 
F. Getty, Inc.; Belmont Invest- 
ment Co., assignees of Petro- 


leum Securities Co. and the 
Kettleman North Dome Ass’n. 
* a * 


Geological Survey 
Eyes Crude Prices 


N. P. N. News Bureau 
WASHINGTON, July 17.—On 


the heels of filing, by justice 
department’s lands division, of 
a suit in California to recover 
in al- 


field, U. S. Geological Survey 
has made it known that it is 
watching all other public lands 
oil fields in an effort to learn 
if oil is being purchased in 
them at an “unreasonably” low 
price which cuts down the gov- 
ernment’s share of royalties. 

Late in May the Survey is- 
sued an order that the price 
paid for Lance Creek (Wyo- 
ming) oil be raised from the 
posting of 77 cents per barrel 
to $1.14 per barrel “for the 
purpose of computing royalties 
due to the United States .. .” 
The price established is 4 cents 
above the price regularly posted 
“by the major purchasers” for 
Mid-Continent crude oil of like 
quality, according to the Sur- 
vey. The order became effective 
July 1. 

However, six purchasers and 
producers of oil in Lance Creek 
Field applied for a hearing on 
the minimum price of $1.14 
fixed by the Survey (over In- 
terior Secretary Ickes’ signa- 
ture). This hearing has been 
set for July 27 before Secretary 
Ickes in Washington. 
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O’Mahoney Committee Urges 
Tightening Anti-Trust Laws 


N. P.N. News Bureau 

WASHINGTON, July 17. 
Temporary National Economic 
(Monopoly) Committee has 
made its first “preliminary re- 
port,” recommending far-reach- 
ing changes in the patent and 
anti-trust laws, although men- 
tioning no commodities specific- 
ally. 

Some of the legislation recom- 
mended by the committee has 
already been introduced in Con- 
gress and is being considered 
now. Outstanding in this class 
the O’Mahoney-Hobbs bill, 
carrying out Justice Depart- 
ment recommendations for ad- 
ditional civil remedies against 
anti-trust law violators. This 
measure would make officers 
and directors of corporations 
liable, as well as the corpora- 


is 


tions, for anti-trust law viola- 
tions. 
Bill would provide further 


that corporations could be sued 
by the government upon con- 
viction on anti-trust charges for 
twice the amount of their total 
net income for every month in 
which an anti-trust law viola- 
tion occurred. Officers and di- 
rectors could be sued for twice 
the amount of their compensa- 
tion for every month in which a 
violation occurred, and, in addi- 
tion, could be barred from 
further connection with the 
company. 

The committee also recom- 
mends that certain procedural 
changes be made to speed patent 
law litigation, that certain pro- 
hibitions be made against use of 


patents for restraint of trade) 


and amendment of the Clayton 
Act to prohibit one corporation 
from acquiring the assets as 
well as the stock of a competing 
corporation. 


Chairman O’Mahoney pointed 
out that while the recommenda- 
tions were distinctly ‘“prelim- 
inary” in character, the report 
generally followed the message 
of the President to Congress in 
April last year, in which he said 
the economic investigation 
should be started at once “to 
preserve private enterprise fo1 
profit by keeping it free enough 
to be able to utilize all our re- 
sources of capital and labor at a 
profit.” 


The committee’s recommenda- 
tions are actually those of the 
Commerce and Justice Depart- 
ments, and the Federal Trade 
Commission. Both the depart- 
ments made_ suggestions for 
patent law revision and both 
Department of Justice and FTC 
recommended _ anti-trust law 


changes, as incorporated in the 


| report. 


Meanwhile, any investigation 


\into the oil industry specifically 


has been postponed until fall 


|(NPN June 21, page 15) so that 


any recommendations the com- 
mittee might have for this in- 
dustry can not be made at this 
time but will await the autumn 
hearings. 
Among the recommenda- 
tions as to patents are: 
A single court of patent ap- 
peals. 
Limitation of patent life to 
20 years from date of applica- 
tion (patents now are issued 
for seventeen years from date 
they are granted). 
Abolition of renewal applica- 
tions. 
Outlawing of sale or assign- 


ment of patents, or licensing 
under agreements conditioned 
upon restriction of production 


as to quantity or price. 
Reduction of all patent agree- 

ments to writing. 
Recommendations for 

trust law revisions include: 


anti- 


Additional Civil Remedies 


Adoption of additional civil 
remedies for anti-trust viola- 
tions, which, according to the 
committee, should result in “a 
substantial strengthening of 
anti-trust enforcement, and 
fairer enforcement of those 
laws, more realistically adjusted 
to the nature of the problem.” 

Treatment of anti-trust viola- 
tions “as a kind of tort against 


|the national economy and the 
general public interest.” 
Amendment of the Clayton 


act to make illegal the acquisi- 
tion of the stock of one or more 
corporations by another corpo- 
ration, instead of two or more 
as in the present law. 

Making it illegal for a corpo- 
ration to acquire the assets of 
another corporation. At the 
present time the law provides a 
penalty only for acquisition of 
stock. 





Closing the recommendation 
section of the report the com- 
mittee said: 


“In addition to the above 
specific suggestions, there are 


certain general observations 
which may be made at this time. 

“The tendency toward the con- 
centration of control of the eco- 


nomic system in fewer and 
fewer business executives seems 
proved. 

“The consequence of that 


tendency is a steadily lessening 
number of competitors. 

“It has been the traditional 
conviction of the people of the 
United States that the opportun- 
ity of the citizen to engage in 
business should not be restricted 
and that a system of free open 
competition is best calculated to 
preserve that opportunity. 

“It is clear, however, that the 
financial and other resources 
required for economic endeavor 
are becoming increasingly diffi- 
cult for the ordinary enterpriser 
to obtain and that concentration 
of economic power and wealth 


is accompanied by increasing 
unemployment and narrowing 


markets. 


Oil Compact Group 
Meets at Santd Fe 


SANTA FE, N. M., Ju 
The quarterly meeting 
Interstate Oil and Gas C 
Commission here July 19 


y 17. 

of the 
»ympact 
and 20 
will welcome a new member 

Michigan--and will be 
several 


host to 


governors, accorfling to 
plans announced by Se 
Art L. Walker. 

Gov. Leon C. Phillips 
lahoma is scheduled to 
conservation. He also w 
with governors of Kangas, Ar 
kansas, Colorado and Taxas, or 
their representatives, to {discuss 
trade barriers and freight rates. 


icretary 


of Ok- 
discuss 
ll meet 


The commission will Hear re- 
ports on the statistical position 
of the industry and make plans 
for future activities. 

Gov. John E. Miles gf New 
Mexico will be host to the com- 
mission members, the |various 
chief executives and other vis- 
itors while they are in Santa 
Fe. 





Hull Asked for Views on Bill 


Banning USS. Oil to Japan 


N. P. N. News Bureau 
WASHINGTON, July 17. 
Sen. Pittman’s proposal to em- 
bargo shipments of oil and other 
specified commodities to Japan 
has been referred to Secretary 
of State Hull for an opinion as 
its 
treaties. 


to legality under existing 

The proposal, which does not 
mention Japan specifically, but 
would subject “any nation” 
found to have violated the Nine 
Power Pact (of which both the 
U. S. and Japan are signatories) 
to the embargo, would affect no 
other nation than Japan at the 
present time. 

However, when the proposal 
was taken up by the Senate For- 
eign Relations Committee, some 
members felt it might be in con- 
travention of a treaty signed in 


and 
nothing 
a free 
d so it 
ate De- 


1911 between this country 
Japan, under’ which 
would be done to preven 
interchange of goods, ar 
was referred to the St 
partment for an opinion 
Besides oil, the Pittm 
posal would empower thp Presi- 
dent to embargo shipments, to 
countries violating th¢ Nine 
Power Pact, of iron, steel, scrap 
iron and steel, and scrap metal 
containing a combination of 
iron or steel. The regolution 
would expire May 1, 194). 
Indicative of the effect} on the 
American oil industry, particu- 
larly the California branth, of a 
ban on oil exports to Japan, is 
the accompanying table, pre- 
pared for NATIONAL PETRO- 
LEUM NEWS by the Ftels Di- 
vision, U. S. Bureau of Foreign 
and Domestic Commerc¢. 


an pro- 


United States Exports of Petroleum and Petroleum Products to Japan 1934-1938 Inclusive and 


First Five Months 1939 


(Barrels) 


1934 1935 1936 

Crude Petroleum 6,693,211 10,483,234 10,381,285 
Natural Gasoline ae ‘ 68,363 
Gasoline & other petroleum motor 

fuels 1,078,591 699,273 1,013,105 
Naphtha, solvents, & other finished 

light products ; ; aid 1,003 
Kerosine .. : vas 31,389 271 
Gas oil and distillate fuel oil 239 5,129,254 4,990,140 
Residual Fuel Oil 183,978 4,163,228 4,265,488 
Lubricating Oils: 

Red and Pale 194,660 201,103 215,707 

Black . 6,074 12,993 15,975 

Cylinder 52,962 76,447 


** Not elsewhere specified 


* Preliminary. 
** This classification came 


into effect ; 
+ A large share of these exports are reported as aviation 


66,245 


in 1937. 
gasoline. 


ist 4 months 
1937 1938" 1939* 

15,994,669 21,289,572 6]816,142 
309,277 384,278 134,257 
1,093,029 885,634 7 442, 881% 
| 3 4,914 1,021 
91,029 S80 19,652 
6,308,194 5,297,464 21463,462 
4,044,999 3,029,586 14940,880 
331,176 206,607 84,737 
23,969 9,130 3,075 
49,174 40,374 28,967 
39,688 32,476 412.688 
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‘Gas’ Demand Up 10% in May, 
Other Products Also Gain 


Demand for Petroleum Products in May* 


May 
Demand 1939 
Total demand 121,293 
Daily average 3,913 
Exports:* 
Crude petroleum 8,643 
Refined products 12,128 
Domestic demand: 
Motor fuel 49,547 
Kerosine 4,368 
Gas oil and distillate 
fuels Toe 
Residual fuel oils 25,646 
Lubricants we 2,132 
OS eee : 102 
Coke beng vee 587 
Asphalt Oh es 2,714 
Road oil ... Bb tale 695 
Still gas ; 5,798 
Miscellaneous , 214 
Losses 1,362 
Total dom. demand 100,522 
Daily average 3,243 


* As compiled by U. S. 
N. P. N. News Bureau 
WASHINGTON, July 17. 
demand for motor 
in May was 10 per cent 
higher than in May last year— 
49,547,000 barrels compared with 
44,911,000 barrels, Bureau of 
Mines reports. 


Domestic 
fuel 


May demand almost offset the 
poor April showing, attributed 
largely to bad weather, when 
demand showed only a 2 per 
cent gain over April, 1938. As 
a result, domestic demand. for 
the first five months of 1939 
was 208,406,000 barrels com- 
pared with 196,461,000 barrels 
in the same period last year, a 
gain of more than 6 per cent. 

Domestic demand for all other 
refined products in May, like- 
wise showed an increase over 
last year, and exports of most 
refined products as well as crude 
were up, although motor fuel 
exports were down about 4 per 
cent. (See table for figures). 


The more-than-expected May 
domestic demand (for motor 
fuel it had been forecast as 48,- 
000,000 barrels), resulted in 
stocks of finished gasoline being 
reduced from 81,623,000 barrels 
to 78,342,000 barrels during May. 
Stocks of unfinished gasoline 
likewise declined about 1,300,000 
barrels. 

To meet the demand, daily av- 
erage production of crude oil 
in May was 3,566,000 barrels, a 
gain of 49,000 barrels over April 
and of almost 400,000 barrels 
over May last year. 

Major part of the increased 
production occurred in Illinois, 
where production reached a rec- 
ord figure of 221,000 barrels 
daily, a gain of 40,000 barrels 
over the previous month. Av- 
erage daily production increased 
9000 barrels in Oklahoma and 
6000 barrels in Wyoming, while 





Bureau of Mines. 


April May January-May 
1939 1938 1939 1938 
110,060 108,659 558,027 524,553 
3,669 3,505 3,696 3,474 
6,222 7,798 29,118 32,753 
+ 9,243 10,681 48,028 46,905 
43,977 44,911 208,406 196,461 
5,042 3,637 26,492 23,497 
10,047 7,144 99,147 49,724 
24,806 + 22,353 132,021 119,799 

1,770 1,730 9,172 8,298 
52 92 398 480 

394 422 2,762 1,994 
1,840 2,203 4,140 7,261 
267 593 1,543 1,251 
9,386 5,542 26,270 24,881 
181 143 908 715 
833 1,410 6,045 10,534 

94,595 90,180 480,881 444,895 | 

3,153 2,909 3,185 2,946 


+ Revised figures. 





Texas showed a decrease of 
22,000 barrels daily. 

The indicated May demand 
for domestic crude, the Bureau 


said, was 111,700,000 barrels, an | 
‘available gasoline 


increase of 5 per cent over 
May 1938. This demand was 
supplied by a _ production of 
110,500,000 barrels and a with- 
drawal from crude stocks of 
about 1,200,000 barrels. 

Export demand for crude was 
about 8,600,000 barrels, a 10 per 
cent gain over last year, and 
runs to stills were 3,411,000 bar- 
rels daily, representing the high- 
est monthly average since Sep- 
tember 1937. 

Exports of motor fuel, how- 
ever, were 4 per cent below May 
a year ago. 


Gasoline Consumption 
Rises on West Coast 


N.P.N. News Bureau 

LOS ANGELES, July 14. 
Gasoline consumption in_ five 
Pacific Coast states for the first 
five months of 1939 increased 
4.03 per cent over 1938 con- 
sumption, according to a report 
of the California Oil and Gas 
Ass’n. covering California, Ore- 
gon, Washington, Nevada and 
Arizona. 

May gallonage was 220,957,967 
for this area, compared with 
203,980,842 the same month last 
year. The report shows that 
only four of the ten larger 
companies marketing in these 
five states increased their sales, 
others reporting losses up to 43 
per cent. 

The ten larger companies, in 
the aggregate, however, had a 
gain of 6.98 per cent over May 
of last year, while all other 
companies gained a total of 
14.16 per cent, resulting in a 
total gain for May of 8.32 per 
cent. 


Situation Improved 
On the Gulf Coast, 
Says Col. Thompson 


AUSTIN, Tex., July 17.—Two 
weeks ago, Col. E. O. Thomp- 
son of the Texas Railroad and 
Interstate Compact Commis- 
sions announced there were 10 
cargoes of gasoline without a 
home along the Gulf coast. This 
gasoline was going begging, he 
said. 

Last week, however, a recheck 
of the Gulf coast gasoline situa- 
tion prompted him to issue the 
following statement: 

“The material improvement 
in position of Gulf coast non- 
integrated refiners since July is 
evidenced by most recent sur- 
vey which indicates that unsold 
gasoline inventories as of July 
10 total not more than five car- 
goes. Part of this material is 
specialty naphtha not available 
for motor fuel use. Bulk of 
is held by 


three refiners. Several shippers 


{are unable to accept orders un- 


less cargo lifting can be delayed 
until Aug. 10.” 


Gulf Coast Refiners| 


List Oil Inventories 


HOUSTON, July 17. The 
Gulf Coast Refiners Association, 
recently organized by a group of 
10 non-integrated refiners along 
the Gulf Coast, has issued its 
first report of inventories of re- 
fined products held by member 


; companies. Nine companies con- 


tributed to the first report. 
Unsold stocks of gasoline and 

naphtha increased 117,876 bar- 

rels to 1,174,589 barrels during 






‘Gas’ Stocks 
Cut Sharply 


NEW YORK, July 18.—-Gaso- 
line stocks at U. S. refineries 
were slashed 1,407,000 barrels 
during the week ended July 15, 
according to a report compiled 
by the American Petroleum In- 
stitute today. 

Crude runs to stills were 
down 30,000 barrels on daily av- 
erage, the Institute report 
shows, while production of gas- 
oline declined 58,000 barrels on 
daily average. 

All districts in the country, 
with the exception of East Coast 
and Inland Texas contributed to 
the drop in inventory of gaso- 
line. Stocks at the former in- 
creased 211,000 barrels; while 
Inland Texas refiners added 339,- 
000 barrels to storage. The 
largest cut in stocks was made 
at Indiana-Illinois-Kentucky 
plants which reduced gasoline 
storage 424,000 barrels. Okla- 
homa-Kansas-Missouri refineries 
reduced 363,000 barrels during 
the week, the report shows. 

Refinery storage of residual 
fuel oils jumped 1,083,000 bar- 
rels during the week, while 
| Stocks of gas oil and distillate 
|at refineries increased 382,000 
barrels. 


Produce Neohexane 
From Refinery Gas 


BARTLESVILLE, Okla. A 
new hydrocarbon called neohex- 
ane, commercially practicable 
for manufacture of super avia- 
tion gasoline, will be made 
available to the U. S. Govern- 
ment, according to announce- 
ment by Frank Phillips, chair- 
man of Board ef Phillips Petro- 
leum Co. 


the week ended July 8, the re-' 


port:shows, while inventories of 
Bunker “C” fuel oil were cut 
nearly 50 per cent, from 148,159 
barrels on July 1 to 77,750 bar- 
rels on July 8. 

Daily average crude runs in 
the week ended July 8 were 78,- 
467 barrels, as compared with 
84,686 barrels the previous 
week. 


Comparison of unsold inven- 
tories as reported by nine mem- 
ber companies follows: 

July 8 July 1 


(Barrels) 
Aviation Gaso- 


ee ae 402,434 374,462 
Motor Fuel ..... 635,440 532,367 
INEDREMA oh cca 136,715 149,884 

Total, gasoline 

& naphtha ..1,174,589 1,056,713 
Kerosine ...... 37,134 37,200 
Diesel Oil ... 170,723 173,350 
| 165,143 131,030 
No. 5 Fuel Oil TIO 6.66 cid 
Bunker ‘“C” 

Fuel : 77,750 148,159 


New product, Mr. Phillips 
said, will greatly increase air- 
craft engine power output and 
place the U.S. far in the lead so 
far as performance of our mili- 
tary and naval aircraft is con- 
cerned. The hydrocarbon is 
made from refinery gases and 
Phillips is producing sufficient 
quantities for test purposes, it 
was Said. 

Neo-hexane (2,2-dimethyl butane) 
has a specific gravity of 0.6498, a 
boiling point of 49.7°C. (about 
121.5° F.) and a vapor pressure of 
100 mm. at 0° C. (32° F.), according 
to “Physical Constants of the Prin- 
cipal Hydrocarbons” compiled by M. 
P. Doss of The Texas Co. Octane 
number of neo-hexane is reported as 
95 A.S.T.M., and has a_ blending 
value of 101 when tested by the Re- 
search method. 

This hydrocarbon was_ reported 
found in Pennsylvania by Dr. Fenske 
in Pennsylvania State College Bulle- 
tin No. 11 published in 1932. Other 
properties of the hydrocarbon have 
been reported by other investigators 
particularly in American Chemical 
Society publications beginning as 
early as 1929. 
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MADISON, Wis., July 17. 
Wisconsin’s Senate voted late 


There will be a program of 
speakers and entertainment. All 
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Latest Oil Indust Statist 
Total U. S. Motor Fuel Stocks 
Trends of Basic Figures Heavy Line—1939 Light Line—1938 
July 15,1939 July 8, 1939 July 15, 1938 S07 
Crude Production ....... 3,529,700 3,529,800 3,343,100 
(Bbls. daily) | 
Cruae Imports ......... 80,570 112,290 57,860 w 
(Bbls. daily) an 7 
Crude Runs to Stills 3,390,000 3,420,000 3,221,000 85 
(Bbls. daily) 
Gasoline Stocks ........ 79,416,000 80,823,000 78,693,000 ¢ 
(Bbls. total) a 
Gas Oil & Distillate Stocks 33,673,000 32,435,000 : 
(Bbls. total) re) 80- 
Residual Fuel Oil Stocks 114,075,000 113,494,000 : n 
(Bbls. total) 2 | 
_ Comparable figures not available. a 
4 73" | 
Crude Oil Production for the U. S. = 
(American Petroleum Institute figures) 
———_ Week Ended el 
July 15 “July 8 ” July 1 70 
Barrels Barrels Barrels 
Oklahoma 455,400 464,400 451,590 
Kansas 166,750 167,600 169,100 
Epc on ‘ me gd setae me oy 
,ouisiana .. 275,850 274,750 271,250 . 
Arkansas 61,400 59'550 59/000 65 =“ Re ks SP eB * TT a2 ‘tT. S 
Ilinois “ahi. ‘excliadied 263,950 261,700 245,200 6 13 20373 1017 241 8 1522295122629 16273307 1# 2128 
caste . excluded) 96, 89,81 98,200 
Michigan epinive 67,550 69,150 68,600 MAY JUNE JULY AUGUST SEPT. T. 
yoming 62,100 57,700 67,000 . . 
Montana ....... 15,950 16,150 151900 Daily Average Crude Runs to Stills 
Colorado 4,050 4,000 4,050 Heavy Line 19239 Light Line—1938 
New Mexico 109,650 106,700 106,600 . 
California 625,300 610,600 594,000 3.8 a 
Total U. S. ara. ave Seta taer ae the 3,529,700 3,529,800 3,463,000 
Crude Imports 80,570 112,290 92,710 aH 
Total New Supply 3,610,270 3,642,090 3,555,710 34- 
W.P.R.A. Technical Men to prohibit the issuing of trad- 
Plan Two Meetings ing stamps with the sale of 34-74 
TULSA, July 18. — Regional hg hes nerd ie — 
technical meetings of the West- heir beg ei sap spel : Wd “ 
ern Petroleum Refiners Ass’n. pe a sina ae aie ‘ a ra 
will be held at these cities on t ss oak: y 3 om hyper = bs es &342- | | 
the dates shown, according to since een _— are 
L. D. Mann, chairman of the are oe) 4 a 
manufacturing committee: Alaba Oil Men to Meet 2 ft 
Wichita, Kan., Allis Hotel, Oct. ma en to Mee ad i 
x MONTGOMERY, Ala. July © 20 it 
Shreveport, La., Washington. 18-—The second annual conven- — J 
Youree Hotel Oct. 27. tion of the Alabama Petroleum = 
pitas Industries Committee will be 28- 
> ¢ y ry ry 95 d 
Anti-Trading Stamp Bm (| €!d_at_ Montgomery, July 25 
Samadi a se and 26, D. H. Bohler, chairman, 
Wins in Wisconsin Senate ; : = 
announces. 
Tg t 
| 


last week to over-ride Gov. 
Julius P. Heil’s veto of the bill 


oil men, including service sta- 
tion dealers, are invited. 





TTT re 
6 13.2027 3 101724 
MAY JUNE JULY 


A. P. I. Weekly Refinery Report 


(Figures in Thousands of Barrels of 42 Gallons Each) 








8 15222951219 262 9 16 23307 | 
AUGUST SEPT. 0 


Stocks 
Per Cent of (a) Tetal Finished & Stocks ef Gas Oi! & Distillates Stecks of Residual Fuel 
Daily Average Reperting Capacity Gasoline Unfinished At Terms. At 7 
Crude te Stills Operated Preduction Meter Fuel (b) At Refineries Trans. Pipelines At Refineries Trans. § 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week 
Districts July 15 July 8 July 15 July 8 July 15 July 8 July 15 July 8 July 15 July 8 July 15 July 8 July 15 July 8 July 15 
East Coast + 546 516 88.8 83.9 1,578 1,478 21,624 21,413 5,008 4,723 5,592 4,781 4,966 4,707 3,914 
Appalachian.... : 113 102 88.3 79.7 421 398 3,241 3,281 220 225 64 65 409 404 
7G RPT ree 474 505 92.2 98.2 1,936 2,043 12,809 13,233 3,170 2,094 614 587 2,845 2,841 49 
Cite, SES... MEO. ccc csce 268 256 78.4 74.9 ©)935 ©)923 6,711 7,074 1,455 1,423 52 48 2,883 2,930 
Inland Texas. . cai ; 130 118 81.8 74.2 530 469 1,576 1,537 329 331 1,781 1.811 
Texas Gulf.... , ; 823 846 92.0 94.5 2.561 2,705 9,052 9,246 4,236 4,283 351 356 6,150 5,770 318 
SS Peer ; 135 140 93.1 96.6 342 335 2,292 2,633 1,200 1,113 29 33 1,522 1,481 273 
NO. EG. BOR .0 6 ccccs i 36 29 65.5 52.7 87 78 447 496 253 263 7 9 587 56 
secs aM, SESE ; 40 38 62.5 59.4 191 195 1,484 1,516 109 110 625 599 
CORE nicsccs cess ane 77 523 64.0 70.2 1,381 1,389 15,030 15,244 8,547 8,691 1,692 1,665 61,536 61,122 23,862 
Total Reporting.......... 3,042 3,073 83.1 83.9 9,962 10,013 74,266 75,643 24,156 8,401 7,544 83,304 82,251 28,416 
J | eee 3,390 3,420 11,320 11,378 79,416 80,823 (d) 24,891 8,401 7,544 (d)85,659 (d)84,576 28,416 
U. 8. Total 7-15-38 (d).... (d)3,221 10,750 78,693 114,999 


(a) Includes straight-run, cracked and natural blended. 
(b) Ineludes stocks at refineries, in bulk-terminals, pipe lines and in transit. 
‘e) 12% of reporting capacity in this district did not report gasoline production. 





(d) Estimated, U.S. Bureau of Mines basis. 
(e) For comparability with last year these figures must be increased by stocks 


“At Terminals, etc.”’ 


in California district. 


mM 
4 2128 
CT. 


ou 
erms. 

Pi petines 
Ended 


July 8 


24,035 


28,918 
28,918 
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Educate the Public 






On Effect of Cut Prices— 
It May Cure Gasoline Price Wars 


i fundamental points on 
which the jobbers and retailers of Ok- 
lahoma City are attacking price wars 
today are, we believe, brand new in 
their application to these price cutting 
orgies that destroy millions of dollars 
of profits in gasoline retailing over the 
country every year. 

Why these points have not been used 
before can only be explained by the 
commonplace that we all overlook the 
obvious. More particularly the rea- 
son is the perfectly human one, prob- 
ably, that we all think of price wars 
from our own inside viewpoint and not 
from the viewpoint of the public. 

The politicians, government officials 
and hangers-on, and so-called econo- 
mists and other professors of all sorts 
of theoretical Deals both old and new, 
have been allowed to inveigh for so 
long against business, that seemingly 
we all think that the “public” thinks 
of “business” as something entirely 
apart from the public, whereas the pub- 
lic in this country IS business, except, 
perhaps that portion that does so much 
of the shouting. Our idle dividend col- 
lecting class in this country is negli- 
gible and, if one may make the Irish 
bon mot, it is getting more so every 
day. If the dividend collectors will not 
or cannot run a business profitably it 
is only a question of a short time these 
days before that business is in the 
hands of the men who can and do run 
it profitably. 

We hear much of the “need” of in- 
dustry to have “public relations” cam- 
paigns, whereas all industry need do is 
to live in understanding and in reason- 
able peace with those dependent on it 
and selling goods to it and you have es- 
tablished good “public relations” with 
all of the public except the few para- 
sitical shouters—many of whom don’t 
work and never will, except at hanging 
on to a public payroll in some way. 

So the approach of the Oklahoma 
City oil men to the problem of price 
wars by telling the public what those 
price wars mean to the public in other 
than cheap gasoline, is, for all its ob- 
viousness, a new one. If the “public” 
believes in the often shouted theory by 
the hangers on of business, that prices 
should always be on a cut-rate basis, 
then each butcher, grocer and candle- 
stick maker, each druggist, each law- 
yer, doctor, dentist, school teacher and 
every one else, should admit they each 
should operate his or her business or 
vocation on a cut-price basis, giving the 
public the much talked of “unconscion- 
able” profits. 

If every “the 


member of public” 


could be made to see that ruinous cut 
prices in gasoline eventually, if carried 
out to the nth degree, affect a large 
group of citizens, owners of the sta- 
tions and employes thereat, and own- 
ers of stock in refineries and owners 
of oil wells and back to the farmer 
who owns the oil land, who cannot get 
a living out of the business and hence 
must close up, then they would see 
cut prices in their true light. Ruinous 
cut prices, means somewhere adding to 
unemployment, means reduction of 
consumer purchasing power, and em- 
ployes of the oil business are as much 
a part of “consumer purchasing power” 
as are farmers, labor union members 
and all the other classes so much fa- 
vored by government of late. 


While, from a pure psychological 
standpoint the public may not be as 
much interested in the oil employe’s 
hardships as in his own pocket book, 


nevertheless that does not mean that 
in the course of time and with the 
right effort he cannot be made to see 
that point. 

Business has let the parasitical shout- 
ing against it go on too long. 

Business, for too long, has _ over- 
looked taking advantage of the obvi- 
ous that “the public” consists of busi- 
ness, its owners and its workers, and 
that those outside of “business” are 
way in the minority and could be si- 
lenced if “business” meaning 98% 
of the public—-would just stand up and 
talk. 

‘The second most important new 
point in the Oklahoma City attack on 
cut prices is in trying to protect the 
public—the average motorist—against 
fraud. Not just fraud in having a poor 
grade of gasoline substituted upon the 
motorist but fraud in having a fake 
price hoisted on him. 


Selling Below Posted Price 


Is Deceiving the Public 


We in this country for a few score 
years now, have been taught not only 
by the practices of businessmen but by 
the enactment of laws, that a posted 
price sign in any legitimate business 
establishment is THE TRUE price, that 
there isn’t any other, either above or 
below what the sign says. This con- 
cept that the price sign must tell the 
truth is the result of two things; prob- 
ably first that when business grew so 
large that employes even far removed 
from the owners had to deal with the 
customer, the fixing of the price on the 
merchandise could not be left to those 
employes but the price had to be fixed 
by management; and second that a 
more enlightened society said more and 
more forcibly that the only legal pre- 
cept of “caveat emptor’’—‘“let the buy- 
er beware’—was a relic of the dark 
ages. The law, in increasing ways, is 
saying that the buyer must be pro- 
tected in his innocence and ignorance 
of the intricacies of a business transac- 
tion. Today the law not only says that 
the buyer must be protected against 
the untrue, and UNFAIR practices of 
a seller but that the competitors of the 
seller are also to be protected. 


So today we have the Federal Trade 
Commission to enforce fair dealing 
with the public and between competi- 





tors and the commission is more and 
more venturing into the field of pro- 
tecting the public against imposition 
by not only false statements but by 
statements that may be true but which, 
to an average, none too well-educated 
member of society, may fool him into 
placing the wrong conception on the 
price, or quality or on the whole trans- 
action. 

There are in effect today in most 
states laws requiring truth in all ad- 
vertising. Generally they say that in 
any public statement, no matter where 
placed, in advertisement in newspaper, 
magazine, etc., in posters and in all 
sales talk, a representation regarding 
an offer to sell must tell the truth, the 
whole truth and nothing but the truth. 
These truth in advertising laws ban ad- 
vertisements which contain “any asser- 
tion, representation or statement of 
fact which is untrue, or deceptive,” to 
quote from the Ohio law (Section 131 
93-2 of the General Code of Ohio). 

What is more “untrue” or more “de- 
ceptive” than a sign which says “Gaso- 
line today—15c” when, if you haggle 
long enough with the operator it means 
13 or 14 cents? 

If the gasoline station is dirty, situat- 
ed in a pile of junk, and the operator 
has a particularly evil leer to his eye 

(Continued on page 35) 
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Public Asked to Pay Fair Price 
By Oklahoma City Oil Marketers 


O OKLAHOMA CITY 
KLAHOMA City oil job- 
bers and gasoline retailers are today 
operating a new plan for reducing and, 
perhaps, even eliminating most gaso- 
line price wars. 


So far the plan seems to be quite suc- 
cesSful in ending both secret, and much 
open, price cutting of the more severe 
type, which for many months had 
marked one of the most ruinous price 
wars in Oklahoma City’s history. 


Each gasoline retailer and oil job- 
ber, when joining the movement, is 
pledged to do two things, among 
others 


1—To post their gasoline prices and 
to show no favoritism by allowing any 
discounts from posted price. In other 
words to treat ALL customers alike 
and to make the sign containing the 
prices tell the whole truth and not be 
a fraudulent “come-on” sign for a gul- 
lible motorist. 


2—To operate his business on a le- 
gitimate profit basis so that he may be 
an asset to the community rather than 
a liability. In other words each dealer 
agrees to use such sound business prac- 
tices as will maintain profitable patron- 
age thus keeping the stations running 
and employing a full quota of men at 
fair wages. 


When the public is properly informed 
of the great economic harm that is 
done it—the public—by ruinous price 
wars, due to dealers being forced to re- 
tire from business and having to dis- 
charge their help, thus lending to un- 
employment and reducing the general 
purchasing power of the public, the 
public will pay a fair living price for 
its gasoline and other station services. 

To carry out the aims of the group 
to reach these objectives the group de- 
cided to do three things— 


1—To advertise its story to the pub- 
lic, and tell what employment at fair 
wages at service stations means to 
merchants and the residents of Okla- 
homa City; to let the public know just 
who are the men who man the stations, 
what their buying power is, how many 
there are and the families that are de- 
pendent upon them and the gasoline 
retailing business. 


2—-To tell the public not only the 
story of the economic value of fair 
gasoline prices but to tell the public 
how this group is assuring the public 
of full quality products and how it is 
enforcing its requirements that the 
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public not be fooled by price signs that 
say one price when the gasoline may 
be had by favorites of the retailer at a 
lower figure. 


3—Then the group agreed to abso- 
lutely enforce its requirements, to 


make the members live up to their 


signed, pledges of fair dealing to each 
other and to the public by taking away 
from any offending member the signs 
and other advertising literature that 
are the group’s guarantee of him to 
the public. 

This group advertising idea is not a 
gasoline trade mark, as dealers of 
practically all gasoline brands sold in 


Oklahoma City have joined the pro- 


gram. The advertising trade mark 
stands not only for the full quality of 
gasoline according to its own national 
brand, not only for all the service 
that most gasoline brands stand for, 
but the advertising trade mark goes 






LOOK FOR THIS 
SIGN WHEN YOU 
NEED GAS! 


2 
Come “t 
We ceases oe 
GOooD_ 
MERCH ANDISE, 
(FRrEnat SERVICE) 
SAEAIR prices,’ 


oorean) so 








ISTEN, folks 


sign that means 


tell vou why 


a lot to you. Let 


Whenever you - 
sign lit 
yor 


whether you be- 
lieve in signs or not, here's ONE 


two steps further and guarantees |to 
the public that the operator is treating 
his competing operator and the m¢ 
chants of the city fairly by seeing that 
his prices include a fair profit, ahd 
then the trade mark goes still anothier 
step and assures the buying motorjst 
that the gasoline price sign he sees pt 
the pump was not put up there just to 
kid him, if he is gullible, but that Jit 
means just what it says, that each mpo- 
torist pays the same price and there 
are no favorites. 

Participating in the plan are Sfa- 
tions representing about 70 per cent pf 
Oklahoma City gasoline gallonage. 
These stations are pledged to handle 
only quality merchandise, maintajin 
uniform standards of service, sell only 
at their posted prices and operate onja 
legitimate profit basis. 

Today, the generally-prevailing pog$t- 


3 
‘ 


ed price for regular gasolines in Okja- 
homa City is 17 


cents, 


O 
One of the newspaper “ads” 
in by Neighbors, Inc an or 
janization of Oklahoma City 


jobbers and dec ions 
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cents tax, whereas three months ago it 
ranged from 15 cents down to 11, in- 
cluding taxes. 

Here are details of the Oklahoma 
City plan and how it was developed: 

One day last April a group of job- 
bers and retail distributors were seated 
around a table at luncheon. Inevitably, 
the talk turned to the gasoline price 
war which had ravaged Oklahoma City 
dealers for several months. 

“Something has to be done,’ said 
one, according to an account of that 
luncheon meeting which may become 
historic. All agreed with that remark, 
“But what can we do?” another asked. 

“Let’s tell the public about it,” was 
the reply. “If they knew the truth 
they wouldn’t want us to sell gasoline 
at a loss. No one wants to Starve a 
man out of his business. 

“What we need is an educational pro- 
gram that will explain our problem to 
the people,” he added. 

Out of that meeting was’ born 
“Neighbors, Inc.” a non-profit organ- 
ization whose purpose was to end the 
gasoline price war, stabilize gasoline 





T guess there's nothing unusual about my stor 
There are probably a hundred just like it righ. 


here in Oklahoma City 


I had a good job~-tiked it—and the boss liked me 
But he had to tet me yo 


Why” Because the price of gasoline is down so low 
he's losing money on every gallon he setts. Sure. he tried 
to keeo the price up bat it didn't work. First the fellow 
up in the next block cut bis price. Then the guy across 
the street cut his. The next thing | knew wed cut our 
price and Twas cut out of a jab 


The only reason I'm popping off like this is beeause 
I think it's about time people opened their eves 


This cut-rate gas business ix making it plenty tough 
on a lot of us folks these days. T know my ex-boss well 
enough to knew that he doesn’t expect to get rich running 
a filling station, but he does expect to make a fair profit 
on the merchandise he sells—and that’s more than he's 
doing on gasoline today 


I don't mean to squawk bat I do think someone should 
give the public the low-down and let them know that 


: D0 YOU KNOW. 










prices and win the public’s co-operation 
and goodwill. 

The name chosen was the key to the 
basic principle of the campaign—that 
the neighbors of the local gasoline 
dealer would be willing to pay fair 
prices for gasoline and would resent a 
price war if they were shown in a 
straightforward manner the harmful 
effects of cutthroat competition on the 
entire community. 

It was believed that result of the 
public’s resentment to price wars 
would be wholehearted support of 
those distributors who were making an 
honest effort themselves to correct the 
evil. This public support would in 
turn build up the necessary morale 
among dealers so that they would stay 
clear of cut-price methods of getting 
business. 

Tieing in with the educational cam- 
paign to show up the disastrous effects 
of price wars was to be a program for 
building goodwill and confidence in the 
distributors who had pledged them- 


selves to conduct their businesses in an 
ethical manner. 







every time there's a gas war someone hus to suifer, And 
that someone is not only fellows tike me and their fam- 
ilies. The business man and merchant suffers, too 


lf we don't have any job, we don't have any money, 
and we cant spend anything with them. It works both 


vs. That's why I'm saying— 


Lets be REAL neighbors and pay a fair price for our 
gasoline as well as everything else we bay 


ighborane. 
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Oklaboma City 
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their fellow citizens of the com- 


in gasoline price wars 


When it came to financing it was re- 
alized that the plan could be handled 
only through widespread co-operation. 
It was necessary that into the educa- 
tional program should be worked a 
suggestion that the public patronize 
station operators who were striving to 
make themselves an asset to the com- 
munity. Only through sustained pa- 
tonage at “liveable prices” could the 
dealers hope to contribute their share 
toward the cost of putting the program 
across. 

With the program outlined, about a 
hundred jobbers and dealers were in- 
vited to a meeting April 28 to have the 
Neighbors, Inc., idea explained to them. 
They represented a fair cross-section 
of station operators in Oklahoma City. 

The idea took hold with amazing 
rapidity. 


An organization meeting was held 
early in May at which P. K. Williams, 
formerly employed by one of the larg- 
er independent distributors and co-orig- 
inator of the idea, was appointed man- 
ager of Neighbors, Inc. Officers elect- 
ed included the seven men who origin- 
ated the idea. They are: 

President—Cleve Harrell, president 
of the Yellow Cab Dynamic Gasoline 
Co., which operates more than 20 sta- 
tions in Oklahoma City. 

First Vice-President 
of the Prichard Oil Co. 

Second Vice-President—M. K. Bold- 
man, president of the Sooner State Oil 
& Gas Co. 

Secretary and treasurer—Guy E. Wil- 
kinson, an officer of the pioneer job- 
bing firm, Sloan-Forsberg Oil Co. 

All of these officers, including Mr. 
Williams, are members of the board of 
directors, along with J. E. Johnson, 
of Black Gold Sales Co.; J. H. Collins, 
Kramer Oi] Co.; and W. W. Lock, Pen- 
rox Oil & Gas Co. 

Today, there are 106 members of 
Neighbors, Inc., with some _ having 
more than one station. It is estimated 
that these member-stations do about 
70 per cent of the total gallonage in the 
city. 

Dues are on the basis of gallonage, 
as follows: 


C. J. Hunter, 


Class Gallons Monthly Dues 
A Up to 3000 $ 5 
B 3001 to 5000 10 
C .... DOL to S0B0 15 
B. 8000 to 11,000 ys 
E 11,001 and up, per gal. 0.25c 


The pledge which members of 
Neighbors, Inc., sign is scrolled on 
parchment-like paper which has a gold 
seal. By its terms, the members make 
the following promises to their cus- 
tomers: 

1. To always give our custom- 
ers efficient, courteous, 
friendly service. 

2. To never offer for sale gaso- 
line that has been diluted or 
contaminated; to never 
blend different grades. 

3. To display the Neighbors, 
Inc. design in a prominent 
place where it can easily be 

seen, and to have all car at- 
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What are you getting? 


Here is the performance record of a 
Dubbscracking unit and a U OP cata- 
lytic poly unit in a certain Oklahoma 
refinery on May 7, 1939 


The plant ran 3490 barrels of crude, 31.3° 
A PI gravity with results as follows: 





Product Per Cent 
Cpe ia a i lt lt lO 64.38 
Polymer gasoline ...... . 2.12 
Lagmtg@eagod . 2. 1 wt lt te 3.87 
ce ge ek ae J a me 25.30 
Geapen@dloge . . . . 2. 26 © 2 4.33 

100.00 


It’s doing that right along 


The octane number of the gasoline is 
71.6 by the L-3 Method (without addition 
of the polymer) 


The octane number of the polymer gas- 
oline alone is 82 


Are you getting such a yield of gasoline 
of such octane number from the crude 
you run? 






Universal Oil Products Co /§@§% F\ Dubbs Cracking Process 


Chicago, Illinois & 





Owner and Licensor 
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tendants wear the identifica 
tion badge. 

4. To never misrepresent oul 
merchandise in our advertis- 
ing nor mislead the public 
in any way. 

5. To post our gasoline prices 
and to show no favoritism 
by allowing any discounts 
from our posted price. 

6. To operate this business on 
a legitimate profit basis so 
that we may be an asset to 
the community rather than 

a liability. 

. To co-operate with and con- 
form to the purposes and 
policies of Neighbors, Inc., a 
non-profit organization, 
which has the public’s in- 
terest at heart. 

8. To protect the public in 
every way possible so that 
they may have complete 
confidence in the honesty 
and integrity of every serv- 
ice station co-operating with 
Neighbors, Inc. 

9. To have my pumps checked 
regularly and to give at all 
times honest measure. 


10. To keep this pledge where 
all may see it, and to re- 
lease it should, we, at any 
time, fail to faithfully fulfill 
these promises to the public. 
The heart of the plan is the require- 
ment (items 5 and 6 of the pledge) 
that the station operator treat all of 
his customers the same, seli them all 
at the posted price but make sure that 
the posted price is sufficient to cover 
all of his costs so that he operates his 
business “on a legitimate profit basis 
so that we may be an asset to the com- 
munity rather than a liability.” 


Ir will be noted that the pledge also 
promises not to practice substitution, 
not to dilute his gasoline or blend the 
different grades. 

That’s an important angle in Okla- 
homa City. Back in the days when the 
Oklahoma City oil field had a number 
of teakettle refineries and, when price 
wars flared up, there was considerable 
diluting, substituting and blending by 
some dealers. These practices were 
aired in the newspapers at the time 
and the motoring public became sus- 
picious of station operators in general. 

Any time a member fails to live up 
to his pledge, he loses that pledge, his 
large curb sign and other identifying 
marks. He becomes just another sta- 
tion operator. He is outside the ranks 
of those gasoline sellers who are try 
ing to be an asset to the community. 

The Neighbors, Inc. idea was intro 
duced to the public through a series 
of cleverly worded and attractive ad 
vertisements in the Oklahoma City pa 
pers, and by radio. 

One of the advertisements carried a 
picture of a finger-in-the-mouth and 
puzzled-expressioned baby, who is sup 
posed to tell a story about how his 
daddy has lost his job. “Daddy’s Out 


of Work” is the heading of the adver- 
The story is that daddy has 


tisement. 
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Here is the gold-sealed pledge signed 

by eacl station operator co-operating 

with Neighbors, Inc. Text of the pledge 
ippears in adjoining column on left 


grownups thatk we kids don't kaow 






AY BE vo 
a what's 


know more than + 


" tun doo't fool yourselt. We 
ov think we do 


Take my Daddy. Me doesn't know I heard him telling 
Mommy hast aight, after they'd tacked me away in my bed, 
that his boss bad to fet hun go ‘cause he couldn't afford to 
keep hwo on the payroll with gasoline prices the way they 


are 


trovh — TP even heard Dadely say that if he didn’t find 
job by next week T might not have any milk to drink. 


. 
Monuny cried a bitle when he said that 


Gerown-ups sav babies should be seen and not heard -- 
but gee whiz bow can a fellow keep still when he sees 
tus Mommy and Daddy so unhappy. “Specially, when. it's 
not thew fault 


Lf Daddy had tost bis job ‘cntse he was lazy it wouldn't 
make ove feel w bad... but be didn’t. Daddy's worked 
hard ~~ honest he has! Hie boss told him once he was the 


best man he'd ewer had in bis station, 


But Daddy says it daesn’t make any difference how hard 


he's worked. As long as gasoline prices are down so low his 


ness can’t afford to keep him, 


DO YOU KNOW 


P 







lost his job at a service station because 
his boss could not afford to keep him 
on the payroll with gasoline at such 
ruinously-low prices. 

“Maybe I’m talkin’ out of turn,” the 
advertisement concludes, “but it seems 
to me that you grown-ups would a lot 
rather pay my Daddy’s boss a fair 
price for ‘gas’ so Daddy could keep his 
job and earn us a living, than you 
would have us on relief. An’ that’s 
where Daddy says we’re gonna be if 
something isn’t done real quick!” 

Another advertisement carried the 
picture of a very puzzled-appearing 


man, with the heading “My Job’s 
Gone.” He tells the story of how he 


had a good job but his boss had to 
let him go because of price wars. 

“I don’t mean to squawk,” a part of 
the advertisement reads, “but I do 
think someone should give the public 
the low-down .. . let them know that 
every time there’s a ‘gas’ price war 
someone has to suffer. And that some- 
one is not only fellows like me and 
their families. The business man and 
the merchant suffer, too. 

“If we don’t have any job, we don’t 


T guew Daddy's not the only one who's lot his job. I 
heard him tellin’ Momey a lot of other good serivee station 
men are out of work, too. All because their hosts are losing 
money with gasoline selling so dirt cheap, 


Maybe I'm talkin’ aot of turn, but iW seems co me that 
you grownups would a lot rather pay my Daddy's how a 
far prive tor gas so Daddy could keep his job and earn us 
a living, than you would have us on celief, An’ that's where 
Daddy says we'te gonna be if something isn't done real 
quick!” 


{ Friendly Council to Promote Better Living Conditions 


Another of the appealing “ads” used by Neighbors, Inc., to picture the 
disastrous effects of cut-prices on service station employes and their families 
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Pennsylvania lubricating oils 








You have a special interest in the problem 
of economically manufacturing “Neutral” | 


oils of Pennsylvania oil stocks. 


The Fur-fur-al Refining Process, when applied 
to the treatment of Pennsylvania oil stocks 
for the production of “Neutral” oil, permits 
the preparation of “Neutral” oils of marked 


stability with a very low refining loss. 
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26 JOURNAL SQUARE 
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have any money, and we can’t spend 
anything with them. It works both 
ways. That’s why I’m saying 

“Let’s be REAL neighbors and pay 
a fair price for our gasoline as well as 
everything else we buy.” 

In one corner of each of these adver- 
tisements there was carried four ques- 
tions under the heading “Do You 
Know...” 

The questions were: 

“1—-That hundreds of reliable serv- 
ice men are out of jobs in Oklahoma 
City today because low gasoline prices 
have made station operators cut pay- 
rolls to the bone? 

“2—-That Oklahoma City merchants 
are losing thousands of dollars a 
month because these families are with- 
out a salary income? 

“3—That all your neighborhood sta- 
tion operator wants is a fair price for 
good merchandise and friendly serv- 
ice? 

“4-That a cent or two more per gal- 
lon of gas would remedy the situa- 
tion?” 

In radio and newspaper stories the 
point was stressed that a cent or two 
per gallon more for gasoline would 
not increase the average motorist’s 
gasoline bill but a very few dollars for 
the entire year, but would do wonders 
for the service station operators. 

The story was told over the radio in 
connection with a 30-minute variety 
show one night a week. The dealers 
gave their customers passes to the 


show, which included a 30-minute stage 
show and dancing after the broadcast. 
The first show was witnessed by 200 
guests in the broadcasting station’s 
studio. The second show had to be 
shifted to a ball room because there 
were 1200 persons present. The third 
show, June 16, was shifted to the 
mirror room of the Coliseum because 
more than 1400 persons were present. 
When the service station operator 
has joined Neighbors, Inc., and signed 
the pledge which he promises to dis- 
play prominently at his station, he is 
given a large curb sign reading: 
Come in, Neighbor! We believe in 
GOOD MERCHANDISE, FRIENDLY 


SERVICE, FAIR PRICES. Co-oper- 
ating with NEIGHBORS, Inc., Live 


and Let Live!!” A large button, on 
which are printed the words, “Hi, 
Neighbor!” is furnished each station 
attendant. 

Recently, the advertising of Neigh- 
bors, Inec., has undergone a change. 
Apparently, the public has been edu- 
cated on the evil effects of price wars. 
The emphasis is now on the friendly 
service, quality merchandise and fair 
prices prevailing at stations display- 
ing the Neighbors, Inc., sign. 

The oil marketers’ campaign has at- 
tracted the attention of other industries 
in Oklahoma, with numerous inquiries 
for details of the plan. Mr. Williams, 
the manager, has indicated, however, 
that the Neighbors, Inc., idea will be 


kept strictly for the oil business. He 
said the name and idea of Neighbors, 
Inc., has been copyrighted. Rights 
have also been reserved to use of the 
advertising copy and other promotional 
material, he added. 

Mr. Williams says he will be glad to 
answer inquiries and supply details as 
to how the plan works to any group 
of reputable oil marketers. 


* * * 


Religious Leaders, 


Businessmen Back. 
‘Hi Neighbor’ Plan 


OKLAHOMA CITY—The “live and 
let live” campaign of Neighbors Inc., 
through which Oklahoma City oil mar- 
keters educated their fellow townsmen 
on the disastrous effects of gasoline 
price wars not only on station oper- 
ators and their families but on the en- 
tire community, has won support from 
religious and business leaders. 

Writing in a local newspaper May 18, 
shortly after the campaign started, 
Rev. R. C. Howard, pastor of Kelham 
Avenue Baptist Church, devotes near- 
ly two columns to a plea for support of 
the “Hi Neighbor’ movement. Rev. 
Howard’s article was on the “need for 
Good Samaritans in Business today.” 

Reciting the story in the Bible (Luke 








shown here at his desk 


At the right is one of the large curb signs that each serv- 
perator affiliated with the organization displays 
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One of the Cities Service 
“KEYS TO PROFIT” 
that does double duty 
for dealers! 


‘‘Heat-Proved”’ is a great oil story! It 
means that Cities Service Motor Oil 
resists engine heat, because it has passed 
the ‘‘super-heat’’ test in the refinery. 
It has endured greater heat in the re- 
fining than it ever will be called upon to 
meet as a lubricant in an engine. 


That story in itself convinces 
motorists. But Heat-Proved 
oil and the Oil Test Plate 
give Cities Service dealers 
twice as much to work with! 
The Test Plate offers an in- 
stant, accurate check on the 
condition of oil in the crank- 
case. It’s simple, easy to 
understand, and it wins the 
customer’s confidence. It 
lets him see for himself — 








Free Oil Safety Service 


HELPS YOU SELL HEAT-PROVED OIL! 











and it’s free! Another proof that 


‘““SERVICE is our middle name!”’ 


Heat-Proved oil — especially made for 


modern engines — and an oil testing 
device to help sell it form a real money- 
making combination! It’s a_ typical 


example of the Cities Service ‘‘Keys to 
Profit’? program—typical, too, of the 
great, progressive oil company that pro- 
duced it. For Cities Service has experience 
in petroleum refining and marketing 
that parallels the develop- 
ment of the industry itself ! 


Why not make the ‘‘Keys to 
Profit’? program part of your 
business now? Cities Service 
merchandising experts will 
give you fullest cooperation. 
Find out how you can put 
your earnings on the up- 
grade. Get in touch with the 
nearest office listed below. 
Do it today! 


@ FOR YOUR ENJOYMENT NEW THRILLING RADIO DRAMA 
every Friday evening at 8 o'clock E.D.T. Hear an exciting chapter of 
the ‘‘Romance of Oil’’. The program also stars Lucille Manners, 
Rose Graham, Frank Black and the Cities Service Singers and 


Orchestra. 


CITIES SERVICE OILS 4% GASOLENES 


CITIES SERVICE OIL COMPANY; Chicago... New York... 
Cedar Rapids... Boston... St. Paul .. . Grand Forks. . . Kansas 
City ... Fort Worth... Tulsa... Milwaukee ... Cleveland... 
Detroit 


CITIES SERVICE OIL COMPANY, LIMITED; Toronto, Ontario 


ARKANSAS FUEL OIL COMPANY; Shreveport .. . 


Little Rock 


. Jackson, Miss. ... Birmingham... Atlanta. . . Charlotte, N. C. 
. Nashville . . . Richmond . . . Miami, Florida 
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Modern loading rack used by large Independent Oil 
Company in Southern California 


Only 1. Chiksan 
Ball-Bearing Swing 
Joint is required 
for each riser. Style 
No. 50-X1, ilius- 
trated on the right. 





STYLE 50-X1 
Counter-balance 
Swing Joint 
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Diagram shows method of construction used in building 

the Loading Rack illustrated at top of page. Note 

simplicity of design providing for 360° rotation in 
two different planes 


WON’T LEAK— 
STICK OR BIND! 


Unlimited flexibility in Loading 
Rack design is provided by 11 
different styles of Chiksan Ball- 
Bearing Swing Joints. They stop 
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losses and cut maintenance costs 
because they never require tight- 
ening or adjustment to prevent 
leaking, sticking or binding. 
WRITE FOR LATEST CATALOG 
KS 
oD R 
S 
= OIL TOOL CO.,LTD. 


FULLERTON, CALIFORNIA 









10:29) about the Samaritan who helped 
the wayfarer attacked by robbers and 
left by the roadside “half dead,” Rev. 
Howard finds a parallel in the sad 
straits of service station operators as a 
result of the gasoline price war in Ok- 
lahoma City. 

“Tt is evident in our fair city today 
that many of our citizens are ‘half 
dead’,” said Rev. Howard, referring to 
station operators. “They have been 
wounded many of them stripped of not 
only their money but their merchan- 
dise, their equipment, their jobs and 
everything else. They have been left 
by the roadside to ‘thumb their way’ 
as best they can.” 

He went on to say that citizens gen- 
erally, as did the priests and Levites in 
the Biblical story, had passed by the 
station operators, stricken by price 
wars, without helping them. 

“But there has appeared on the scene 
of late a Samaritan — NEIGHBORS, 
INC., who is trying to get the wounded 
fellows on their feet, and they are ask- 
ing that the general public—buyers of 
gasoline—assist in getting the service 
station operators on their feet again,” 
Rev. Howard continued. “And to do 
this we must be willing, like the Sa- 
maritan, to go down in our pockets and 
pay a fair price for our gasoline so 
these men may be restored to their 
strength and health.” 


Rev. Howard concluded his article, 
with the following plea: 

“Let us then prove ourselves neigh- 
borly by assisting this ‘half dead’ busi- 
ness back to normal, by paying the 
proper price for gasoline, and joining 
hands with NEIGHBORS, INC. Who 
is my neighbor?—-The same as 1900 
years ago—the One who helps and not 
the one who passes by on the other 
side of the street.” 

Publication of the Neighbors, Inc., 





advertisements, dramatically calling 
attention to how gasoline price wars 
injure the entire community, as well 
as station operators, brought an imme- 
diate response from Oklahoma City 
businessmen generally. 


Here is an excerpt from an insur- 
ance agent’s letter to Neighbors, Inc., 
commenting on its program: 


“I believe that the program you have 
undertaken is a very necessary one 
from the standpoint of the gasoline 
station owners and operators, as well 
as the public as a whole. 


“It is an undisputable fact that the 
successful operation of the station op- 
erators plays a most important part in 
the general business trade of the city. 
Lack of steady employment for the 
personnel and lack of a fair margin of 
profit to the owners and operators, af- 
fects greatly the purchasing power of 
those people engaged in this business. 
Considering the large number em- 
ployed in the retailing of oil products 
it can be readily seen that a demorali- 
zation of this industry cuts deeply into 
all classes of business sales. 

“Your endeavors should meet with 
hearty response by business firms, as 
well as from professional men and 
women of the city. It is a worthwhile 
program destined to succeed.” 

Oil marketers’ troubles with gasoline 
price wars, as presented by the adver- 
tisements of Neighbors, Inc., aroused 
sympathies of local laundries. Here is 
part of a letter from a representative 
of four Oklahoma City laundries which 
indicates that he, as a fellow business- 
man, immediately “caught” the idea of 
the “Hi Neighbor” campaign: 

“We folks in the laundry business 
have had price wars, too, from which 
no one benefitted. Like you men who 
run service stations, we give our cus- 
tomers a great deal of service for 











FOR THE PURPOSE OF 


1. Buildi 


faith in each other, thus eliminating 


cut-throat competition. 


2. Bringin 


ordinances and 


4. Gaining the public's good-will and co-operation 
SO you may earn a decent living. 


—— a wing friendly feeling and 


3. Protecting our industry against unfair 
e 


within our industry. 


gislation. 





5.Uniting our efforts to do these things. which 
no one individual can do. 


UNITED WE RISE - DIVIDED WE FAL! 
JOIN ROW ET 














Hanging on the wall in the headquarters 
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eighbors, Inc., is this large sign which 


>f 
outlines clearly the purpose of the organization 
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which we receive a very small margin 
of profit. To lose that profit really 
hurts. 

“Service station operators are among 
our best customers, and unless you 
make a fair profit on the merchandise 
you sell, we can not continue to get 
your business. No, you are not the 
only ones the ‘gas’ war effects.” 

Another insurance agent wrote to 
Neighbors, Inc., commenting: 

“Business reasoning is so logical that 
I often wonder how retail service sta- 
tion operators ever become so con- 
fused and try to do business at a loss 
because some one in the same business 
thinks he can cut the price and take 
all the business. 

“Your idea of ‘Live and Let Live’ 
should gain the support of all those 
companies who realize the importance 
of these words. 

“My support and all my purchases 
will be gladly given to you who are 
leading the way in so good a cause.” 


Educating the Public 
May be the Cure 
For Price Wars 


(Continued from page 24) 


and has a general reputation for shady 
dealing, there may be some justifica- 
tion for arguing that a motorist ac- 
cepts that dealer’s price on his sign at 
the motorist’s peril. But even there, 
a fraud has been perpetrated on the 
motorist who may be from a distance 
and in no position to know of the shady 
reputation of the vendor. 

But should the 30 million motorists 
of the country, when visiting the 400,- 
000 and more gasoline outlets, be re- 
quired to assume the responsibility for 
seeing that the price signs mean just 
what they say? Must the motorist be 
required by an interpretation of the 
law that he must exercise “due dili- 
gence” in cross-examining the station 
operator and in various other ways as- 
certaining that his price sign tells the 
truth, in order to keep from being 
gypped a couple of cents a gallon? 

Or, under our common practice in 
business today, if a motorist buys at a 
decent looking station any well known 
or seemingly reputable brand of gaso- 
line, is he not justified in assuming 
that the price posted on the sign is the 
TRUE price and not a fake one put 
up to catch the sucker who does not 
care to stop and haggle around for 
half an hour or so? 

The major oil companies and groups 
that have well-advertised brands and 
trade marks representing quality and 
service have not gone so far as to re- 
quire that the vendors of their prod- 
ucts under their trade names, also 
deal honestly with the public as to 
price. Not even under the “fair trade” 
laws of New Jersey, New York and 
California, so far as we have heard, 
have the companies raised the issue of 
fraud on the public for not living up to 
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..with WIGGINS BREATHER ROOFS 


HE Wiggins Breather Roof is the simplest and least expensive 
of the various types of evaporation saving equipment, and 
yet, when it comes to saving vapor and giving you lowest actual 
storage cost per year, there are numerous instances w here the 


Breather Roof is unexcelled by any of the others, regardless 
of price. 


Wiggins Breather Roofs are recommended primarily for 
standing storage tanks, 60 ft. in diameter or larger, that are kept 
full or nearly full most of the time. Within these limits, they 
are able to eliminate virtually all breathing loss from any grade 


of oil that does not boil at ordinary atmospheric temperatures. 


Our nearest office will be glad to discuss your requirements 
with you without obligation. Write for quota- 
tions on re-roofing existing tanks with Breather 
roofs, or on new installations. 


@ Illustrated at the top is a 78 ft. diam. by 36 ft. 
Wiggins Breather Roof tank used by the Shell Oil 


Company, Incorporated, at Panama City, Florida. 





Chicago Bridge & Iron Company 


Cleveland 2206 Rockefeller Bldg. Dallas 1439 Liberty Bank Bldg. 
Chicago 2125 Old Colony Bldg. Birmingham 1534 N. Fiftieth Street 
New York 3345-165 Broadway Bldg. Houston 2919 Main Street 
Philadelphia 16141700 Walnut Street Bldg. Tulsa 1607 Hunt Bldg. 
Boston 1516 Consolidated Gas Bldg. San Francisco 1060 Rialto Bldg. 
Detroit 1513 Lafayette Bldg. Los Angeles 1422 m. Fox Bldg. 


FABRICATING PLANTS in Birmingham, Chicago and Greenville, Pa. 


LICENSEES: Horton Steel Works, Limited, Ft. Erie, Ont., Canada; The Mortherwell Bridge & Engineering 
Co., Ltd., Motherwell, Scotland; The Whessoe Foundry & Engineering Co. Ltd., London, England; 
Worms & Cie., Paris, France; Compagnia Tecnica Industrie Petroli S. A. I., Rome, Italy 
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the prices posted under these laws. 
Those laws have been enacted and they 
are enforced more from the dealer’s 
viewpoint of unfair competition, than 
from the public’s viewpoint of fraud 
upon the buyer who does not care to 
wear away a few months of his life 
trying to get his gasoline at the deal- 
er’s actual price. 

Yet why should not the owner of the 
brand try and keep his vendors from 
gypping the public by posting a fake 
price? Such fake posting works back 
to the detriment of the company un- 
der whose brand and national adver- 
tising the faking is done? A motorist 
gypped very many times under one 
brand of gasoline could hardly be ex- 
pected to come back for another gyp- 
ping? 


This protection of the buying motor- 


ist against fraud should be an ap- 
proach to the problem of price cutting 
under the canopy that can be made 
most effective. Of course, the ap- 
proach is of no value against price cut- 
ting where the price sign is adhered to 
but every one knows that, under the 
operation of the so-called “Iowa plan,” 
there is continual secret price cutting 
of one kind and another going on quite 
generally, and that is one great reason 
why oil companies have begun to take 
back their stations. 

Jobbers and dealers could well or- 
ganize to enforce truth in oil station 
advertising and fair dealing with the 
public, because in so doing, the mar- 
keting end of the oil business would 
not only be_ protecting the public 
against gyp price signs, but it would 
be telling the public the story of how 
oil marketing is a part of “the public.” 


products. 


your customers orders. 


Berry’s never fail 


guaranteed by four 


ocean terminals. 


Holland. 









Private Brand Jobbers 
Must Be Sure 


You must be sure of an adequate supply of quality 


You must have shipments on time to fill all 


their jobbers. 


modern 


Berry’s prices are low enough for the jobber to do 


his own advertising and build his own brand name. 


Write or wire today for spot offerings or full details 
of our favorable contracts covering gasoline, kerosine, 


fuel oil and 100°), Pennsylvania oils so that you can be sure. 


Ask us today to take over your worries. 


JAMES B. BERRY SONS’ CO., Inc. 
GENERAL OFFICES — 


Branch Offices: 


Boston, Mass., London, England, The Hague, 


Refineries: Oil City, Pa., 
Valley, Pa., St. Marys, W. Va., 
Tiverton, R. I., 


Edgewater, N. J., Glastonbury, Conn. 


The supply is 


refineries and convenient 


OIL CITY, PENNA. 


New York City, Chicago, IIl., 


Emlenton, Pa., Farmer's 
Ocean Terminals: 
Dorchester, Mass., Carteret, N. J., 
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“Bottled Gas” Sales 
Gain 17% in 1938 


WASHINGTON Sales of liquefied 
petroleum gases, the so-called “bottled 
gas,” continued to expand in 1938, the 
U. S. Bureau of Mines reports. Total 
deliveries in this country were 165,201,- 
000 gallons, a gain of 17 per cent over 
the 1937 total of 141,400,000 gallons. 


Sales for domestic consumption, how- 
ever, increased by 42 per cent over 
1937, “as the advantages of this type 
of fuel for cooking, heating, air condi- 
tioning, refrigeration, power and light- 
ing for the home, the farm, the camp 
and the small establishment became 
more widely known,” reads the bu- 
reau’s report. 


Sales for domestic use were 57,832,- 
000 gallons, as compared with 40,823,- 
000 gallons in 1937 and for the first 
time were larger than sales for indus- 
trial fuel, which amounted to 38,849,- 
000 gallons in 1938. Third largest use 
in 1938 was chemical manufacturing, 
which took 32,299,000 gallons. 


The large growth in the business of 
supplying the “bottled” gas in cylin- 
ders is shown by the report of ship- 
ments in cylinders for domestic use of 
35,420,000 gallons in 1938, as compared 
with 26,097,000 gallons in 1937. 


The steady growth in the use of lique- 
fied petroleum gases for use as fuel in 
internal-combustion engines continued 
in 1938, when 20,914,000 gallons were 
delivered for this use, a gain of 23 per 
cent over 1937 demand. 


In 1938, as in 1937, total deliveries of 
liquefied gases were about equally di- 
vided between propane and butane and 
propane-butane mixtures. They are 
supplied by natural gas plants and re- 
fineries. 


Introduces New Solvent 


Pure Oil Co. has announced the in- 
troduction of a new gasoline solvent. 
Besides being added to the gasoline 
sold through the pump, the new solv- 
ent also will be sold through dealers 
in concentrated form for the company’s 
“Solvenized Tuneup Treatment” for 
auto engines. The solvent-treated gaso- 
line will be sold at the same price as 
the company’s regular grade motor 
fuel. 


Ads Promote Travel 


“Go Places and Do Things,” is the 
theme of a new consumer newspaper 
advertising campaign of Deep Rock 
Oil Corp. Ads will picture fishing and 
swimming scenes, picnic spots, county 
fairs, and the New York and California 
Fairs. The purpose of the campaign, 
according to Hal Wagner of Chicago, 
advertising manager, is to stimulate 
recreational driving by the motoring 
public and increase motor fuel demand. 
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Dear Mr. Platt: 

Your editorial “Out Where Our Gaso- 
line Takes You,” (July 5th issue) comes 
dangerously near to being “literature.” 
Congratulations! 

It is refreshing to find someone in 
the industry who can turn away from 
the seething cauldron of conflicting in- 
terests and antagonism to contemplate, 
as you have, some of the wholesome 
aspects of the oil business. 

A. W. Guttersen, manager 
Mutual Dealers Wholesale, Inc. 
St. Paul, Minn. 
* * * 
Dear Mr. Platt: 

I have just read your editorial ap- 
pearing in the NATIONAL PETRO- 
LEUM NEWS for July 5, and it has 
made a very considerable impression 
upon me. 

It is such a true expression of the 
situation within the Industry that I 
have taken the liberty of quoting ex- 
cerpts from it in a bulletin which I am 
releasing to the Industry generally 
throughout South Dakota. 

E. W. Stephens, secretary 

South Dakota Petroleum Industries 
Committee, 
Pierre, S. D. 


Fennemants 


The following are trademark applica- 
tions pertinent to our field pending in the 
United States Patent Office which have 
been passed for publication and are in 
line for early registration unless opposi- 
tion is filed promptly. For further informa- 
tion address National Trade-Mark Com- 
pany, Munsey Building, Washington, D. C.., 
trademark specialists 


As an additional service feature to its 
readers, this journal gladly offers to them 
an advance search free of charge on any 
mark they may contemplate adopting or 
registering. You may communicate with 
the Editor of this Department, or send 
your inquiry direct to the National Trade- 
Mark Comrany, stating that you are a 


reader of this journal. 

PING PING, and figure of a boy, Serial 
No. 389,748. The Pure Oil Company, Chi- 
cago, Ill. Filed March 6, 1937. For gaso- 
line and motor fuel oil. Published July 4, 
1939. 

DIESEL, Serial No. 403,648. 
Artiengesellschaft, 
Germany. 

Filed March 3, 1938. 

For illuminating equipment for motor ve- 
hicles, as search lights, spot lights all such 
equipment for petroleum, acetylene opera- 
tion, oil and liquid fuel lamps, foot-warm- 
ers heated by liquid for solid fuel, gas- 
lamps, gas-lighters, oil and gas burners, oil 
and gas reading lamps, etc. 

Published July 11, 1939. 

ONONDAGA, and picture of an _ Indian, 
Serial No. 420,070. Onondaga Marketers. 

ONONDAGA, and picture of an_ Indian, 
Serial No. 420,070. Onondaga Marketers, 


Daimler-Benz 
Stuttgart-Unterturkheim, 
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Woodhaven, N. 

For oil filters. 

Published July 11, 1939. 

GOLDEN EAGLE GASOLINE, Serial No. 
400,711. Wasatch Oil tefining Company 
Woods Cross and Salt Lake City, Utah. Filed 
December 10, 1937. 

For gasoline. 

Published July 11, 1939 

MOTOR RHYTHM, design 
note and wording below. 


b Filed June 1, 


1939 


with 
Serial No. 


musical 
118,339 


R. M. Hollingshead Corporation, Camden, 
N. J. Filed April 17, 1939 

For motor oils. 

Published July 11, 1939 


Hydrogen and Carbon 
Atoms Personified 
Carbon and hydrogen atoms and hy- 
drocarbon compounds are to be person- 
ified in a new series of advertisements 
of Universal Oil Products Co. to appear 
in NPN. Carbon atoms will be shown 
as tar babies and hydrogen atoms as 
white balls, which the tar babies juggle 


in illustrating the changes and rear- 
rangements of the carbon and hydro 
gen atoms secured in various types of 
refining processes. 


The purpose of the series will be to 


illustrate for the layman how differ- 
ences in arrangement of the same 


number of carbon and hydrogen atoms 
radically change the character of hy- 
drocarbon molecules in motor fuel. 
Copy for the was written by 
Paul Truesdell, director of publicity of 
Universal Oil Products. The arrange 
ment of the tar babies was approved by 
the chemists of the company. The 
drawings were made by Roy Benson, 
of Universal’s staff, who created the 
Chemical Cop and the Chemical Sai 
geant used in earlier advertising. 


series 
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Penola Inc., 30 Rockefeller Plaza, New York City - Formerly Pennsylvania Lubricating Co. 
WORLD’S LEADING MAKERS OF SPECIALIZED LUBRICANTS 












Here are more ways to get extra “Summer Profits” out of the peak 
summer gasoline demand. They are reported to NATIONAL PE- 
TROLEUM NEWS by independent oil marketers who are using them 


to advantage today: 


TRANSPORTATION—Replacing old trucks, even only 4 or 5 
years old, with modern ones. 
More efficient routing of trucks to cut delivery costs. 


BUILDINGS—Substituting new stations for old ones. 


Modernizing old stations. 


Repainting old buildings and equipment. 
TRAILER CAMPS—Opening more camps for tourists. 


PERSONNEL—New uniforms on all station attendants. 
Re-arranging work tricks to have enough men on duty 
to easily handle peak loads. without hiring new men. 


BONUSES—Paying bonuses to attendants for bringing in lub- 


rication jobs. 


Just who is doing these things and how is told by each mar- 


keter in these two pages. 


You may pick an idea out of all these 


that will be new to you and which will help you make more PROFITS 


in your business. 


Ten Ways to Boost 


Summer Business 


Home Oil Co., Ine., Baton Rouge, 
La. is going to have a lively summer 
business, according to Frank R. Brown, 
secretary because it is 

Repainting all stations and equip- 
ment. 

Putting station attendants into 
new uniforms. 

Erecting eight new road _ signs 
for tourists. 

Buying a_ crankcase flushing 
device, to aid motor oil sales. 

Selling water jugs, Seat covers, 
seat pads and auto fans, plus hav- 
ing a drive on for a fan belt sale 
with every battery sold. 

Promoting battery sales with a 
“Battery Health Club”. 

Pushing motor oil sales with four 
daily radio broadcasts and 50 di- 
rect mail letters each day. 

Furnishing free road 
tion. 

Supplying free ice water. 

Operating a 200-car parking lot. 
And “maybe”, Mr. Brown adds, a 2'z 

ton truck will be purchased. 

Results from the direct-mail and ra- 
dio advertising are described as “great” 
by Mr. Brown. 

“We estimate that 25 per cent of 
our budget department sales”, he ex- 
plains “come from this source. Our 
gasoline and motor oil sales pick up 


informa- 


36 


about 10 per cent from the use of 
these advertisements.” 

The “Battery Health Club” has 300 
customers. Names of its “members’”’ 
are kept on file, with the type of bat- 
tery they own, its approximate age, 
and about when it will need replace- 
ment. Every 15 days each customer 
gets a phone call or a postal card, ask- 
ing him to drop in for servicing. When 
he comes in, if his battery needs re- 
placing, the salesman tries to sell him 
one. 

The crank case flushing equipment 
is advertised in three ways: by four 
brief radio broadcasts daily, by 50 let- 
ters a day sent to customers and pros- 
pects and by personal sales solicitation 
on all customers who drive into the 
station. 





Billboard signs 


rc are used by Home Oil Co 

ndependent marketer of Baton Rouge, La 

to advertise its “budget plan” for selling 
tires, radios and batteries 






SUMMER /PROPITS ... ror 


A light sea green material was chosen 
for the new summer uniforms of the 


service station men. The attendant’s 
name is on the right shirt pocket. Each 
attendant has enough uniforms to 
change every other morning. 

The company has three service sta- 
tions, one bulk plant, and operates two 
trucks in a territory about 20 square 
miles, Mr. Brown says. 

* * * 


Fights Sales of Oil 


At Loss, As ‘Leader’ 

Getting at the root of the trouble 
is one good way of curing it, we all 
know. 

Porter Oil Co., Spooner, Wis., re- 
ports it is “endeavoring to interest as- 
semblymen to legislate against drug, 
chain and variety stores selling oils 
at cost as a ‘leader,’ with no service 
to perform”, according to W. A. Porter, 
Jr. 

* * * 
Handles Minnows 

As a summer item, Porter Oil Co., 
Spooner, Wis., will handle ‘‘an especial- 
ly hard-to-get mud minnow’, accord- 
ing to W. A. Porter, Jr. 

k * a 


Builds Tourist Camps, 
Buys Meters, Truck 


Tourist cabins and trailer camps, 
transport trucks, and meters for its 
bulk plants, are on the “summer prof- 
it” program of the Ashtabula Gasoline 
& Oil Co., Ashtabula, Ohio. 

The company is_ building 
cabins and trailer camps. 

Believing that a larger truck will cut 
operating costs a new transport of 3000 
gailons capacity has been purchased, 
A. R. St. Clair, president, says. 

Bulk plants have been improved with 
the addition of meters. 

Mr. St. Clair suggests, as an improved 
management idea for bulk plants, that 
they be placed on a c.o.d. basis. 

* * * 


tourist 


Lets The Prospect 
Do The Talking 


Here is a salesman who does it the 
other way around—lets the prospect 
do the talking! 

A. R. St. Clair, president of the Ash- 
tabula Gasoline & Oil Co., Ashtabula, 
O. asks “leading” questions of pros- 
pects and before you know it, he has 
the prospect asking him for advice on 
petroleum products, he Says. 

“T belong to several civic clubs”, Mr. 
St. Clair tells NPN, “and there is al- 
ways an opportunity to visit with some 
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of the members. I always arrange to 
lead them into conversation relative to 
the economical operation of their auto 
or motor boat. 

“T usually find a point of view which 
will lead them to ask questions about 
which petroleum products I would rec- 
ommend for their particular car or 
motor boat. I am sure to direct them 
to the proper grade of material best 
fitted to their particular car or motor.” 

Mr. St. Clair says he has made it a 
point to Know thoroughly the oil prod- 
ucts he handles and also the different 
makes of cars and motorboats, so that 
he can give competent advice on the 
lubricants to be used, and that this 
helps his sales greatly. 

Ashtabula is a town of 25,000 on Lake 
Erie, where boating and fishing are 
popular summer sports. 

* * * 


Tire “Specials” Help 
Sale of Other Goods 


When Union Oil Co., Inc., Monte- 
video, Minn. has special tire sales, it 
gives an auto tube free with every tire, 
or, it sells two tires for the regular 
price of one and gives two tubes free. 

“How can you do it?” many ask of 
P. E. Ludtke, an officer of the com- 
pany. 

“We purchase auto tubes in lots of 
1000”, Mr. Ludtke explains, “and this 
gives us a very nice discount. 

“We make no profit on the tires and 
tubes that are on sale, but we have 
90 per cent of other tires and mer- 
chandise that is not on special, and 
also we get a great deal of good will 
advertising from our sales.” 

This company buys tires in large 
enough quantities that its discounts 
enable it compete with the prices the 
mail-order houses offer, Mr. Ludtke 
stated. It also handles a complete line 
of fast-moving accessories. 
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A moderate amount of rebuilding, and painting and lands 
Pingree Oil Co. at Salt Lake City 


1939 


Builds Complete Stations 


“We prefer erecting new complete 
service stations,” says P. E. Ludtke, 
Union Oil Co., Inec., Montevideo, Minn. 
“We would not consider purchasing old- 
type stations. We find that the opera- 
tion of anything but complete service 
stations is unprofitable.” 

The company feels that stations must 
handle tires and tubes and a complete 
line of auto accessories, “priced to sell 
in line with the most highy competitive 
mail-order houses.” 


* * 


Advertises and Paints 


For Summer Business 

“Advertising strongly, and painting”, 
is the way the Magee Oil Co., Berlin, 
Md., is going after more summer busi- 
ness on gasoline. 

It is advertising its gasoline in two 
country newspapers, radio, two theatre 
shorts and a “super-abundance of road 
signs, plus nicely painted pumps”, ac- 
cording to Raymond Magee, manager. 

Trucks have also been painted for 
the summer. 


* 


Streamlining and Paint 
Modernize a Bulk Plant 


You would hardly recognize this 
light, modern, bulk plant and office 
building of the Paramount-Pingree Oil 
Co., Salt Lake City, as a modernized 
version of the old, dull brick structure 
also shown in the picture. 

Yet a new coat of fresh paint, prin- 
cipally, makes a good deal of the differ- 
ence. While the architecture has been 
streamlined, the light over-all paint 
gives the building liveliness and cheer- 
fulness. 

The old office building and ware- 
house were joined with an addition. 


Windows in the office part were 
doubled in size, Venetian blinds and 
awnings were added. Storage tanks 


were painted aluminum, grounds im- 





proved with light gravel to heighten 
the effect of light, and grass and 
shrubs decorate the front of the build- 
ing. Even the telephone pole did not 
escape, its two-color coat of paint 
matching that of the building. Chim- 
neys, too, were painted. The name of 
the company appears on a raised stand- 
ard on top of the building. 


Modern heating and lighting were 
installed in the office and new furni- 


ture in light oak put in. 

The company is successor to the Par- 
amount Lubricants Co. It has become 
one of the leading independent mar- 
keters in the state through its moderni- 
zation and maintenance program, ac- 


cording to A. H. Ehler, president. 
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Mid-Conti 

TULSA, July 17.—Lower prices in 
Oklahoma for kerosine, inter-refinery 
purchases of refined gasoline totaling 
350 cars and sales of 90 cars of Grade 
26-70 natural gasoline were highlights 
of the past week in the Mid-Continent. 

One refiner reported buying 300 cars 
of gasoline, mostly leaded 70-72 octane, 
200 cars to come from East Texas and 
100 cars from West Texas. Another 
refiner said he had bought 50 cars of 
70-72 octane in Texas, necessitated by a 
few days shutdown of his own plant 
for cleaning out. Aside from the inter- 
refinery transactions, few open spot 
gasoline sales were reported and quota- 
tions throughout the Mid-Continent 
were reported unchanged. 

The natural gasoline sales were at 
2.75 cents, f.o.b. Breckenridge, and quo- 
tations f.o.b. Group 3 also were report- 
ed at 2.75 cents. 

An Oklahoma refiner reported an 
0.125-cent reduction in his kerosine quo- 
tations to 3.625 cents for 41-43 water 
white and 3.75 cents for 42-44 water 
white. Other quotations reported for 
these two grades ranged up to 4.25 
cents and 4.625 cents, respectively. 


Mid-Westen 


CHICAGO, July 17.—Open spot sales 
of 27 cars of gasoline were reported by 
tank car marketers here last week. 
Aside from 63-66 octane gasoline, which 
was offered 0.125 cent lower at 4.25 
cents, prices generally were reported 
unchanged. Resale agents continued 
to report liberal offerings of leaded 
gasoline from refiners in the open mar- 
ket. High temperatures during the 
week stimulated considerably the or- 
ders from jobbers for shipments of 
gasoline against contracts, reports indi- 
cated. 

Kerosine continued featureless, re- 
sellers said. Unconfirmed reports of 
price shading on this product were en- 
countered occasionally. Quotations 
ranged from 3.50 to 4.375 cents, accord- 
ing to reports. 


Pennsylvania 


CLEVELAND, July 17. Lower 
prices for white crude scale wax fea- 
tured the western Pennsylvania mar- 
ket the past week. Two refiners re- 
ported reducing their quotations for 
124-126 A.m.p. scale 0.15 cent to 2.85 
cents, New York. Another refiner said 
he had reduced his quotation for 122- 
124 A.m.p., 0.1 cent to 2.90 cents. 

Three refiners who had been quoting 
15.50 cents for 25 pour test bright stock 
reported advancing their quotations to 
16 cents. Other quotations reported 
were: one refiner, 15.50 cents; two re- 
finers, 16 cents; one refiner, 16.25 cents; 
and one refiner, 16.50 cents. Several 


large inquiries for bright stock were in 
the market, it was said. 

Refiners indicated neutral oils were 
in good shape and one said he had ad- 
vanced his quotations for 200 and 150, 
25 pour test, 0.5 cent to 17 cents and 15 
cents, respectively. 


Wax 


NEW YORK, July 17. Prices for 
fully refined and scale grades of wax 
were generally unchanged at New 
York and New Orleans during the week 
ended July 15, according to reports of 
suppliers. Traders said demand had 
eased off to some extent, but added 
that certain scale grades continued 
comparatively scarce. 


Eastein 


NEW YORK, July 17.—Lower prices 
for 65 and above octane gasoline were 
reported at New York harbor during 
the week ended July 15. Two supplier's 
reported reducing their quotations for 
this grade 0.25 cent to 5.75 cents in 
barge lots, and one refiner said he had 
reduced his tank car price 0.2 cent to 
6.25 cents. 

Prices for gasoline otherwise were 
unchanged along the eastern seaboard, 
according to reports of suppliers, al- 
though some shading of posted prices 
was indicated at Philadelphia and Bos- 
ton. Suppliers said movement of gaso- 
line was seasonally heavy, and several 
inquiries for large spot purchases were 
in the market. 


Gulf 


NEW YORK, July 17.—-A Gulf refin- 
er reported during the past week the 
sale of a 60,000 barrel cargo of Grade C 
bunker fuel at 78 cents per barrel for 
late July lifting, domestic shipment. 
Another refiner reported selling an 11,- 
000-ton cargo of 48 diesel index gas oil 
to a foreign buyer at 3.375 cents per 
gallon, also for lifting late this month. 
Several foreign inquiries for various 
grades of gas oil and gasoline were 
said to be in the market. 

Several refiners reported quoting 
5.25 cents per gallon on 72-74 octane 








N. P.N. Gasoline Index 


Dealer Tank 


T.w. Car 
Cents per Gal. 
SGI TT eaac snes 9.70 5.68 
Month ago ...... 9.67 9.73 
MOGQr “ARO: «0.428% 10.24 6.19 


Dealer index is an average of 
“undivided” dealer prices, ex-taa, 
in 50 cities. 

Tank car index is a weighted 
average of 12 wholesale markets 
for regular-grade gasoline. 




















gasoline. One refiner said his price 
was for either leaded or unleaded gaso- 
line. 

Although previously reported prices 
were generally unchanged, quotations 
received from refiners who had not 
been reporting postings varied slightly 
from those received earlier—61-63, 390 
end point gasoline was quoted by one 
refiner at 4.625 cents, 0.125 cent above 
earlier postings, 64-66, 375 end point, 
4.75 cents, up 0.25 cent and 60-62, 400 
end point at 5 cents, 0.125 cent below 
the previous low quotation for this 
grade with 70 octane. 

One refiner who had been quoting 3 
cents for No. 2 fuel oil reported advanc- 
ing his quotation to 3.125 cents, and an- 
other refiner who had been quoting 3 
cents said he had withdrawn from the 
market. Other quotations reported 
for this product ranged from 3.125 to 
3.25 cents per gallon. 


y lif , 
LOS ANGELES, July 15.—Offshore 
inquiry for California petroleum prod- 
ucts was slack the past week and sup- 
pliers thought it unlikely that scattered 
interest would develop into actual busi- 
ness. Quotations remained unchanged 
in most particulars, reports indicated. 
One inquiry from an Atlantic foreign 
source for quotations on a 400 e.p. 68 
octane gasoline, met with no rush of 
order takers. It was indicated to the 
prospective buyer that a firm offer of 
4.5 cents might be acceptable, but 
there was no definite commitment. It 
was also indicated that a 65-66 octane 
product for shipment Atlantic foreign 
might be purchased at 4.25 cents. 

Domesticwise, gasoline was slightly 
improved. The amount freely offered 
gasoline was said to have been reduced 
when a number of small plants closed 
down for lack of by-product outlets. 
Competitive grade gasolines offered by 
independent refiners were generally 
6.75 cents, exclusive of tax, according 
to reports. 

Sales of 14 gravity fuel oil were re- 
ported at 45 cents, with most quota- 
tions ranging upward to 50 cents. A 
16-17 gravity, uncracked, low sulfur 
oil was reported sold at 60 cents. 


Quel Oil 


NEW YORK, July 17.—Prices for all 
grades of fuel oil were generally un- 
changed along the eastern seaboard the 
past week, according to reports of sup- 
pliers. Heavy fuels were said to be 
moving in a routine way, while move- 
ment of lighter grades was virtually at 


a standstill. 
a * * 


CHICAGO, July 17.—Jobbers showed 
little interest in domestic burner fuels 
the past week, according to reports 
here. Low-priced offerings of these 
products from local refineries coupled 
with lack of storage facilities had cur- 
tailed movement from southwestern 

(Continued on page 47) 
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REFINERY TANK CAR MARKETS 


All prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days) unless otherwise stated. Prices in cents 
per gallon, except heavy fuel oils in dollars per barrel of 42 gallons, war and petrolatums in cents per pound in barrels, tank car lois, FOB refineries in 
districts designated. except where otherwise noted. Inter-refinery and export prices not included unless so stated in the respective markets. Federal, stale or 
municipal tazes not included. Wrie apply on products made from legally produced crude. Unless otherwise noted, gasoline octane ratings are deter- 


mined by C.F.R. Motor method, A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 








Gasoline Prices Effective July 17 July 10 — re me a 17 
CALIFORNIA (3c tax to be added if used in state) CENTRAL WEST TEXAS (Prices to truck transports) 
Prices Effective July 17 July 10 U. S. Motor: U.S. Motor Gasoline: (Octane L-3) 


OKLAHOMA 54-58 gravity, for in- 62 oct. & below.... (h) 4.25 





U.S. Motor: (Octane L-3) _ state shipment... 6.75 - 9.25 6.50 - 9.25 63-66 octane oe e)5 00_ 

63 oct: & below 125 1625 4.25 1 625 54-58 gravity, for out- : a 66-70 octane....... e)5.125 

ee ee so - 4 75 480-4 875 side state shipment. 6.50 —- 9.00 6.50 — 9.00 ae 

ro no eee ; a4 . ping 1 pa = 125 58-61 gravity, 375-400 = a oe E. TEX. 

70-72 aaa eee 5 00 ; 373 5 00 5 375 e.p., 65 oct. & above 7.50 - 9.75 7.30 - 9.75 U.S. Motor Gasoline, (Octane L-3) 
60-62. 400 e.p...... (h) 4.25 -4.375(h) 4.25 -4.375 | wove WIZ O08 << ois secs (h) 4.625-4.75 (h 

N. TEX. (b | 60-62, 400 e.p........ h)4.25 
WESTERN PENNA. REFINERY QUOTATIONS U. S. Motor: (Octane L-3 ae 
Bradford-Warren: 62 oct. & below. 4.25 1.50 4.25 1.50 N. LA. (For shipment to La. & Ark.) 
Motor gasoline: 63-66 oct........ 1.625- 5 Pp : 625- 5 aa U. S. Motor: (Octane L-3 
: q- : 75 -— 5.00 fi : : . pie 2 

U.S Motor (58-62 (e)4.625 (e)4.625 70-72 oct ROE Ee ; 00-350 5.00- 35.50 | 62 oct. & below... .(h) $25 -4.375(h) 4.25 -4.; 
Min. 65 oct. (h) 6.25 -6.50 (h) 6.25 -6.50 60-62, 400 e.p h)4.25 (h)4.25 63-66 oct.......... (e) 4.50 —4.625(e) 4.50 —4 
“OQ” gasoline h) 6.25 -6.50 (h) 6.25 -6.50 ~ he , 67-69 oct..........(e) 4.75 —4. 875(e)  ~« 

- : oO | tad - } 70-72 oct..........(@) 5S. 125-5. 375(e 125-5.: 

oe KANSAS _ For Kansas destinations only 

Other district. 

her districts: aad ; 
Motor gasoline: U.S. Motor: (Octane L-3 | ARKANSAS (F.o.b. Ark. plant of one refiner, 
: « aa 62 oct. & below.... 4.50 — 5.00 $.50 — 5.00 shipment to Ark. & La. 
U. S. Motor (58-62 67-69 octane....... 4.875- 5.50 4.875- 5.50 |  § Motor: (Octane L-3) 

Pe 4.50 - 5.00 $.50 — 5.00 70-72 octane. . 5.25 5.875 5.25 -5.875 | gee . se 
“cr a ine 96 s 95 & »/ Octane W below. . Lo 

Q” gasoline. . . .. 6.25 —- 6.50 6.25 - 6.50 62 oct & bel 1.62 

W. TEX. (b) | OG OO ins tcuas 5.00 

CENTRAL MICHIGAN (a) U.S.M or 

Str.- : ne 95 5 375 © . 5. Motor: (Octane L.-. OHIO (S. O. Ohio quotations for statewide deliver 
Str.-Run Gasoline.... 4.25 4.50 $.375- 4.50 | " ? ‘ : : - ‘ y 
U.S. Motor: (Octane L-3) 62 oct. & below... .(h) 4.25 —4.50 (h) 4.25 0 and subject to exceptions for local price disturbances) 

oo. otor: (Uc e@ l-e . . » 75 . 75 - 

dah ena aan “on ae >a hgh ar ae 70-72 octane......... 7.375 

-0 eetane....... (e)0. co (@)0. Lo | DE“OT OCG. wc ec ccccce Do )o 
70-72 octane....... 7.00 7.23 7.00 7.25 | ric Saree e)5.25 (e)5.25 Continued on next page) 





(a) Prices FOB. Central Michigan refinery group basis, for shipment within Mich. Shipments may originate at plants outside Central group. (b) For shipment to Texas and 


New Mexico destinations: Group 3 prices quoted for northern shipment. (c) Excluding Detroit shipment. (e) One refiner quoting. (f) Two suppliers quoting. 
sellers holding licenses. (h) Two refiners quoting. (i) No quotations reported. (j) Prices discontinued. 





MID-WESTERN TANK CAR MARKET 


Prices in this Midwestern Tank Car Market table are gathered from refiners and tank car marketers or brokers from their offices located in Chicago and the 
surrounding territory. While the prices are quoted on a Group 3 (Oklahoma) freight rate basis, this is in accordance with the custom of the oil industry which 
uses Group 3 as a price basis for the ease of comparing prices even when the material originates in another refining district. Generally when prices are quoted in 
this Chicago market, the origin of the material is not known at the time the quotation is given, oftentimes even with the quoling refiners who have refineries in more 


than one refining district. All other gasoline prices are given by and for the particular refining district where the material is made and from which it is shipped. 





} | Pri a , = 
° } rices Effective July WW 
Gasoline NGG. cs. cdcsscenss SEIS -9O4 GES 
Prices Effective July 17 July 10 7 d ~ 7. U. G. I. gas oil..... . 2.625- 3.00 
. P I | SER = » o== 
U. S. Motor: (Octane L-3) F uel and Gas Oils | Range oil...... eee 3.25 ~ 3.875 
62 oct. and below... 4 00 1 30 + 00 1 50 | Prices Effective July 17 July 10 Chicago Naphtha and Solvent 
ek, eee 4.25 4.50 4.25 4.50 | S 
G7-G9 O8t. sce 4.375- 4.875 4.375- 4.875 No. 1 p.w...... 3.125- 3.73 3.125- 3.75 (FOB Group 3 as quoted by two Chicago sellers) 
70-72 oct.......... 4.50 — 5.25 4.50 — 5.25 No. 1 straw.... 3.00 3.375 3.00 3.375 | Stoddard solvent.... 5.875 
K - No. 2 straw ; 3.00 — 3.25. 3.00 - 3.25 | Cleaners’ naphtha... 6.375 
>. 9 See 2.875— 3.125 2.875-— 3.125 Vv. M. & P. naphtha. 6.375 
erosine FIR Secsces:c eee... $0.575-$0.65 $0.575-$0.65 Mineral spirits... .... 5.375 
41-43 gravity, w.w.... 3.50 4.125 3.50 4.125 | Rubber solvent... .. ; 6.375 
42-44 gravity, w.w.... 3.625- 4.375 3.625- 4.375 | Lacquer diluent...... 7.375 











Daily range of gasoline prices as reported in PLATT’S OILGRAM (Week Ended July 114, 1939) 


U.S. Motor, (Octane Number determined according to L-3 Method 


in Okla., Texas and Mid-Western Districts): July 10 July 11 July 12 July 13 

62 octane and below: 

Ss os ogo oi dia sec he ad kee Meet ede aceeaes $. 20 4.625 $25 1.625 4.25 4.625 4.25 4.625 1 

Gy POU NINN coc iso tiiae dienes cscs ceccsteedceceuncens ; 4.25 - 4.50 4.25 - 4.50 4.25 - 4.50 4.25 - 4.50 1 

WO eee errr reer rey Tree re ‘ c) 4.25 -4.50 c) 4.25 -4.50 c) 4.25 -4.50 c) 4.25 -4.50 c) 

Mid-Western (Group 3 basis).................0000: = areal pars 4.00 — 4.50 4.00 — 4.50 1.00 — 4.50 4.00 — 4.50 +00 

63-66 octane: 

Mi cs) (24. cc odeke me wee cease et edlccansawale aes 1.50 1.875 $1.50 1.875 4.50 4.875 4.50 4.875 +5 

oe a os ae ale Wwe tide ne de edwwlad Saree $.625-— 5.00 4. 625- 5.00 + 625-— 5.00 4.625— 5.00 + 625 

PN ea ea at a Kika dea a taa wie ea daca ® 80s eee ee b)4.75 b)4.75 b)4.75 (b)4.75 

Mid-Western (Group 3 basis)...... Ne ee ere oat 4.375- 4.50 1.25 1.50 25 150 1.25 450 1: 

67-69 octane: 

MI era baa ta eo paisley tans: errr ry eee Perey ‘ate 4.75 5.125 4.75 - 5.125 4.75 - 5.125 4.75 5.125 

PR oo cae uec kt aot caw eukac’ee teuaes ere 1.75 — 5.00 4.75 - 5.00 4.75 - 5.00 4.75 — 5.00 1 

I ate es ou aes cn dae £28 Ga RE SAORI ESD : ©)5.00 ©)5.00 ¢)5.00 c)5.00 

PUT nD COO DS WUIND cocci ccc cctcescedeacandas . 4.375-— 4.875 4.375- 4.875 4.375- 4.875 4.375-— 4.875 1 

70-72 octane: 

CE es LG Sak sas sd as 9a ba ede ed kU eae Ewan ate , 5.00 — 5.375 5.00 -— 5.375 5.00 — 5.375 >. 00 >. 375 >. 00 

ES Orr errr err ae errr ye eee ee 5.00 — 5.50 5.00 — 5.50 5.00 — 5.50 5.00 — 5.50 5.00 

MING ob oa eo daccs- o5 biwes dha de ccichesuleweceucendueses b)5.25 b)5.25 b)5.25 (b)5.25 

Pe RIG 6 as io sac ccncinn tenes Se ee Fee aees c) 4.625-4.75 c) 4.625-4.75 c) 4.625-4.75 c) 4.625-4.75 P 

ee | rrr . 4.50 >. 25 4.50 — 5.25 4.50 >. 25 4.50 -— 5.25 1 
Motor Gasoline, 60-64 octane: 

New York harbor............ Ce eee eee awe oe 5.75 6.25 5.75 6.25 §.75 6.25 5.75 6.25 S 

Philadelphia district................ Pee rere aaatawr 5.75 - 6.50 5.75 - 6.50 5.75 - 6.50 5.75 — 6.50 ) 

Baltimore district. .............+. RPP Ct : owtwac 9.75 6.25 iy 6.25 5.75 6.25 5.75 6.25 5 
Motor Gasoline, 65 octane & above: 

oe eee Ste ah wad ia 6.00 — 6.35 6.00 — 6.25 6.00 — 6.25 6.00 — 6.25 6 

Philadelphia district................- PR wis Paba antes 6.00 — 6.50 6.00 — 6.50 6.00 — 6.50 6.00 — 6.50 6 

SS ee core Seu aa ere eta brains 6.00 — 7.00 6.00 — 7.00 6.00 — 7.00 6.00 — 7.00 6 
U.S. Motor, 58-62°: 

Bradford-Warren (Western Penna. b) 4.625 b) 4.625 b)4. 625 b)4 625 

Other districts (Western Penna.)....... POE Ne wants , : 1.50 5.00 1.50 5.00 1.50 —- 5.00 4.50 — 5.00 n 
Motor Gasoline, Min. 65 octane: 

Bradford-Warren (Western Penna.).............6.0200055 c) 6.25 -6.50 ©) 6.25 -6.50 ce) 6.25 -6.50 c) 6.25 -6.50 c 
Motor Gasoline, Min. 70 octane: 

Bradford-Warren (Western Penna.) Seer re ’ , e d d (d) 
“QO” Gasoline: a 

Bradford-Warren (Western Penna.).............0-.0e045: ¢) 6.25 -6.50 c) 6.25 -6.50 c) 6.25 -6.50 c) 6.25 -6.50 P 

Other Districts (Western Penna.)........ Wane d coe civion wer er, 6.25 - 6.50 6.25 6 50 6.25 6.50 6.25 - 6.50 6.25 


a) For shipment to Texas and New Mexico destinations: Group 3 prices are quoted on northern shipment b) One refiner quoting. (c) Two refiners quoting. 
tions reported. (e) No quotations were reported for this product, July 5, and price should not have been shown in July 12 issue, page 47. 













































REFINERY TANK CAR MARKETS 


All prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days). 
except heavy fuel oils in dollars per barrel of 42 gallons, tank car lots. FOB refineries in districts designated, except where otherwise noted. Inter- 
refinery and export prices not included, unless so stated in the respective markets. Federal, state or municipal tares not included. Prices quoted 
apply on products made from legally produced crude. Unless otherwise noted, gasoline octane ratings are determined by C.F.R. Motor method, 

A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 




































































Natural Gasoline 


(Prices to blenders on freight basis shown below. 
Shipments may originate in any Mid-Continent manu- 
facturing district 


Prices Effective July 17 July 10 


FOB GROUP 3 


Grade 26-70... 12.75 m)2.75 


FOB BRECKENRIDGE 


Grade 26-70..... ; 2.75 2.75 


CALIFORNIA = (F.0.b. plants in Los Angeles basin) 
75-85, 350-375 e.p. for 


blending........... 6.00 6.75 6.00 6.75 


Kerosine 


Bradford-Warren: 


KANSAS (For Kansas destinations only 


41-43 gravity w.w..... e)4.125 (e)4.125 
42-44 gravity w.w... 4.125- 4.50 4.125- 4.50 


N. TEX. (b) 


to Ark. and La 


41-43 gravity w.w..... 4.25 4.25 
CALIFORNIA 
40-43 gravity w.w. 5.00 7.00 5.00 7.00 


Gas and Fuel Oils 


Bradford-Warren: 

36-40 gravity ; (e)4.625 e)4.625 
Other districts: (Excluding Pittsburgh District Prices 
36-40 gravity 4.25 ‘25 


CENTRAL MICHIGAN (a 


14-16 gravity fuel.... (e)$0.70 e)$0.70 
No. 6 fuel Sab 


Range oil... . (h)3.625 h)3.625 
KANSAS (For Kans. destinations only). 


N. TEX. (b 
No. 1 Prime white... . e)3.75 e)3.75 
N. LA. (For shipment to La. and Ark 


WESTERN PENNA. REFINERY QUOTATIONS 


45 gravity w.w....... 1.875 1.875— 5.00 
46 gravity w.w... (e)5 375 e)5.375 
Other districts: 

45 gravity w.w.... 4.875-— 5.00 4.875- 5.25 
46 gravity w.w....... (e)5.125 e)5.125 

47 gravity w.w... 5.125- 5.25 §.125- 5.50 
CENTRAL MICHIGAN (a 

47-49 gravity w.w.... 1.50 5.20 41.50 5.20 
OKLAHOMA 

41-43 gravity w.w..... 3.625 25 3215 4.25 
42-44 gravity w.w..... 3.75 4.625 3.875- 4.625 


41-43 gravity w.w..... 4.00 — 4.25 1.00 4.25 
N. LA. (For shipment to La. and Ark. 
41-43 gravity w.w.....(h) 3.75 -—4.125(h) 3.75 -4.125 


ARK. (F.o.b. Ark. plant of one refiner for shipment 





WESTERN PENNA. REFINERY QUOTATIONS 


P.W. Distillate. . 4.00 1.50 1.00 1.50 
No. 3 gas oil, Str 5. 7S 25 3.79 4.25 
U.G.1. gas oil 3.50 1.00 3.50 1.00 
Fuel Oils (Vis. at 100): 

500-700 Vis 2.3i15~- 2.50 2.375- 2.50 

300-500 Vis 2.50 2.40 2.50 2.75 

100-300 Vis. 2.75 3.25 2.40 3.25 
OKLAHOMA 
No. | prime white 3.125- 3.875 3.375- 3.87 
No. | straw.... e)3.375 e)3.375 
UO. DORIAW 05. knees. Bc2D S.o¢e 3.25 3.37: 
No. 2 dark.... (h) 2.75 -3.25 (h) 2.75 -3.25 
U.G.I. gas oil .(h) 3.00 -3.25 (h) 3.00 -3.25 
28-30 gravity fuel oil. . e)3.25 e)3.25 
28-30 gravity zero fuel 2.50 5.25 2.50 - 3.25 


. ~~? «~) 
24-26 gravity fuel... .(e) $0.85-$0.90(e) $0 85-$0.90 


. (h) $0.35-$0. 45(h) $0. 35-$0.45 


No. 1 p.w. fuel oil 3.75 —~ 3.875 3.75 3.875 
10-14 gravity fuel oil... $0.45 -$0.80 $0.45 -$0.80 


Prices Effective July 17 July 10 
CALIFORNIA 


San Joaquin Valley: 


Heavy fae). .......00 $0.50 -$0.75 $0.50 -—$0.75 
Light fuel covsecse 90.409 —90.85 90:75 —30.85 
Diesel fuel (per gal.).. 2.75 4.00 2.75 - 4.00 


Stove dist. (per gal.).. 3.00 - 5.00 3.00 -— 5.00 


Los Angeles: 


Heavy fuel.......... $0.45 -$0.90 $0.50 -$0.90 
Light fuel we eeeee $0.55 -$1.00 $0.55 -$1.00 
Diesel fuel (per gal.).. 2.00 1.00 2.00 — 4.00 
Stove dist. (per gal.).. 2.25 5.00 2.25 — 5.00 


San Francisco: 


Heavy fuel ......c<sss. $0.95 $0.95 
an’ Ce $1.05 $1.05 
Diesel fuel (per gal.) .. 4.50 4.50 
Stove dist. (per gal.). . 5.50 5.50 


_ Note: All above heavy fuels meet Pacific specifica- 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
and stove distillate, spec. 100. 


Neutral Oils 


WESTERN PENNA. REFINERY QUOTATIONS 


Viscous Neutrals No. 3 col. (Viscosity at 70° F.) 
200 Vis. (180 at 100°) 420-425 fl. 


OPtiscsacdesccss COI (e)19.50 
Oe Mikinsss0ceneere (e) 18.50 (e) 18.50 
LS AA (e) 18.00 (e)18.00 
PS GAisciccccenrece MLW “ae.00 16.50 
150 Vis. (143 at 100) 400-405 fl. 
eee ee (e) 18.50 (e)18.50 
WObiiciacccacccas ewe (e)17.50 
La eee ere (e) 16.50 (e)16.50 
BRON 6 swaiendscwds 14.50 -15.50 14.50 -15.50 


SOUTH TEXAS 


Vis Color 

Pale Oils: (Vis. at 100°F.) 

100 No. 144-2%..... 4.50 — 5.00 4.50 - 5.00 
pe ae ee 6.00 — 6.25 6.00 — 6.25 
oD 6.50 6.75 6.50 — 6.75 
500 No. 24%-3%..... 7.50 Pee 7.50 -— 7.75 
i tS eee 8.00 — 8.25 8.00 — 8.25 
1200 No. 3-4 8.375- 8.75 8.375- 8.75 
2000 No. 4 8.50 9.25 8.50 9.25 


Red Oils 


200 No. 5-6.... 6.00 6.25 6.00 6.25 
300 No. 5-6: <s<...<3 G8 6.75 6.50 —- 6.75 
500 No. 5-6......... 7.50 — 7.7% 1.8 — 7.95 
730 No. &6. ......<.. BO — 3.25 8.00 - 8.25 
1200 No. 5-6......... 8.375-— 8.7 8.375- 8.75 
2000 No. 5-6...:..... 3.350 — 9.29 8.50 - 9.25 


Note: Red oil prices cover oils with green cast; blue 


cast red oils are slightly lower in some cases. 


MID-CONTINENT (Vis. at 100° F.; F.o.b. Tulsa 


basis 

Pale Oils 0 to 10 P.P. 

Vis. Color 

60-85—No. 2....... 5.50 5.50 
86-110—No. 2...... 6.00 6.00 
150—No 3 9.00 9.00 
180—No. 3 9.50 —-10.00 9.50 -10.00 
200—No. 3.......... 10.00 -10.50 10.00 -10.50 
950—No. 3.......... 11.00 -11.50 11.00 -11.50 
280 No. 3 12.50 12.50 
300-—No. 3 13.00 13.00 
Red Oils 

180—No. 5 Saas (e)9 00 (e)9 00 
200—No. 5... oe, ee 9 50 9.00 9.50 
280—No. 5 .(h) 11.50-11.75(h) 11.50-11.75 
300—No. 5 (h) 12.00 (h) 12.00 


Note: The following oils, of 15 to 25 p.p., are 
generally quoted these amounts under 0-10 p.p.; 
viscous oils, 0.5c; non-viscous, 0.25c. Viscous oils 
150-300 vis.), No. 4 color, generally are quoted 


0.5¢ above No. 5 color oils. 





Prices Effective July 17 
CHICAGO (Continued 
(e) Red Oils: 


ees | On 9.00 
pea! sD 9.50 
vie a), | a rr 10.50 
ret 11.50 
BOO-—=—"NG. Ss ic cscccace LE .%S 


Note: Viscous oils, 15 to 30 p.p. are quoted 0.5e 
non-viscous oils, 
to 30 p.p., 0.25c lower. To obtain delivered prices in 


lower; 60-85 and 86-110 No. 2 


Chicago, add 0.25c per gal. 


Cylinder Stocks 


MID-CONTINENT  (F.o0.b. Tulsa basis) 


Bright Stocks: 
190-200 Vis. at 210° D. (e)19. 
150-160 Vis. at 210° D: 


0 


ee 14.25 —-16.00 
10 to 25 pp... ..... 13.50 -15.00 
13.50(h) 13.25-13.50 
150-160 vis. at 210° E. 12.50 -14.50 


23 to 4 pip... ......(h) 13.25 


120 Vis. at 210° D: 


O40 TOD. <.<0:565:5 (h) 13.75-14.50(h) 13.75-14.50 


25 to 40 p.p........ (e)12.75 
600 S.R. ack Green... (e)5.50 
600 S.R. Olive Green. .(h) 7.00 - 
Tres (e)12.50 
Black Oil 


(e) CHICAGO (Viscosity at 210°) 


Unfiltered Steam Refined: 


Ps Gs ea Cee awnaakKe 9.00 

LEE OL ECE 10.00 

ee eer ee 11.00 
Bright stocks, 160 vis. at 210. No. 8 color: 

Ot 1S Biis sc acss 15.75 

ES 20:29 DiDiscs.oc6c. 14.75 

30 to 40 p.p........ 14.25 

E filtered Cyl. Stock. . 13.50 


Note: To obtain prices delivered in Chicago, add 


0.25c per gal. 


WESTERN PENNA. REFINERY QUOTATIONS 
600 S.R. filterable.... 8.00 —- 9.00 


BW Rs csis vec cadass 10.00 -11.00 
oo a rere 10.50 -12.00 
os Pere ees 13.00 -14.00 


Bright stock, 145-155 vis. at 210°, 540-550 flash, No 


8 color: 


ly ears s 18.50 -—19.50 
oT) See enn 17.50 -18.50 
i ere 15.50 -16.50 


Petrolatums 


WESTERN PENNA. (In bbls., carloads: in 
cars, 0.5c per lb. less. One refiner reports he equalizes 
freight with nearest refinery to destination). 


Snow White......... 5.875 
De WERNO. oa oc cceees 1.875- 5 
Cream White........ 3.875 
Fight AMDG?......... 2.50 
0 rrr 3 2.2 
Red ere nce (e)2.1 


Wax 


WESTERN PENNA. REFINERY 


In bbls., carloads, New York. 
122-124 A.m.p., w.c. 


oer ..-(h) 2.90 
124-126 A.m.p., w.c. 
eee ice cee 


OKLAHOMA § (In bbls. or burlap bags, carloads) 


124-126 A.m.p., w.c. 
| er ee (h)3.00 


CHICAGO (FOB Chicago district 


refiner, in bags or slabs loose, carloads. 








New Mexice destinations: Group 3 pr 























20-24 gravity fuel... ..(e) $0.95-$1.05(e) $0.95-$1.05 CHICAGO (Vis. at 100° F points are E.M.P. (A.S.T.M.) methods; add 3° 
16-20 gravity fuel... .(e) $0. 75-$0.85(e) $0. 75-$0.85 (e) Pale Oils 0 to 10 p.p. to convert into A.m.p.) 
10-14 gravity fuel... .(e) $0.65-$0.75(e) $0.65-$0.7 Vi : 7 
: i is. Color Fully refined: 
may (F.o.b. Ark. plant of one refiner, for shipment 60-85—No. 2....... 7.25 7.25 122-124 (bags only). . ‘.2 4.2 
Ark. and La. 8 N 7 98 7 92 9-197 “ © 
. iiss 86-L10— SS ee i.is é.42 =). a 4.3 ‘3 
{ WO SMM ss sews as 2.375 3.375 150—No. 3........ 9.00 9.00 CS 0. See 4.7 1 
28-30 gravity gas oil, 180—No. 3........ ; 10.00 10.00 2 eee 5.00 5 
Eh Se 3.125 3.125 BOOSTING, Osi scseds 10.50 10.50 132-134 5.25 eb 
Tractor Fuel......... })4.50 })4.625 250—No. 3 11.50 11.50 SE + «sa. cue awe k 6.00 6 
} (a) Prices FOB. Central Michigan r 


refinery group basis, for shipment within Mich. Shipments may originate at plants outside Central group. (b) For shipment to Texas and 
: att r ices quoted on northern shipments. (c) Excluding Detroit shipment. (e) One refiner quoting. (f) No quotations reported. (g) To resellers 
holding licenses. (h) Two refiners quoting (j) For shipment to Ark. points only. (k) Two suppliers quoting. (1) Quotations. (m) Sales. 














AO 





Prices in cents per gallon 


50 (h) 7.00 -7.50 
Teta eaaiods (h) 3.50 -4.00 (h) 3.50 —4.00 


— et ft el 
Ome vl 


QUOTATIONS 
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kerosine lares, where levied, are indicated i in footnotes. 
June 7, 1939, or wrile to NPN. 


Dealer discounts are shown in footnotes : for comme 
These prices in effect July 17, 


TANK WAGON MARKETS 


Tank car, tank wagon, dealer, and service stalion prices for gasoline do not include taxes: 
tares, shown in separate column, include 1c federal, and state taxes 


s; also city and county lares as indicated in footnotes. 


thev do, however. include inspection fees as shown in ae ne ral footnote. 


sf 4 
1939, as posted by principal mark eling companies at their headquarters offices, but 


Gasoline 
Kerosine tank maqgon prices aiso do nol inc lude la res; 
rcial consumer discounts, see NPN for March 29, April 12, April 19 and 


subject to later eorreclion 





O. New Jersey 
Essolene 
(Regular Grade) 


Consumer Gaso- Kero- 
Tank Dealer line sine 


Car T.W. Taxes T.W. 


*Atlantic City, N. J. 6.9 8.7 1 7 

*Newark, N. J.. 6.9 8.7 4 7 

Annapolis, Md. 7.85 9.35 o 8 

Baltimore, Md....... 7.25 8.75 5 8 

Cumberland, Md..... 8.65 11.15 5 10 

Washington, D.C... 7.2 9 3 9.5 
OS ee 8.45 10.95 6 12.9 
Norfolk, Va.......... 7.25 9.75 6 13.5 
Petersburg, Va....... 7.55 10.05 6 ER.7 
Ric ne agg — Keen ) eae 10.05 6 10.7 
Roanoke, : 8.75 BE.ae. _¢ ll 

Cc ‘soem Ww. Va. ae 10.55 6 12.6 
Parkersburg, We. CG.«. tae 9.35 6 11.2 
Wheeling, W. Va..... 8.35 10.25 6 3.2 
Charlotte, N.C....... 8.4 10.9 7 11.8 
Hickory, N.C........ 8.95 11.45 7 12.3 
fet. Bee. Gc. SS 11.3 7 12.2 
Raleigh, N. C......... 8.15 10.65 7 11.5 
Salisbury, N.C....... 8.45 10.95 7 11.9 
oo, i ae 7.25 9.75 7 10.6 
Columbia, 8. C....... 8.25 6:75 7 11 : 
Spartanburg, S.C... $8.95 W.45 7 12.4 


Discount to andliaiiled dealers: thru territory, except 
New Jersey points, which see in ‘Note’ below: 
Dealer t.w. price “4 0.5¢ per gal. 

*Effective Dec. 1938, S. O. New Jersey posted 
a minimum aa resale price of 11.2c thru New 
Jersey, except Trenton area and Cumberland county. 

Note: While the above posted prices continue at 
Atlantic City and Newark, N. J., dealers will pay a 
net price of 8.2c per gal. for Essolene. Dez alers 
having pumps marked only Esso, Fssolene and 
“Standard"’ White gasoline will pay 7.7c per gal. 
for Essolene. 

Kerosine Discount: 1c off t.w. price: or 25 gals. 
or more, under contract thru territory (Baltimore 
City contract not necessary) except no discount in 
state of New Jersey. 


Socony-Vacuum Oil Co., Inc. 
(S. O. New York Division) 
Socony Mobilgas 
(Regular Grade) 
Con- **Split”’ 
sumer Deal- Gaso- Kero- 
Tank er line sine 
Car T.W. Taxes T.W. 
Metropolitan N.Y. City: 
Boroughs of Man- 
hattan, Bronx and 
Brooklyn (Kings and 


Queens) . . 6 6 8.5 *5 6.75 
Borough of Rich- 

mond — Is.) 6.6 8.5 *5 6.75 
Albany, 6.5 8.8 5 7 
oe nk N.Y 7.8 10 5 8 
Buffalo, i 7.4 6.8 5 cm 
Jamestown, N. Y 7 8.5 5 7.5 
Plattsburg, N. Y (oO 9 6 5 7.5 
Rochester, N. Y 7.6 9 5 7.75 
Syracuse, N. Y 1.2 8.5 5 7.25 
Danbury, Conn 4a 9 4 7.75 
Hartford, Conn 6.9 9 1 6.50 
New Haven, Conn 6.8 8.25 1 6 
Bangor, Me 6.9 7.8 5 7 
Portland, Me 6.5 7.8 5 6.75 
Boston, Mass 6.5 8.25 4 6.5 
Concord, N. H 7.3 9 6 5 7.5 
Lancaster, N. H 8.1 10.6 5 8.5 
Manchester, N. H te 9.3 5 7.25 
Providence, R. I 6.5 8.3 4 5 
Burlington, Vt 7 8 5 1.20 
Rutland, Vt... 7.4 5 5 7.5 


*Plus 2% city sales tax computed at time of 
each sale. 


Discount to undirided dealers: 0.5c less than “‘split” 
dealer t.w. 


Atlantic Refining 


Atlantic W sane Flash 
Gasoline 
(Regular Grade) 

Commer- 

cial Gaso- Kero- 
Tank Dealer line sine 
Car T.W. Taxes T.W. 


Philadelphia, Pa...... 7 8.5 5 10 
wo, 8 9.5 5 10.5 
ee ee t.5 9 5 10.5 
| eee . 8 9.5 5 10 
Sorantom...........0. 8 9.5 5 10.5 
PRON vcs cceccss sane 9 5 10.5 


Harrisburg. ... ; 1.5 9 5 10.5 
Williamsport... . 8 9.5 5 10.5 
Dover, oo " e 9 5 10.5 
Wilmington. ... 8.5 5 9.75 
Boston, Mass 8.25 1 6.25 
Springfield, Mass 8.5 { ae 
Worcester, Mass 8.5 1 7 
Fall River, Mass 8 4 7 
Hartford, Conn 9 1 6.5 
New Haven, Conn 8.25 1 7 
Providence, R 8.3 1 6.5 
Atlantic City, N. J. 8.2 1 7 
Camden, N. J... . 8.1 4 7 
Trenton, N. J.. 8.2 4 7 
Annapolis, Md 9.35 5 9.5 
Baltimore, Md 8.75 5 8 
Hagerstown, Md. 9 85 5 10 
Richmond, Va... 10.05 6 10.7 
Wilmington, N. C.. 9.85 7 10.8 
Brunswick, Ga , 9.5 7 *10.5 
Jacksonville, Fla. . 8 8 10 
*Georgia has kerosine tax of le per gal., not in- 


cluded in above price. 
Discount to undivided dealers: Dealer t.w. less 
0.5¢ per gal. except in Georgia and Florida, dealer 
t.w. and undivided dealer price is same. 
Discounts: le per gal. voluntary discount allowed 


- dealers only at time of delivery at Scranton, July 
, 1939 


S. O. Ohio 


Sohio X-70 Gasoline 
(Regular Grade) 
Con- tDiv- Gaso- Kero- 
sumer ided line sine 
W. Dir. {S.S. Taxes T.W. 


Ohio, Statewide... ..10.5 9.5 12.5 5 *12 
Akron. aula ater share ae 8.5 10.5 5 *8.5 
Cincinnati. .........10.5 9 n.S 5S *12 
Cleveland...........10.5 9.5 32.5 5S *12 
Columbus... . . 10.5 9 i. 5 *12 
BNO ea cai .10.5 9 B.S § *12 
i i 9 3 *12 
Portsmouth eek 9:5 32:5 5S *12 
Toledo 10.5 2.5 ll 5 *12 
Youngstown........10.5 9 11.5 5 *11.5 
Renown Gasoline 
(Third Grade) 
Ohio, Statewide... ..10.5 9.5 12.5 5 
Akron. rere 8.5 10.5 5 
Cincinnati..........10.5 9 m.S 6S 
Cleveland...........10.5 9.5 12:5 5S 
Columbus...........10.5 9 .S § 
NP cc ccc cee AS- 9 1.5 5 
Marietta. a b.we eank a 9 im. S 
Portsmouth...... 10.5 9.5 12.5 5 
Toledo me 10.5 8.5 11 5 
Youngstown... 10.5 9 "3S 5 


Note: Prices at other Ohio points may be obtained 
by writing NPN 


*Ohio has kerosine tax of le per gal., not included 
in above pr ices 


'This price also to authorized agents, exclusive of 
0.5¢ rental. 


{Prices are at company-operated service stations 
Dise ount lo undivided dealers: 0.5c less than divided 
dealer t.w. 


S. O. Kentucky 
Crown Gasoline 
(Regular Grade) 








Con- Caso- Kero- 
sumer Net line sine 

T.W. Dir. Taxes T.W. 

Covington, Ky 11.5 8.5 6 95 
Lexington, Ky 13.5 10.5 6 10 
Louisville, Ky 12.5 9.5 6 9 
Paducah, Ky 12 9 6 9 
Jackson, Miss 12 9 7 *9 

Vicksburg, Miss 12 9 7 *B OS 

Birmingham, Ala 13 10 *8 8.5 

Mobile, Ala 9.5 6.5 *Q 8.5 

Montgomery, Ala 13 10 *y *9 5 
Atlanta, Ga 14 1 7 *% 
Augusta, Ga 13 10 7 *3 
Macon, Ga 12 9 7 *Q 
Savannah, Ga 12 9 7 *7 
Jacksonville, Fla 12 9 8 8 
Miami, Fla 12 9 8 8 
Pensacola, Fla 12 9 *y % 
Tampa, Fla 12 9 8 8 


Kyso Gasoline 
(Third Grade) 


Covington, Ky . 10 


‘9 6 
Lexington, Ky . 95 6 
Louisville, Ky ae 85 6 
Paducah, Ky 10 7.3 6 
Jackson, Miss 10.5 8 7 
Vicksburg, Miss 10.5 8 7 


Birmingham, Ala 11 8.5 8 
Mobile, Ala 8 5.5 *Q 
Montgomery, Ala 11 8.5 9 
Atlanta, Ga 12 8.5 7 
Augusta, Ga 11.5 9 7 
Macon, Ga 10 7.5 7 
Savannah, Ga 10 ‘e Pr 
Jacksonville, Fla 1005 8 8 
Miami, Fla 10.5 8 8 
Pensacola, Fla 10.5 8 *9 
Tampa, Fla 10.5 8 8 


Discounts to all tank wagon consumers: Vfective 
Jan. 4, 1937, thru territory, on Crown gasoline, 3c 
per gal. below consumer t.w. price; on Kyso, 2.5¢ 
below, regardless of quantity purchased, per month 

*Tares: In the tax column is included these city 
and county gasoline taxes at the following points 
Mobile, 2c city; Birmingham, le city; Montgomery, 
le city and le county; Pensacola, le city. Georgia 
and Montgomery, Ala. have kerosine taxes of te 
per gal., and Mississippi 0.5c, not included in above 
prices 


S. O. Indiana 


Red Crown (Regular Grade) 
Stanolind (Third Grade) 
Red Dealer Prices 
Crown - 
Cons. Red St: 
T.W. Crown | 


Caso- Kero- 
line sine 


ad Taxes T.W. 





Chicago, Ill Ill 9.1 7.9 1 10 
Decatur, Ill 11.1 9.4 ° -$2 1 10 
Joliet, Il Ill 9 6 8.1 1 ty) 
Peoria, Il. . : 2 ie | 9 6 9 1 1 10 
Quiney, Ill 10.9 9.4 7.3 1 9 8 
Indianapolis, Ind 11.8 10.3 8.9 5S *10.7 
Evansville, Ind 11.6 10.1 9 6 S 10.5 
South Bend, Ind.... 12.1 10.6 10.1 5 *10 
Detroit, Mich 9 6 8.1 7a 1 7.1 
Grand Rapids, Mich. 10 8.5 8 1 9.7 
Saginaw, Mich 11.8 93 8 6 1 9 3 
Green Bay, Wis 11.9 104 99 ~ 10.8 
Milwaukee, Wis 11.3 9 8 9.3 5 10.2 
La Crosse, Wis 1.5 #10 95 5 10.4 
Minneapolis-St. Paul 11.5 10 9.5 5 10.4 
Duluth, Minn 11.9 10.4 9.9 5 10.8 
Mankato, Minn 1.5 «10 95 5 9.4 
Des Moines, la 10.9 94 8.9 1 *) § 
Davenport, Ta ae 9 6 9 1 1 *10 
Mason City, la M.S 69 7.4 4 *10.2 
St. Louis, Mo 10.7 9.2 8 *4 8 
Kansas City, Mo 10.4 8.9 7.9 *% 8 
St. Joseph, Mo 1 4 8.9 8.4 + 7.9 
Fargo, N. D 2.7 11.2 10.7 5 11.6 
Huron, S. D 12 10.5 10 5 10.9 
Wichita, Kans 9.9 6.6 s§.5 1 7.4 


*Taxes: in the tax column is included these city 
and state gasoline taxes at following points: Kansas 
City, St. Joseph and St. Louis, le city tax. Kerosine 
taxes: Indiana has 4c, lowa 3c per gal. state tax, 
not included in above prices. 


S. O. Nebraska 
Standard Red Crown Gasoline 
(Regular Grade) 
Gaso- Kero- 
line sine 


T.W. Dealer Taxes T.W. 


Omehal Neb 115 10 6 10 3 
McCo 9k 10.5 ta 6 9 
Norfolk 11 9.9 6 9 
North Platte i.3 10 8 6 nt 
Scottsbluff. . 12 9.9 6 11 


QO. Louisiana 


Essolene 
(Regular Grade) 


Consumer (,aso- 
Tank Dealer line 


Car T.W. Taxes T.W. 





Little Rock, Ark 7.28 9.75 (fhe 10 
Alexandria, La 6.75 9.25 8 *1I 
Baton Rouge, La 6.75 9.25 8 *O 5 
New Orleans, La 6.75 9.25 *10 *y 
Lake Charles, La », Gta 9 25 8 *11 
Shreveport, La. . 5.5 8 8 *10 
Lafayette, La a 9.5 8 *10 
Bristol, Tenn... .. -. 10.25 9 8 13 
Chattanooga, Tenn... 9.5 11.5 8 14 
Knoxville, Tenn. .....10 12.5 8 14.5 
Memphis, Tenn...... 8 10.5 8 11 
| Nashville, Tenn...... 9 11.5 8 12 
*Taxes: New Orleans gasoline tax includes 7« 


state, lc federal, and 2c parish tax. Louisiana has 
kerosine tax of le per gal.; in addition New Orleans 
has lc parish tax, none of which are included in above 
prices. 

Price basis to dealers: 


Undivided dealers get 
dealer price, less 0.5c. 





Above prices include these inspec tion fees on both gasoline —— kerosine unless otherwise 
Alabama, 1 40c on gasoline, 1 /2c on kerosine; Arkansas, | /5c per gal. in a single barrel, 1 
in lots up to 25 bbls.; 2 /25c per gal. in lots of 25 bbls. or more; "en 1 /50c, (3 


sota, 1 /25c; Missouri, 3/100c; Nebraska, 3 /100c; Nevada, gasoline, 1 /20c; North ¢ carolina, 1 /4c; North Dakota, 


bbis., 1 /5e in lots less than 50 bbls.; South ¢ ‘arolina, 
Kerosine inspection fee only: lowa, 3/50c; 





1 /8c; 
Mic higan, l 


>/- 


South Dakota, 1 10c; 
oc per gal. 


Tennessee, 2 /5c; and Wisconsin, 


specified, per gallon, figured on basis of 50 gallons per barrel: 
20c per gal. in bulk; Florida 1 /8c; Illinois, 3 /100c; Indiana, 1 /Se per gal. 
30c can be charged to meet inspection department expenses) ; 


Louisiana, 1/32e; Minne- 
20c; Oklahoma, 2/25c per gal. lots of more than 50, in 


3 100¢. 








JULY 19, 


1939 










































June 7, 1939, or write to NPN. 


TANK WAGON MARKETS 


Tank car, tank wagon, dealer, ana service station prices for gasoline do not include taxes; they do, however, include ins 
taxes. shown in separate column, inc.wude 1c federal. and state tares: also citv and county tazes as indicated in footnotes. 
kerosine tazres, where levied, are indicated in footnotes. Dealer discounts are shown in footnotes; for commercial consumer discor 
These prices in effect July 17, 1939, as posted by principal marketing companies at their 











— fees as shown in general footnote. Gasoline 
erosine lank wagon prices also d» not include tares; 
unts, see NPN for March 29, April 12. April 19 and 
headquarters offices, but subject to later correction. 





























Humble Oil & Refining Co. 


Humble Motor Fuel 
(Regular Grade) 


Gaso- Kero- 


line sine 
*Tr.W. S.S. Taxes T.W. 
Dallas, Tex 8 12 5 8 
Ft. Worth, Tex 8 12 5 4 
Houston, Tex 9 13 5 8 
San Antonio, Tex 9 13 5 8 
Thriftane 
Leaded, 67 Octane, Purple Gasoline 
Dallas , oat 10 5 
Ft. Worth 7 10 5 
Houston. 8 11 is) 
San Antonio ‘ 8 11 5 


U. S. Motor Gasoline 
(Third Grade) 

Dallas, Tex 6.5 
San Antonio, Tex..... 7 


Lash) 


vy 


*These tank wagon prices apply to all classes of 
dealers and consumers. 


Continental Oil 


Conoco Bronz-z-z (Regular Grade) 


Gaso- Kero- 


Deal- line sine 

TTT. W. er Taxes T.W. 

Denver, Col 11 5 11.5 
Grand Junction, Col... .13.5 5 15 
Pueblo, Col 12..5 5 9 

Casper, Wyo 12.5 5 11.5 
Cheyenne, Wyo 10.5 5 13 
Billings, Mont. . 12.5 6 13 

Butte, Mont 14 6 i565 

Great Falls, Mont 13.5 6 15.5 

Helena, Mont 14.5 6 S.S 
Salt Lake City, Utah. .12.5 2.3 5 16 
Boise, Ida paths 14.6 14.6 6 18 
Twin Falls, Ida is..i 15.1 6 18 
Albuquerque, N. M 10.5 10.5 16.5 10 
Roswell, N. M 9 9 16.5 8 
Santa Fe, N. M 10.5 10.5 *7 10 

Ft. Smith, Ark 9 5 7:5 
Little Rock, Ark 9.25 a 8 
Texarkana, Ark . 9 5 8 
Muskogee, Okla % 5 7 

Oklahoma City, Okla 8 5 6.5 
Tulsa, Okla 8 5 7 

Demand Gasoline 


(Third Grade) 
Denver, Col. ... 10 5 
Grand Junction, Col. ..12.5 5 
Pueblo, Col 10.5 5 
Casper, Wyo re 5 
Cheyenne, Wyo 9.5 > 
Billings, Mont 11.5 6 
Butte, Mont ll 6 
Great Falls, Mont 10.5 6 
Helena, Mont 13.5 6 
Salt Lake City, Utah. .11.5 5 5 
Boise, Ida : 13.6 13.6 6 
I'win Falls, Ida 14.1 14.1 6 
Albuquerque, N. M 8:3 8.5 16.5 
Roswell, N. M 8 8 16.5 
Santa Fe, N.M.. . OS 9.5 *7 
Ft. Smith, Ark - | 5 
Little Rock, Ark. 7 7.5 
Texarkana, Ark. 6.5 5 
Muskogee, Okla. 7 5 
Oklahoma City, Okla... 7 5 
Tulsa, Okla. 7 5 


tincludes city tax of 0.5c 

*Includes lec city tax. 

{Prices are in t.w. deliveries to consumers and 
dealers. 

**Prices include 0.lc to cover 1-mill tax for toll 
bridges 

t1T.w. price in all states except Utah, Idaho nd 
New Mexico is to consumers and dealers. 


S. O. California 
Standard Gasoline 
(Regular Grade) 
Gaso- Kero- 
line sine 


rw S.s Taxes T.W 
San Francisco, Cal 13.5 14.5 + 2.5 
Los Angeles, Cal 13 14 i 10 
Fresno, Cal 14.5 15.5 1 12.5 
Phoenix, Ariz 14 15 6 *12.5 
Reno, Nev 6.5 16.5 5 13.5 
Portland, Ore 14 15 6 13.5 
Seattle, Wash 14 15 6 113.5 
Spokane, Wash 15.5 16.5 6 116.5 
Facoma, Wash 14 15 6 113.5 


Flight Gasoline 
(Third Grade) 


San Francisco, Cal i2 13 4 
Los Angeles, Cal... 11.5 12.5 i 
BLO ee 13 14 1 
Reno, Nev... 14 15 5 
Phoenix, Ariz 11 12 6 
Portland, Ore [2.5 13.5 6 





Seattle, Wash ees 13.5 6 

Spokane, Wash enone 14 6 

Tacoma, Wash.......12.5 13.5 6 ‘ 
*Arizona has kerosine tax of 5c per gal., not 


included in above prices. 

tWashington has 0.25c per gal. tax on kerosine 
sales, not included in above prices. 

Discount to 100% dealers, thru territory, off posted 
t.w. prices, on gasolines: on Standard Ethyl, Standard 
Gasoline and Stanavo Aviation, 3c per gal.; on 
Flight gasoline, 2c. 


Canada 


PRICES OF IMPERIAL OIL LTD. 
Per Imperial Gallon, which is 1.2 U. S. Gallons 
3-Star Imperial Gasoline 
(Regular Grade) 


Kero- 
Gasoline sine 
r.w. Taxes T7. 
Hamilton, Ont ey | 8 15.5 
Toronto, Ont. a5 8 15.5 
Brandon, Man 21 7 22 
Winnipeg, Man.......19.5 Fj 20.5 
Regina, Sask eer | 7 21 
Saskatoon, Sask. . 21.3 7 23.3 
Edmonton, Alta ee 7 ry Be 
Calgary, Alta. + 86.5 7 18.5 
Vancouver, B. C......16 7 23 
Montreal, Que........14 8 14.5 
6, SOM. IN, wD. 6c cakdD 10 17.5 
Halifax, N.S.. 13:5 10 ice 


Discounts to undivided dealers, le off t.w. price, 
except Maritime Provinces where undivided dealers 
pay t.w. price. Divided dealers pay t.w. price, thru 
territory. 


2 . ™ " . 
Aviation Gasoline 
Following are tank car, tank wagon or 
dealer prices, as indicated, of aviation 
gasoline in several marketing territories. 
Ss. O. OHIO 


Thru Ohio 


Esso Aviation 
Consumer Gasoline 
T.4. Taxes 


0: GOUBRO... 6. cs Sescc is.5 
80 octane «216.5 
87 octane ictal is i.9 > 

Discounts: For delivery on contract to hangar 
operators and resellers: 2c below consumer posted 


t.w. price, shown above. 


S. O. INDIANA 


Stanavo Ethyl Aviation Gasoline 
73 Octane Num 


meg 


ee | eee 14.9 

Detroit, Mich. .......16.5 4 
Milwaukee, Wis...... 25.1 5 
Minneapolis, Minn... .15.3 5 
st. [oem Bo.........88:5 3 
Kansas City, Mo,..... 14.2 *4 
Fereo, N. DD... ...-- 86.5 4 
Ween, co. 0. 6 sok ssc cdo 5 


*Includes lc city tax. 


HUMBLE OIL & REFINING CO. 


74 Octane Aviation Gasoline, Clear 


Tank Car 
FOB Baytown, Tex............... aN 8.5 
CONTINENTAL OIL CO. 
Conoco Special Gasoline 
Dealer Gasoline 
ice Taxes 
Denver, Colo.........14.5 5 
Cheyenne, Wyo......15 5 
Helena, Mont........22 6 
Salt Lake City, Utah. .17.5 5 
Albuquerque, N. M...14 *6.5 
*Includes city tax of 0.5c. 
Ss. O. CALIFORNIA 
Stanavo Aviation Gasoline 
new 
Phoenix, Ariz........ 17:5 6 
Los Angeles, Cal......15 4 
San Francisco, Cal Se 4 
Reno, Nev ae 5 
Portland, Ore .16 6 
Seattle, Wash 16 6 
Spokane, Wash.......19 6 


Nolte: For discounts, etc., see note under Standard 
and Flight gasoline above. 


Naphtha (In Tank Wagon) 
Ss. O. NEW JERSEY 

Posted Tank Wagon Prices 

Mineral Spirits V.M. & P. 


Newark, N. J.... 5 11.5 1s.5 
Baltimore, Md ; ; i5..5 
Washington, D.C.... 15 


Discounts: Buyers taking following quantities 
at one time, get these discounts: Newark, 2c per gal. 
on 200 gals. or more; less than 200 gals., 0.5¢ higher 
price. Baltimore 2c off on 25 to 100 gals. and 3c on 
over 100 gals. Washington, 2c off to contract buyers. 





SOCONY-VACUUM OIL CO. 
WOR, TNs AG acces aka es 10.5 
*New York City... o 
Rochester, N. Y. . 1 
SS Ae. 1 
Beomeeth, BEOME, «. oes. een ces 1 
l 
l 
1 


wu 


uw 


Bridgeport, Conn 
Hartford, Conn... . . 
Providence, R. I... A 

*Prices apply to consumers only in quantities 
over 1,000 gals. annually. For quantities under 
1,000 gals. annually, add 0.5c per gal. 


oJ 


oer toic 

Pm ep pet fet dp pt 

NeERKRK Plo othe 
w 


ATLANTIC REFINING CO. 


Philadelphia, Pa............ 11.5 2.5 
eS SS . Eee 13 _ 14 
Pittsburgh, Pa........ i+ ee 14.5 


Note: Prices for Mineral Spirits also apply to 
Stoddard Solvent; and prices for V.M.&P. Naphtha 
apply also to Light Cleaners Naphtha. 


Ss. O. OHIO 
$8. V.M.&P. 
Solvent Naphtha 
EE ES hips Se ne pees 12.5 to. 


Note: V.M.&P. Naphtha prices also apply on Dry 
Cleaners naphtha and special Varnolene; Varnolene 
and Sohio Solvent 0.5c below these prices. Dis- 
counts to contract consumers off t.w. price; 300 
to 999 gals., 0.5c; 1,000 to 2,499 gals., 0.75c; 2,500 to 
4,999 gals., lc; 5,000 or more gals., 1.5c. 





Ss. O. INDIANA 
(Prices include state and federal tares) 
Oleum V.M.&P. 


Spirits Naphtha Stanisol 
Chicago, Ill....... 16.2 16.5 15 9 
Detroit, Mich. ... 19.2 18.2 19.7 
Kansas City, Mo.. 13.9 14.9 14.4 
St. Louis, Mo. ... 14.2 15.2 12.9 
Milwaukee, Wis. . 18.8 19.8 19 3 
Minneapolis, Minn. 19 20 7.7 


Note: All prices, with exception of Missouri points, 
include state tax. Prices shown are base prices, 
before discounts. 


Naphtha (In Tank Cars) 


{n Tank Cars (F. o. b. refinery or seaboard terminal 
except Ohio, delivered price.) 


V.M.&P. 

Naphtha_ Solvent 
ID a44 hu 0:s 8 oo 3 83 10.5 9.5 
New York Harbor. . caine 10 _ 9 
Philadelphia district. . . ie 10.5 i 
ee See ee 10.5 9.5 
Providence. ..... rete eeeeee 10 5 Pe & 
tOhio points, delivered... .. 8.5 8 


*This is on rubber solve it. ‘ 

+In Ohio, prices on D.C. naphtha and special 
Varnolene are same as V.M.&P.; on Varnolene and 
Sohio,Solvent, prices are 0.125c less than en V.M.&P. 


Price Changes 


Dates and €amounts of changes. 
See table for full current prices. 


Atlantic Refining—Atlantic White Flash: 

Scranton t. c. and dealer t. w. up 0.5c, 
July 8, and le voluntary discount al- 
lowed dealers only at time of delivery. 


July 8. 

Dealer t. w. at Fall River cut 0.5c, and 
Hartford and Providence cut 0.2c, 
July 6. 

S. O. Indiana—Red Crown Gasoline: 


Saginaw dealer price cut 0.3c, July 7. 


S. O. Louisiana—Essolene: 


Chattanooga dealer t. w. up 0.5c, July 6. 


Humble Oil & Refining—vU. S. Motor Gas- 
oline: 
San Antonio t. w. up 0.5¢c, July 12. 


. W. prices discontinued at Fort Worth 
and Houston. 


S. O. California—Standard Gasoline: 


Phoenix cut 1.5¢c, July 13. 


Flight Gasoline: 


Spokane cut lec, July 13. 
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‘Gas’ Prices in 50 Cities 
Following data on retail gasoline prices 
in 50 U. S. cities as of July 1, 1939, was 
obtained from sources deemed reliable, 
but N.P.N. assumes no responsibility for 
their accuracy. 

. ¥ 
z & & = 
Land = 78 
< : 2a& 
& = 2 = 
= e “ta 
= 4) S == 
é =. = #5 
gt 3 gis 
> ts = afc 
% 82 «8 466 
Portland, Me. 7.3 2.0 5.0 14.3 
Manchester $9 33 5.0 17.0 
Burlington, Vt. tu 30 5.0 16.0 
Boston 1.T 2355 40 14.3 
Providence 80 23 4.0 14.3 
Hartford 8.7 2.8 1.0 15.5 
Buffalo 63 2060 S98 13.3 
New York 8.0 3.8 5.0 16.8 
Newark 7.7 33 46 15.2 
Philadelphia 8.0 2.5 5.0 15.5 
Dover, Del. 8.5 2.0 5.0 15.5 
Baltimore 8.25 4.55 5.0 17.8 
Washington 8.5 4.0 3.0 15.5 
Charleston, W. Va . 10.05 4.05 6.0 20.1 
Norfolk, Va. 9.25 4.55 6.0 19.8 
Charlotte, N. C. 10.4 10 7.0 21.4 
Charleston, S. C. 7S 375 F.0 19.5 
Atlanta 11.0 1.0 7.0 22.0 
Jacksonville . 2.5 8.0 19.5 
Birmingham 10.0 4.0 8.0*%* 22.0 
Vicksburg 9.0 5.0 7.0 21.0 
Memphis 10.0 48 80 22.8 
Lexington, Ky. 10.5 10 6.0 20.5 
Youngstown, O. s5 35 50 16.5 
South Bend 10.6 3.4 5.0 19.0 
Chicago ; 9.1 2.91 4.0 16.01 
Detroit 8.1 2.94 4.0 15.04 
Milwaukee 9.8 4.1 5.0 18.9 
St. Paul-Minneapolis. 10.0 4.0 5.0 19.0 
Fargo, N. D. i. 3.5 5.0 19.7 
Huron, S. D 10.5 4.2 5.0 19.7 
Omaha ; - 300 35 640 19.5 
Des Moines 9.4 4.3 4.0 1 fy 
St. Louis 9.2 3.5 41.0** 16.7 
Wichita 6.6 3.8 4.0 14.4 
Tulsa ; 8.0 5.0 5.0 18.0 
Little Rock 9.3 4.25 7.5 21.0 
New Orleans 8.75 3.95 10.0t 22.7 
Houston 9.0 £5 5.0 18.5 
Albuquerque 10.5 4.5 65t 21.5 
Denver 11.0 4.5 5.0 20.5 
Casper, Wyo. 12.5 50 5.0 22.5 
Butte, Mont. 14.0 10 6.0 24.0 
Boise, Ida. 14.5 10 6.1 24.6 
Salt Lake City 125 45 50 22.0 
Reno, Nev. 12.5 4.0 5.0 21.5 
Phoenix, Ariz. 12.5 :0 GO 225 
San Francisco 10.5 41.0 1.0 18.5 
Portland, Oreg. 11.0 40 60 21.0 
Spokane, Wash 1225 40 6.0 22.5 
Average 50 Cities 9.67 3.73 5.46 18.86 
*Including 1c federal tax. **Includes 1c city 
tax. tIncludes 2c city tax, tIncludes 0.5c¢ city 
tax 








Coming Meetings 


American Society for Testing Materials, 
San Francisco, July 23 to 30. 

Alabama Petroleum Industries Committee, 
2nd annual convention, Montgomery, Ala., 
July 25, 26. 

Retail Gasoline Dealers Assn. of Wisconsin, 
7th annual convention, Hotel Retlaw, 
Fond du Lac, Wis., Aug. 8, 9. 

Michigan Petroleum Assn., Traverse City, 
Mich., some time in September. 

American Institute of Mining and Metallur- 
gical Engineers, Industrial Minerals Divi- 
sion, Tuscaloosa, Ala., Sept. 2, 3, 4. 

American Society of Mechanical Engineers, 
Hotel Pennsylvania, and Engineering So- 
cieties Bldg., 29 West 39th St.. New 
York, Sept. 4 to 8. 

Oil Workers International Union, Hammond 
Ind., Sept. 5. 

Kentucky Petroleum Marketers Assn., an- 
nual fall conference and golf tournament, 
Lafayette Hotel and Ashland Golf Club, 
Lexington, Sept. 7. 

American Chemical Society, Detroit, Sept. 
9 to 13. 

North American Gasoline Tax Conference, 
annual meeting, Nicolet Hotel, Minne- 
apolis, Minn., Sept. 11 to 13 

Montana National Bituminous Conference, 
Sun Valley, Idaho, Sept. 11 to 14. 

National Assn. of Petroleum Retailers, Des 
Moines, Iowa, Sept. 11 to 14. 

American Chemical Society, Boston, Mass., 
Sept. 11 to 15. 

National Petroleum Assn., 37th annual 
meeting, Hotel Traymore, Atlantic City, 
N. d.; Sept. 1235, 14, 25. 

Oil Trades Assn. of New York, sports day, 
Pelham Country Club, Pelham, N. Y., 
Sept. 19. 

New Jersey Oil Trades Assn., fall outing, 
Sept. 28. 

Society of Automotive Engineers, Hotel 
Schroeder, Milwaukee, Sept. 28, 29. 

National Lubricating Grease Institute, Ste- 
vens Hotel, Chicago. Oct. 2, 3. 

American Institute of Mining and Metal- 
lurgical Engineers, Petroleum Division, 
Galveston, Tex., Oct. 4, 5, 6. 

Texas Mid-Continent Oil & Gas Assn., 20th 
annual meeting and convention, Rice 
Hotel, Houston, Tex., Oct. 5, 6, 7. 

Society of Automotive Engineers, National 
Aircraft production meeting, Ambassador 
Hotel, Los Angeles, Calif., Oct. 5, 6, 7. 

American Gas Assn., annual convention, 
New York, Oct. 9, 10. 

Society of Automotive Engineers, Annual 
dinner, Hotel Pennsylvania, New York, 
Oct. 1G. 

Independent Petroleum Assn. of America, 
10th annual meeting, Ft. Worth, Tex.., 
Oct. 18-20. 

National Tax Conference, Palace Hotel, 
San Francisco, week of Oct. 16. 

40th Annual National Automobile Show, 
Grand Central Palace, New York, week 
of Oct. 15. 

















TANK WAGON MARKETS, HEATING OILS 


Prices in Effect July 17, 1939 
Following are posted tank wagon prices of various grades of healing vil al the points shown in various territories. 
Prices are in cents per gallon. 


No. 1 No. 2 No. 4 
Ss. O. NEW JERSEY 


Mtientie Clits; Nz Finis. sc cccacs 7.0 &.7% 3.3% 
Newark . sig Noiatates airalal Stern abs 7.06 $.% %$.% 
Annapolis, ‘Md. Bees wats em Gin rate 
Baltimore. ..... a ccecces Ge Ge Se 
er AY RR eae 7.00 6.50 6.50 
i i. ee Ae 7.6. 6.6 6:6 
Petersburg BET ie prree wae Ca CS : 
Richmond . Sry Poor 7.25 6.25 6.25 
Charlotte, Bee eee 8.75 7.75 , 
ES rene a 
MI Siew akéccese cae uss $.75 7.35 
Charleston, & ¢.. ii ee = oe 
Rose ices 9.5 8.0 
eer ee ree 10.2 8.7 


SOCON Y-VACUUM OIL CO. INC. 
(S. O. New York Division) 
No. 2 No.3 No. 4 


we Lo . sco Soe SS 5.78) 
Se Oe ; . S&S. &.7% $.25 
Rochester, N. Y....... cocuce Gee Gio is 
Boston, Mass........ : . &.58 &.5@ 5.56 
ere 6.00 6.00 6.00 
Manchester, N. <a 6.00 6.00 6.00 
Burlington, Vt..... Be 6.25 6.25 6.25 
Hartford, Conn..... mi .... 6.00 6.00 6.00 
New Haven, Conn....... a. SOU 5S. 8.50 
Providence, R. I. ane ee SSS 5.56 








Note: Prices for No. 1 fuel in Socony-Vacuum 
territory same as for kerosine which see in tank | 
wagon table for various cities; prices change with | 
kerosine. 





ATLANTIC REFINING 


Numbers 


1 2 : 5 6 
SS eee 7.75 6.0 6.0 6.0 3.75 3.00 
Allentown, Pa 8.5 6.5 6.5 6.5 ae 
Wilmington, Del.. 7.75 5.5 5.5 5.5 
Springfield, Mass. 7.0 5.5 ay ae 
Worcester, Mass.. 7.0 5.50 .... 5.50... 
Hartford, Conn... 6.5 6.0 -. 6.0 


SL 


0. OHIO 
No. 1 No. 2 No.3 
Columbus Division and 


Cleveland...... sence Glee Ga alee 
City of Lima... ..... 8.00 8.00 7.00 
Rest of Ohio... . ‘ 8.00 8.00 7.50 


Note: S. O. Ohio prices are for full compartment 
hose dumps, bucket dumps are 0.5c per gallon higher. 
S. O. INDIANA 
Stanolex Fuel and Furnace Oils 


o. 1 Stanolex 
Fuel Furnace 
Chicago + ; a)6.75 6.75 
Indianapolis. ... . : ia meee (b)7.8 
eae ; 7.3 
Milwaukee. . 8.4 re 
Minneapolis. . 7.8 7.8 
OO ee eee ace c)6.7 
Kansas City 6.8 


: 6.8 

a) For 400 gals. and over; 150 to 399 gals., 7.25c; 
1 to 149 gals., 8.25c 

(b) Excluding 4c state tax 

(c) For 400 gals. & over; 100 to 399 gals., 7c; 1 to 
99 gals., 8c. 

Note: Small-lot deliveries of light fuel oils range 
up to 2c higher than above quotations. 














National Safety Congress and Exposition, 
Convention Hall, Atlantic City, N. J., Oct. 
16 to 20. 


American Institute of Mining and Metal- 
lurgical Engineers, Petroleum Division, 
Los Angeles, Oct. 19, 20. 

Western Petroleum Refiners Assn., regional 
technical meeting, Allis Hotel, Wichita, 
Kan., Oct. 5. 

West Virginia Petroleum Assn., second an- 
nual meeting, Hotel Daniel Boone, 
Charleston, W. Va., Oct. 25. 

Society of Automotive Engineers Transpor- 
tation & Maintenance Meeting, Coronado 
Hotel, St. Louis, Mo., Oct. 26, 27. 

Colorado Petroleum Industries Committee, 
annual convention, Shirley-Savoy Hotel, 
Denver, Oct. 27. 

Western Petroleum Refiners Assn., regional 
technical meeting, Washington-Youree 
Hotel, Shreveport, La., Oct. 27. 

Oil Trades Assn. of New York, annual ban- 
quet, Waldorf-Astoria Hotel, New York, 
Nov. 1. 

Society of Automotive Engineers Fuel & 
Lubricants Meeting, Mayo Hotel, Tulsa, 
Okla., Nov. 2, 3. 

National Motor Truck Show, Navy Pier, 
Chicago, Nov. 8-16. 

American Petroleum Institute, 20th annual 
ee Stevens Hotel, Chicago, Nov. 
13-17. 

American Institute of Chemical Engineers, 
32nd annual meeting, Providence-Biltmore 
Hotel, Providence, R. I., Nov. 15, 16, 17. 

American Society of Mechanical Engineers, 
Philadelphia, Pa., Dec. 4 to 7. 

i7th Exposition of Chemical Industries, 
Grand Central Palace, New York, Dec. 
4 to 9. 

West Central Texas Oil & Gas Assn., Abi- 
lene, Tex., some time in December. 

1940 

Society of Automotive Engineers, Annual 
Meeting and Engineering Display, Book- 
Cadillac Hotel, Detroit, Jan. 15 to 19. 

Kentucky Petroleum Marketers Assn., 14th 
annual meeting and convention, Brown 
Hotel, Louisville, Ky., Feb. 14, 15. 
American Institute of Mining and Metallur- 
gical Engineers, New York, Feb. 12 to 15 

American Petroleum Institute, Eastern Dis- 
trict, Division of Production, Columbus, 
O., April 11, 12. 

National Petroleum Assn., 37th semi-annual 
meeting, Hotel Cleveland, Cleveland, O., 
Apr. 18, 19. 

Natural Gasoline Assn. of America, 19th 
annual convention, Hotel Tulsa, Tulsa 
May 15, 16, 17. 








Group 3 Freight Rates 


To Division Headquarters 
Points of Standard Oil 
Co. of Indiana 


Gasoline- Distillate-Gas 
Kerosine Oil-Fuel Oll 
Cents Cents Cents Cents 

per pergal. per per gal. 

Cwt. 6.6 lbs. Cwt. 7.4 Ibs. 


Chicago, Ill. 40 2.640 32 2.368 
Decatur, IIl. 39 2.574 31 2.294 
Joliet, Ill. : 40 2.640 32 2.368 
Peoria, TH. ...... @ 2.574 31 2.294 
Quincy, Ill. .. 36 2.376 29 2.146 


Indianapolis, Ind. 48 3.168 39 2.886 
Evansville, Ind. .. 46 3.036 37 2.738 
South Bend, Ind.. 53 3.498 42 3.108 
Detroit, Mich. 64 4.224 51 3.774 
Gd. Rapids, Mich. 62 4.092 50 3.700 
Saginaw, Mich. .. 66 4.356 53 3.922 
Green Bay, Wis... 51 3.366 41 3.034 
Milwaukee, Wis... 43 2.838 34.5 2.553 
LaCrosse, Wis. 46 3.036 37 2.738 


Min’ap’ls-St. Paul 46 3.036 37 2.738 
Duluth, Minn. 52 3.432 41.5 3.071 
Mankato, Minn... 46 3.036 37 2.738 
Des Moines, Ia... 36 2.376 29 2.146 
Davenport, Ia.... 39 2.574 31 2.294 
Mason City, Ia... 42 2.772 33.5 2.479 
St. Louis, Mo. . 2.178 26.5 1.961 
Kansas City, Mo. 2 1.848 22.5 1.665 
St. Joseph, Mo. - 1.848 22.5 1.665 
Fargo, N. D. . & 4.158 50.5 3.737 
Minot, N. D.... 83 5.478 66.5 4.921 
Huron, S. D. 53 3.498 42.5 3.145 

From Ponca City 13 °0.858 13 -t0.858 
Wichita 


From Tulsa 21 °1.386 21 = =1.386 
From Cushing.. 19 °1.264 19 1.254 


*This rate also includes distillate rate at 
6.6 lbs. per gal. 

tThis rate is exclusive of distillate which is 
based on 6.6 Ibs. per gal. from Ponca City, 
Tulsa and Cushing, Okla., to Wichita. In- 
cludes only gas oil and fuel oil. 

NOTE: There is no Group 3 rate to Wich 
ita, Kans. 
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spol shipment is 90 davs 


method, 1.S.T. VW. dD bo? IST; 


and lubricating oil spec 


SEABOARD MARKETS, EXPORT AND COASTWISE 


All prices on this page are publisher's opinion of open market quotations or sales, for spol shipment (10 to 15 davs). In cargo markets, 
Prices in cents per gallon, except heavy fuel oil in dollars per barrel, in tank car lots, f.0.b. refineries or 
seaboard terminals in districts designated, unless otherwise noted. Federal, stale or municipal tares not included. 


Prices quoted apply 
on products made from legally produced crude 


nless a rwise noted, gasoline octane ratings are determined by C 


Votor 


cations determined according to A.S.1T'.M. methods, unless otherw ise noted. 





Eastern Domestic 


Inter-refinery and export prices not included. 


MOTOR GASOLINE 
Prices Effective July 17 


65 
& Above 


District: 60-64 Oct. Oct. 

N. Y. harbor. . 5.75 5.90 6.00 6.25 
a) NY. harbor 5.75 5.75 6.00 
Philadelphia. . . 9.75 6.50 6.00 6 50 
Baltimore... .. n)5.75 6.00 7.00 
Norfolk ; 6.25 6.25 6.50 
Wilmington, N. C.. 6.00 6.25 6.25 7.00 
Charleston, S. C 6.00 6.50 6.50 7.00 
Savannah..........(m)5.75 6.25 6.75 
Jacksonville 5.75 6.25 6.25 6.75 
Portland a (o 6.50 
Boston n)6.25 6.00 6.45 


Providence 6.00 6.25 6.00 6 50 


WATER WHITE KEROSINE 


District: 





N. Y. harbor. 4.25 -— 4.375Charleston. 4.75-5.25 
a)N. Y. harbor. .4.125- 4.25 Savannah.. 5.00-5.25 
Philadelphia 4.50 - 47 75 Jacksonville 5.00-5 ‘ 
Baltimore... .... 75 Portland 4.375 
Norfolk 4.75 Boston 4.25-4.; 375 
Wilmington, N.C .4.75 >.00 Providence.4.25-4.375 
(b) FUEL OILS 
N.Y. 
N. Y. harb. harb. barges 
No. 1 ; 4.25 4.375 4.125- 4.25 
Nos. 2-3... .” Re 3.875 3.625- 3.75 
No. 4 3.625- 4.00 3.50 3.75 
No. 5 (m $I 25 
No. 6 $1.05 
Phila. dist. Balt. dist. 
No. 1 4.50 4.75 75 
Nos 2-3 see $.25 $.25 
) et ae : 4.00 4.25 $00 4.25 
No. 5 ‘ : $1.25 $1.25 
No. 6 $1.05 $1.05 
Bost. dist. Prov. dist. 
No. 1 4.25 ‘20> €.25 4 375 
Nos. 2-3..... 3.75 $.873 3.75 3.875 
No. 4 3.75 4.00 37> 1.00 
No. 5 $1.35 (n) $1.30 
No. 6 $1.05 $1.05 
(ec) Bunker 
District: « Fuel c) Diesel Oil 
N.Y. harbor $1.05 $1.65 -$1.70 
Philadelphia ‘ $1.05 $1.65 
Baltimore. . $1.05 $1.65 
Norfolk $1.05 $1.65 
Charleston. $1.00 $1.65 -$1.75 
Savannah $1.00 $1.785 
Jacksonville $1 00 $1.785 
Tampa... $0 95 $l 785 
Portland $1.05 $1.75 
Boston $1.05 $1.65 
Providence $1.05 $1.65 
Diesel Oil Gas Oil 
Shore 28-34 
Plants Gravity 
New York harbor 3:7 3.875 8.75 
Philadelphia dist 1.25 1.25 
Baltimore dist 1.25 1.25 
Norfolk dist 4.25 1.25 
Charleston dist 1.25 ‘Zo 
Savannah dist o 
Jacksonville dist 4.25 
‘Tampa dist 4.25 
Boston dist 3.75 3.75 
Providence dist 1.00 


Pacific Export 


} 


Prices Effective 
In Cargo lols, 
Diesel fue 
f) 30-345 


gas oil 
g) Grade C 


gravity, 


fuel oil 
In Ships’ Bunkers, 

f) Diesel fuel oil 

£) Grade ¢ 
Cased Goods 
U.S. Motor 


w deep lank lots, 


» fuel oil iP 


per bbl 
1,24 K above $0 
Diesel fue lrunder 24 . 
diesel 


July 7 July 10 
95 -$1.05 $0.95 -$1L.05 
$0.85 -$0.90 $0.85 —-$0.90 


05 -$1.20 $1.05 -$1.20 
$0.58 —-$0.605 $0.58 —-$0.65 
per bbl 

$1.35 -$1.45 $1.35 -$1.45 
$0.70 -$0.90) $0.70 


e 


Per case 


$1.35 -$1.45 $1.35 -$1.45 


100 e.p. blend, under 

65 octane 10 $1.50 $1. 40 —$1.50 
375-400 ep blend, 

65 oct. & above 50 -$1 60 $1.50 -$1.600 


d) 40-43 gravity, 
kerosine 
Kerosine, p.w 


New 


wow. 


$1.30 -$1.10 $1.30 -$1.40 
$1.25 -$1.35 $1.25 -$1.35 


York 


Export 


Cents per gal. in bbls. FAS. New York) 


CYLINDER OILS 


Bright stock 

Light, 25 p.t 
Neutral oil 

200 3 color, 25 p.t.. 
150 3 color, 25 p.t.. 
600 s.r., unfiltered 
650 s.r., unfiltered 
600 f1., s.r 

630 f., s.r 


(Pennsylvania Products) 


23.00 23.00 
24.00 24.00 
22.00 22.00 
15.50 15.50 
17.50 17.50 
18.00 18.00 
20.50 20.50 


Wax, Domestic and Export 


A.S.T.M 
3 higher 

Domestic 
with 0.2¢ 
except where 
slabs in bags 


Tests 
than EK 
prices, 


Prices Effective 


24-6 Y.C 
22-4 W.C 
24-6 WC 


l scale. . 
I scale 
1 scale 
1 5 Fully rfd 
125-7 Fully rfd... 
128-30 Fully rfd 
130-2 Fally efd 
133-5 Fully rfd 
135-7 Fully rfd 


1214-6 Y.C. scale 
122-4 WC. seale 
124-6 W.C. seale 
123-5 Fully efd 
125-7 Fully rfd 
128-30 Fully rfd 
130-2 Fully rfd.. 
133-5 Fully efd 


Meltin’ 
M.P. 
FOB 


discount 


points, however, are A.M.P., 
Export prices, FAS., carloads. 
refineries, in bags, carloads, 
allowed for shipment in bulk, 
below. Scale solid; fully refined, 


July 17 
New York 


Domestic Export 
2.95 3.00 2.95 3.00 
3.00 3.00 
3.00 3.00 
4.00 3.625 
4.15 3.75 
(h)4.25 4.00 
(h)4.60 4.25 
~~ os 4.65 
(h)5.15 5.00 


New Orleans 


Domestic Export 


2.95 3.00 2.95 3.00 
3.00 3.00 
3.00 3.00 
1 00 3.625 
£15 3.75 

(h)4.25 +.00 

(h) 4.60 25 

(h) 4.90 4.65 


Gulf Coast 


FOB. ship at Gulf for domestic 
minimum 20,000 bbls 


and export shipme nt; 
; representing traders’ opinions 


MOTOR GASOLINE 


July 17 





Prices Effective July 17 July tO 
GAS AND BUNKER OILS 
Gas Oil (i): 
Below 43 diesel index 3.125 3.125 
43-47 diesel index. 3. 25 3.25 
8-52 diesel index (p)3.25 3.25 8.375 
53-57 diesel index. 3.375- 3.50 3.375- 3.50 
58 & above 0 8.50 
LIGHT FUEL OILS 
No. 1 3.50 3.50 
No, 2 3.125-— 3.25 3.00 3.29 
DIESEL and BUNKER OILS 
) Diesel Oil $1.45 $1.45 
(ce) Grade © bunker oil $0.80 $0.85 $0.80 —$0.85 
Grade C bunker oil, in 
cargoes $0 78 -$0. 80 (p)$0 78 
MID-CONTINENT LUBRICATING OLLS 
(Cents per gal. at Galf; in bbls., FAS.; in bulk, FOR 
terminals) 
July 17 
(Gj) Barrels Balk 
190-200 vis. D. 210 brt. 
stock 22.00 17.80 
150-169 vis. D 210 brt. stock: 
0-10 p.p. 18.50 -19.00 14.25 -14.30 
10-25 p.p. 18.00 -18.50 13.75 -18. 80 
150-160 vis. E. 210 brt. 
| stock . F 18.00 13.80 
| 120 vis. D 210 brt 
stock 7.25 -17.50 13.00 -14.50 
Juty 17 July 10 
Bulk Balk 
|} 180 vis. No. 3 color neutral: 
| 0-10 p.p. 10.05 -11.50 10.05 —-11.50 
| 15-30 p.p. 9.55 -11.00 9.55 -11.00 
| 
|} 200 vis. No. 3 color neutral: 
0-10 p.p. 10.80 —-12.00 10.80 —-12.00 
15-30 p.p. 10.30 -11.50) 10.30 —-11.50 
600 s.r. olive green... 9.00 -11.25 9.00 -11.25 
| 600 s.r. dark green.... 7.00 - 9.25 7.00 —- 9.25 
| SOUTIL TEXAS LUBRICATING OILS 
| (Vis. at 100° cold test 0, bulk export shipment, FOB 
terminals. 
| 
| Unfillered Pale Oils: 
Vis. Color 
| 100 No. 3 4.50- 4.75 4.50 - 4.75 
200 No. 3 6.00 6.25 6.00 6 25 
300 No. 3.. 6.50 6.75 6.50 6.75 
500 No. 34% 7.50 7.50 
750 No. 4.. 8.00 8.25 8.00 8.25 
| 1200 No. 4 8.375- 8.75 $.375- 8.75 
2000 No. 4 8.50 9 00 8 50 9 00 
Red Oils: 
Vis. Color 
100 No. 5-6... £50 4.75 £50 1.75 
200 No. 5-6 6.00 6.25 6 00 6.35 
300 No, 5-6 6.50 6.75 6.50 6 75 
500 No. 5-6.. 7.50 7.50 
750 No. 5-6... 8.00 8.25 8.00 8.25 
1200 No. 5-6... 8.375- 8.75 8.375-— 8.75 
2000 No. 5-6.. 8.50 - 9 00 8.50 —- 9.00 


Not 


causes 


e: Red oil prices cover oils with green cast, 
prices for blue cast red oils are slightly lower tn some 


Tanker Rates 


(Approximate 


shillings per ton of 


freight 


rates to 
2240 Ibs., 


Continenta 


ports cents per bbl) 
Rates Effective July 17 


Crude & /or 


British sterling 


| ports 
us 


Refined OU & Jor 





60-62 61-63 64-66 uel Spirits 
Gravity, Gravity, Gravity, Last Owners Last Owner 
is a - at a Los aces. in moet @) 400 e.p. 390 e.p 375 e.p. Paid hak Paid yen 
oil, ce Ss ” ga °° excep where otherwise notec 60 octane 1 50 1 50 1 625 t 50 1 75 ‘ - 

; : “ 3 { ‘ ee fhe pb Lf GulfAU.K. Cont.(k) LL /9 11 /-t 11 11 /6-t 
Prices Effective July 17 July 10 65 octane..4.75 — 5.00 4.75 - 5.00 4.75 — 5.00 " ts ats 2, 12), 
U. S. Motor, under 67 octane no 00— (m)5 00 (n)>.00 Aruba-U.K./Cont. 9 /- 10 -to 9 10 /-to 

65 oct....... 4.25 — 4.375° 4.25 - 4.375 68 octane ..5.00 — 5.25 5.25 5.00 -5.25 10,6 10/6 
400 e.p. blend, under 70 octane ..5.00 — 5.50 5 0 9. 125-550 Gulf-N. Atlantic! 

63: Oct...... 4.375- 4.50 1.375- 4.50 72-74 oct 25 25 (not E. of N.Y. 

400 e.p. blend 65 oct. Hvy. Crude x 

& above. . 1.50 1.75 1.50 4.75 ' fuel, (10 to 19.9 
(d) 38-40 gravity, w.w. Prices Effective July 17 July 10 gravity) . 7c 17-18¢ 

kerosine ree 1.25 1.50 $1.25 1.50 KEROSINE Light ( ‘rude, (30 ‘ ‘ 

41-43 gravity, w.w. Grav. or | ighter L5e 15-l6c 

kerosine reer ae, 4.75 1.50 4.75 44 gravity, w.w. 3.75 a.@7o 3.75 3.87 Gasoline 14.5« 15-15.5¢ 
44 gravity, w.w. kero- 41-43 gravity, w.w. 3.50 3.625 3.50 } 625 Kerosine 16 16-16 5e 

ee 5 5.00 5.25 5.00 5.25 41-43 gravity, p.w..... 3.50 3.625 3.50 3.625 Light Fuel l7e 17-17.5¢ 

(a) In barge lots. (b) Fuel oils meet specifications of U. S. Commercial standards CS12-35. (ce Ships’ bunkers. Lighterage, additional at some points, not included. (d) 150 
ay a ag (e) For San Franci isco Cargo prices, add Se per bbl. to cargo prices shown above. (f) Pacific Specification 200. (g) Pacific Specification 400. (h Shipment in bags or 
in bu 


(i) Less than 4% of 1% sulfur. (j 
rate; Tampico, 2c to 3c per bbl. additional. (m) I 


Second-hand barrels 
Aw pour test, 


low viscosity, 


No. 5 generally quoted at $1.35. 


k) Continental ports in range between Bordeaux and Hamburg. both inclusive 
(n) One refiner quoting 


0) No prices reported. (p) S 





Venezuela loading, same 


sales. 

















NATIONAL 


PETROLE 









IM NEws 



























CRUDE OIL MARKETS 


Prices in $ per bbl. of 42 U.S. 


gals. at the well. A. P. I. gravity. 


Prices are effective as of 7 a. m. of dales as given 














EASTERN FIELDS 
Posted by Joseph Seep Purchasing Agency 
(Effective March 6, 1939, except Corning 
Jan. 24, 1939 
Penna. Grade Oil in Southwest Penna. Pipe 


Lines. . 65 
Penna. Grade Oil in Eureka Pipe Lines (West 

Virginia)..... $1.59 
Penna. Grade Oil in. Buckeye’ ‘Pipe Lines 

(Mac ksburg, 0.) «en oe 


Corning Oil in Bue keye Pipe Lines (Ohio). . $1.02 
Posted by Other Companies 
Tide Water Associated Oil Co. 
Bradford-Allegany district (Penna. and 
N. Y.) (Effective March 6, 1939).... $2.00 
*The Pennzoil Co.: (Effective March 6, 1939 
Penna. Grade Oil in National Transit ‘Lines *1 93 
*The Pennzoil Co. posts $1.93 in Cochran, Frank- 
lin, Hamilton and Doolittle, Pa. fields, prices in 
other lower districts range down to $1.88 per bbl. 
at well. 


MICHIGAN 
Posted by Pure Oil Co. 


Midland, Midland County (April 17, 1939) $0.975 
Posted by Simrall Corp. 
(Effective April 20, 1939) 
Crystal, Greendale, Porter and Wise... ..$0.975 
Beaverton, Buckeye, Bentley, Edenville. ....$0.95 
PUOOMNON, 0.6: 6dcpaewin a Nam wedee ss $0 .89 
(I ffective April 18, 1939) 
West Branch, Arenac, and equal grades... .$0.74 


Posted by Bay Pipe Line Corp. 
(ffective April 20, 1939) 
Bentley and Buckeye.................-. . $0.95 


Saginaw and Wise............ .- 90.975 
CENTRAL STATES FIELDS 
Posted by Ohio Oil Co. 
: (ffective June 8, 1939) 
Ilinois and Western Indiana err $0.95 
Illinois Basin... ; : sie ce n'a ca Oe 


Posted by Sohio Corp. 
(Effective June 8, 1939) 
Illinois Basin .... $1.05 
Posted by Carter Oil Co. 
Effective June 10, 1939) 

Louden, Fayette County, Hl $1.05 
Posted by Ashland Oil & Transportation Co. 
(effective June 9, 1939) 

Somerset Oil in Ashland Lines, Kentucky 
Big Sandy River..... $1 02 
Kentucky River $1.10 
Posted by Stoll Oil Refining Co. 
Itfective June 10, 1939) 

Stoll Pipe Line Oil (Ky.) $0.90 
Posted by Fordsville Gathering Line, Ine. 
Western Kentucky 
(Effective June 9, 1939) 


Birk City Area... 5 $0.90 
Owensboro Area ; $1.00 
Corydon Area (Henderson)... . $0.90 


CANADIAN FIELDS 
Posted by Imperial Oil Limited 
Western Ontario 
(Effective Oct. 25, 1938) 
bye OE COE ET ere $1.90 





Oil Springs Mabis Ke eae eile Baek eee $1.97 
A Rivie Turner Valley 
(Prices f.o.b. field tankage) 
(Effective Jan. 5, 1938) 
Crude Oil 

Cae Fo cecics GE oo ee $1.40 

2 rere S eo eee 1.42 
1.18 SOS. Ds cescese 1.44 
1.20 age Pt PEE 1.46 
1.22 0) Ae 1.48 
1.24 be eee 1.50 
1.26 ef PEE 1.52 
1.28 GRE cedcwas 1.54 
1.30 ce Ce 1.56 
1.32 of 1.58 
1.34 ee 1.60 
1.36 GP ed ddcewcs 1.62 
1.38 

Crude Naphtha, 65 grav. @ GWGN@. .cccciccs $2.14 

Absorption Gasoline 
SOF ROR, LO Wis TOON Winks vcccccwcticcace $1.94 
DOF BNOG., PT TEs. TRC Wills sis cc cctenvccecss $2.08 


MID-CONTINENT 
Oklahoma-Kansas 
*(Iffective Oct. 11 to 22, 1938; and Feb. 16, 1939) 
Carter Conti- 
Mag- nental  Sin- 





Ss. O. nolia ‘Texas’ clair- 
Indiana Shell Co. Prairie 
ee $0.70 $0.60 
Ar By > 3 .63 
.74 .66 
.76 .69 , 
.78 ete aa me 
80 .75 cose «6S 
82 .78 welea .63 
84 81 a .68 
. 86 84 $0.86 .73 
fends es .88 .87 .88 a 
30- 30. , 90 .90 .90 .82 
2 A ee .92 2 .92 . 86 
2 fee 94 94 94 .90 
| eee 96 .96 .96 .96 
BCT cancaae .98 .98 .98 .98 
oe eee 1,00 1.00 1.00 1.00 
ce Se ee 1.02 1.02 1.02 1.02 
Jk Se 1.04 1.04 1.04 1.04 
38-38 .9........ 1.06 1.06 1.06 1.06 
oe ft Ae 1.08 1.08 1.08 1.08 
40 & above. 1.10 1.10 ie 1.10 


*Effective by Carter Oil, Oct. 13, posting in 
Okla. only; Continental Oil, Oct. 11, with lowest 








grade below 29; Magnolia, Oct. 12, posting in Okla. 
only; Shell, Oct. 7 Sine —" Prairie, Feb. 16, 1939; 
S. O. Indiana, Oct. 17; The Texas Co. Oct. 12. 


North-North : Sates and Central Texas 


*Texas Co. 








*Conti- 
Stano- inclair- nental 
Effective lind Prairie *Magnolia 
1938: Oct. 17 Oct. II 
Below 21°.. $0 60 
ri 62 
» of 
66 cece 
68 $0 76 $0.79 
70 for for 
72 oil oil 
74 below below 
76 29°. 29°. 
78 .78 81 
80 80 83 
82 $2 85 
84 $4 87 
Kee 86 86 89 
34-34 Wives 88 88 91 
35-35 .9... 90 90 93 
36-36.9... 92 92 95 
37-37 .9.... 94 94 97 
38-38.9.... 96 .96 .99 
39-39 .9.... .98 98 1.01 
40 & above. 1.00 1.00 1.03 


*Effective Oct. 11, by Continental, in North Tex.; 
Oct. 12, by Texas Co. in North & North Central 
Texas. Texas Co.'s lowest grade is 28-28.9, at $0.79; 
by Magnolia, Dec. 3, in N. and N. Central Texas. 

tSinclair-Prairie prices are in N. Cent. Texas 
and Mexia. 

Jefferson County, Texas 
Posted by Magnolia Petroleum Co. 
Beaumont 
Effective Oct. 12, 1938) 





+ yb 30-30.9... $1.08 

Wawee cn , $2 9, 1.10 

+ ee 85 7: i ea | ee 

Midsweeeds 88 Se acatcie mene 

9 91 34-349 1.16 

9 94 oS Pere 1.18 

9 97 36-36 9 1.20 

9 1.00 37-37 .9 1.22 

i. eee ee 38-38 9 1.24 

| re . 1.04 39-399 veaee eee 

29-29 .9 1.06 10 & above..... 1.28 
*For be slow Sh". 

Oct. 11, °38, Stanolind Oil & Gas Co. posted same 


gravity and price schedule in West Beaumont field 
as Magnolia. 
TEXAS FIELDS 
Posted by Humble Oil & Refining Co. 
Vest Central Teras 
(Effective Dec. 3, 1938) 





Pieceedecceeun $3-38:9.....02. .- OO. 
, A OEE yo pt PETC 
Bivecs eee Se er 93 
OTe 77 WS vaccccse ae 
eee 79 eee .97 
+ Pe 8 SEs as 6 én cie .99 
Mire deawnas 83 39-399 eat 
ee 40 & above aaah 1.03 
32-32 .9 ae 


‘Sebaiien Brown, Callahan, Coleman, Comanche, 
Eastland, Fisher, Haskell, Jones, Shackelford, 
Stephens, Throckmorton and Young Counties. 

Note: Effective Oct. 1, 1937, Humble prices are 
based on 100% tank tables at 60F. 


*Easl Central Teras 
(Effective Oct. 11, 1938) 





Wiateewee $0.78 Sh 

Serre Te . 80 ree 98 

.82 > ere 1.00 

84 Se Mecciccce BOO 

86 36-36.9.....2-- 1.06 

ere re 88 ic | ee 1.06 

59. 29 eee $B-38 9... 24 . oo 
oo eee 92 39-39 .9. re 
31-31.9.. 94 40 and above... 1.12 


Posted he Pan American Pipe Line Co. 
(Effective Feb. 15, 1939) 
Cayuga, Anderson county................. $0.68 
*Including Anderson, Cherokee, ‘Limestone, Na- 
varro counties, 


PANHANDLE TEXAS 


Posted by Humble Oil & Refining Co. 
(Effective Dec. 3, 1938) 





Gray Carson- 
County Hutchinson 
NE Wk obec ca-win'e'ns nes $0.72 $0.67 
, Berar ere .74 .69 
MPs i Caedcodtuaenae< .76 yl 
3l- 3. Micsavnks Ganeqins .78 yh 
PRE SEatbom aw menews . 80 «ae 
| Seibel .82 Py 
se .cedcbKetuce eet .84 79 
SS a ee . 86 .8l 
LS. errr corre . 88 .83 
pS rrr rere ° .90 85 
Pi ssecenns chee .92 87 
ae ft CUE Sawa aa 94 89 
rrr ; .96 91 


Effective Oct. 11, 1938, Sinclair Prairie posted 
same prices in Panhandle ‘Texas as Humble posted 
Dec. 3. Dec. 3, Magnolia met Humble. 


EAST TEXAS 


Gulf, Humble, Magnolia, Sinclair Prairie, Stano- 
lind, Texas Co., Tide-Water Associated..... $1.10 

*Effective Oct. 11 by Humble, Sinclair Prairie, 
and Stanolind; Oct. 12 Magnolia, Texas, Tide 
Water; Oct. 13 by Gulf. 














NORTHEAST TEXAS 
(Posted by Humble, Oct. 11, 1938) 
Talco ear rere’ a oe ; sn aces 
Posted by Magnolia, Oct. 12, 1938 
Cass County and Panola County, Tex.: 
Same gravity and price schedule as S. O. Louisiana 
posts for N. La.-Ark. Crude, whieh see under that 
company. 
Posted by The Texas Co., Oct. 12, 1938) 
Cass County $1.05 
WEST TEXAS and NEW MEXICO 
a) (Effective Oct. 11, 1938 to March 24, 1939) 











Mag- 
nolia Texas 
Stano- Co. 
Humble lind Shell Sinclair 
$0.53 (b) $0.53 (c) 
55 e 55 eee 
57 57 
9 59 
61 61 
63 63 
65 65 65 
6 67 67 67 
69 69 69 69 
71 71 7 71 
73 73 By 73 
75 75 By 75 
79 79 79 719 
| 81 81 8l 
83 838 83 83 
ea . 85 $5 85 85 
36-36 9... - 87 87 .87 87 
iii ae 89 89 for for 
38-38.9.... ’ 91 91 oil oil 
39-39 9 ae 93 93 36° & 36° & 
40 & above ag 95 95 above. above. 


Pecos County, West Teras 

(Posted by Humble and Shell, Oct. 11, 1938) 
IN has 3 Sted ack ae, oo es eee .$0 i 
Yates Shallow Pool (She ll) ‘ 

(a) Effective by Humble Oil & Refe., ‘She iH Oi 
Stanolind Oil & Gas, and Sinclair Prairie, Oct. 

1, 1938; by Magnolia Petroleum and The Texas Co., 
Oct. 12, 1938. On March 24, 1939, Sinclair Prairie 
revised its posting from 40 & above, to 36 & above, 
at $0.87 

b) Magnolia posts $0.63 for below 25; $0.65 for 
25-25.9. Stanolind posts $0.65 for below 26. 

c) Texas Co. posts $0. 65 for below 26; Sinclair 
Prairie, $0.63 for below 25. 

Note: Humble’s postings are in these counties: 
Andrews, Crane, Crockett, Ector, Gaines, Glass- 
cock, Howard, Reagan, U pton, Winkler and Yoakum, 
West Texas; and Lea county, N. Mex.; Magnolia’s 
are in Crane, Glasscock, Howard, Mitchell, Upton 
and Winkler; Shell, in Crane, E ‘ctor, Glasscock, 
lla Upton, Winkler, Lea; Stanolind in Hend- 
rick field, Winkler county; Texas Co. in Ward, 
Winkler and Lea; Sinclair in W. Texas and Lea. 
Posted by Sinclair Prairie Oil Marketing Co. 

(Effective Oct. 11, 1938) 

Eddy county, N. Mex... sesaeaee 
Posted by Continental Oil C oO. 
(Effective Oct. 11, 1938) 

Artesia, Jackson and Maljamar pools, New Mexico: 
gravity schedule beginning with below 29, at $0.61; 
29-29 9, at $0.63; plus 2c differential for each gravity, 

up to 40 & above, at $0.85. 


COLORADO 
Posted by Continental Oil Co. 
(Effective Oct. 11, 1938) 
Ft. Collins and Wellington 





Below 29...... $0.81 35-35.9.... $0.95 
SRE eisacancus ce SG-GR. Dc cscass 97 
cian te SO... i ge eer 99 
ek Sa 87 Se ft 1.01 
Oo A ee 39-399. etre) Ft 
oe eS 40 & above. .... 1.05 
34-34.9. .93 

Canon City ‘and Florence, Col......... can sae 


SOUTH AND SOUTHWEST TEXAS 
All Shown Below Posted by Humble Oil & 
Refining Co. 
(Effective Oct. 11, 1938) 
Carroll, Clark, Darst Creek, Hilbig, Salt Flat and 


FORGE IIIs cdivedatcccndacesnees $0 96 
VO QU icv cGanececnswe caeedavecuheus $0.93 
CIS so x 6aea aie on coo a teen war $1.27 


(Effective Dec. S. 1938) 
4 gl ae $1.23 
Oct. 12, °38, Magnolia met Humble i in Darst Cree sk; 
posted $0. 87 in Luling; $0.99 in Lytton Springs; 
$1.14 for Cleveland, and $1.02 in Hardin, both in 
Liberty county, Tex. 
Oct. 12, °38, The Texas Co. met Humble in Darst 
Creek. 
*Anahuac and Dickinson 
(Effective Dec. 3, 1938) 





Below 20°...... $0.74 30-30.9........$1.03 
SP Pe eiiwness 77 SheS) 9k cccne FS 
21-2 80 .. * 2. Seer 1.07 
.83 SO We ccecies 1.09 

. 86 Se ac aewxe 1.11 

89 eee 1.13 

92 A eee Te 

.95 SIs Dicdewses 1.17 

.97 Are 1.19 

tard eae «$a eee 1.21 

29-29 .9. 1.01 40 & above... 1.23 


*Inc ludes. Cedar Point, Fairbanks, Gillock, Hull, 
Pierce Junction and Raccoon Bend (shallow sand). 
Raccoon Bend (Deep sand crude) Tomball and Satsuma 

(Effective Dec. 3, 1938) 


- $0.95 {ies Seer $1.05 
pekkeecewe) amen 28-28 .9.. rere 1.07 
ecacceces .99 2929.9. cccccce 1.84 
iédda ewes: Ble SO-O8 9. co cecces B.us 
eocccecee 1.03 | | eee 1.13 


(Continued on nezt page) 
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———_____ 
(Continued from 
preceding page) ' 
32-32.9.........$1.15 39-37 .9.....65. $1.25 | Posted by Arkansas Fuel Oil Corp. O’Connor-McFadden, Taft, Plymouth and Tom 
ane’ ceccccee : ee é ne ee cnncee : ei : (Effective Jan. 28, 1937) O'Connor fields. 
ae ~<a 1 4 0 att alla 131 emia MR. x oop 5le ack oo ee Reheat e kyo $1.02 *Humble’s prices apply in these Texas fields: 
ee 1.33 sila ae rs Posted by Continental Oil Go. Amelia, Clear Lake, Goose Creek, Mykawa, Sugar- 
eicieete aay . ’ Effective Oc 8 land, Thompsons, Webster and’ West Columbia; 
Dec. 3, Magnolia met above price and gravity 1 , 1Vi ective Jct. 11, 193 | also Refugio, Saxet, Greta, O’Connor-McFadden, 
schedule in Tomball. epetate anc ille I latte, La...... 2.2.02. $1.03 | Taft, Plymouth and Tom O'Connor fields. 
Posted by Humble (Effective Jan. 1, 1939 | _ Oct. 11, 1938, Stanolind posted in Clinton, Hast- 
* Mirando Abbeville, La. | ings, High Island, So. Houston, and a 
. » ) Below 36 ; J $0.92 _ - | ae $0 98 | same prices as Humble in Texas Gulf Coast fields 
(Bffective Dec. 3, 1938 36-36 9 i 9O4 39-399 1.00 | except that Stanolind’s lowest grade is below 21, 
Below 20° $0.74 30-30.9... $1.03 mana. —_— eee “no i; at $0.82. 
90-20 .9 ba 31-319 1.05 37-37 cheese 40 & above. ioe. | 
mite “80 32-32.9........ 1.07 Posted by Caddo Crude Oil Purchasing Corp. | Oct. 12, 1938, The Texas Co. posted for Texas & 
i. eae as l. Z - 
29.99 9 83 33.33 9 1.09 | (Effective April 19, 1939) | La. Gulf ‘Coast’ crude: $0.82 for below 21 plus 3c 
——-. 86 ae... eee: Vii Sh a i — Los 7 26-26.9, which is $1; from there on, 2c, to 34 & 
24-949... 89 35.35 9 113 ison area, + areveport PEIN es 9die 2 cio sicia,¢ 4 $ > above, which is $1.16. In Refugio, same as other 
55959 | ps 36-36 9 ce reesee Lis } (Effective April 29, 1939 Gulf Coast, except highest gravity is 28 & above, 
26-96 9 isi dies Os 87-379. 117 Lisbon, N. La. $1.04. 
27-27.9 ‘97 38-38.9........ 1.19 ate 00.78 35 & above.....$0.77 | Effective Oct. 11, 1938, Sinclair Prairie met } 
Se .99 39-39 .9 2 seiiaciks eis : = | Humble’s Gulf Coast price & gravity schedule. 
29-29 9 ae yl 40 & ahove. 1.23 | *Includes Bunkie, Caddo, Carterville, DeSoto, | 
pice es Homer, Haynesville Rodessa, Sabine and Sarepta “kK ™ -TELDS 
> ro J ay ba . ¥ . ° j ) # i «is . 
., *Inc lude s Duval, a Hogs, a Wells, s € bb = in N. La.; El Dorado and Miller County, Ark. | ROCKY MOUNTAIN FIELD 
a counties, Tex. anc eyser and Placedo latter is ay part of Rodessa field). Posted by Stanolind Oil & Gas Co. 
eat nips + . Note: S. O. a prices in all La.-Ark. fields, | Effective Oct. 11, 1938) 
Po hy 38, Texas Co. posted for Duval-Mirando, | effective Oct. 1938, are on 100% tank table basis. | < yin , 
.77 for below 21, plus 3c differential to 26-26.9, | ianindnn erg Magnolia, and Village pools Salt Creek, (except Tensleep crude), Midway and 
$0.95; 27-27.9, $0.97; 28 & above, $0.99. *Taclides Aliese felda- Bat A Re ee Ta Gini. Dutton C ireek, yo., same schedule’ as Stanolind 
Dec. 3, Humble’s Mirando schedule met by FAS Sees, w capets sed hada whe bateag | rosts in Oklahoma-K¢ ansas, ranging from $0.86 to 
a : Choctaw, Cheneyville, Darrow, Jeanerette, Lirette, J a phere pcm), Bing 
ae. eased ta N. Crowley and “Roanoke. : : | $1.10, which see under Mid-Continent crude on 
LOUISIANA-ARKANSAS Oct. 12, 1938, Magnolia Petroleum and The | previous page. 
, a baie Texas Co. " posted same_gravity and price schedule Tensleep, Salt Creek field................. $0646 
Posted by Standard Oil G&. of Louisiana | as S. O. La. posts in N. La.-Ark. in these fields: | Sg al wine sienna By 
(Effective Oct. 5, 1938 | Magnolia, in Bull Bayou, Cotton Valley, Haynes- | Elk Basin, light...................... _.. 0.90 
: tColumbia ; ville, Pine Island and Rodessa, La., and Eldorado | Grass Creek, light.............0e00005 ... 0.90 
*N. La.- County, {South and Rainbow, Ark.; Texas Co. in N. La. Both also | MORIN 8 5 arta alias bas. see wie Sie wae ase 0.55 
Ark. Ark Louisiana met S. O. La in Smackover. Texas Co. posted $1.24 | Grass Creek. CE SE Oe 0.40 
Below 21° $0.73 $0. 66 $0.74 for Garden Island, La and $1.04 for Lafitte, La. Hamilton Dome, Wyo................... 0.33 
21-2 for for 77 *GULF COASTAL FIELDS SMNONNE UOTE 64,00 bat ca me oe aio wee aes 0.42 
oil oil 80 7 2 = . 
Below Below 83 Posted by Humble Oil & Refining Co. Posted by Ohio Oil Co. 
25° 25° 86 t(Effective Oct. 11, 1938 (Effective Oct. 11, 1938) 
$0 = $0.68 89 Below 20....... $0.79 30-30 9........ $1.08 i “SEIN. Goss cscs dc ae bee ane wile Reka $0.90 
0 9 2.9 « 82 31 9 A 
an pes 94 20-20 2 corscces Oe 31-31 a = ds 10 | PRC RMN. 4.6 oko ce eee tese see anean 0.90 
8) 74 a6 Q..e...ee. 85 - Rome | MIME yb hows s4 Sooo cenawearenencest 1.00 
83 7 98 2 baw aie he 88 : - 1.14 NE IR cs oe aréic a Sale’ week Sunes et eeu ways 0.77 
a5 o. sae Qe veeees - 2 2. Be OG NN TE, 5 ios carnedediaeisenass 0.92 
oa - aioe ee oe oe ‘ ; . ° . | 
87 . 80 1.02 | E @ owns ee? 9 . 1.20 | a ee : . 
39 “99 104 ‘eeu eet ae secant K Eff clive May 1, 1938) ~— 
91 84 l 06 9. Se ai 1 02 “Saree 1 4 mass “reek, he VY . weer ccecreseccecsess ’ 
93 . 86 1.08 Ds cceeraa-e BLOe : _ EE (Effective Nov. 16, 1937) 
-95 . 88 1. 10 , er) i 40 & above.... 1.2% Serah: NEON oss. ckis come cedneas $0.90 
ie po ; a Polk County, Tex 
38-38 9. 101 94 116 (Posted by Shell Oil Co., Inc ) Posted by Continental Oil Co. 
39-39.9.... 1.03 .96 1.18 Livingston Area (Effective Oct. 11, °38 .$1.10 (Effective Oct. 11, 1938) 
40 & above. 1.05 .98 1.20 Schwab Area (Effective Feb. 20, °39)...... - 1.00 ee, We, FIROU oad boc ce eee aes $1.10 
(Effective Oct. 5, 1938) tEffective Dec. 3, 1938, gravities up to 45 & BOE WENO 8 ig 5004. s ei vin ncotcerecalns.¥. Sie ace's 0 98 
Smackover, Ark $0.73 above discontinued in Refugio, Saxet, Greta, BeeG GOGEK: WIG. cic cas ceceécece 0.77 
| 
CALIFORNIA, Posted by Standard Oil of California 
All gravilies above those quoted take highest price offered in the field. Prices effective Feb. 26, 1936, except Huntington Beach, Plava del Rey, Santa Fe 
Springs, Kern Front, Signal Hill (Long Beach) effective March 7, 1936; Elk Hills effective June 22, 1936; Lakeview a, ae 19, 1936; El Segundo and 
Wilmington, Oct. 15, 1937; Greeley-Canal, July 9, 1938; Sanla Maria Valley, by Union Oil, Oct. 15, 1938. 
e x z 
= oi —— 
cE : : His a5 i 
e = if ry a = S&& gf a=) = 
= ec ss = 7 fe i 8 J S S. © <k be. s< 3s | = t= 
=ste ‘o s z = e 5 «¢ — oe oe + ae § e =%3 Fe & = so 
Beso eg ff ¢F = ef © € F E84 £ & » 354 83 Ss *he pe E e S$ &e 
supe = G se 3 « SE 88 <¢ § € Bt S$ 2, gs FF &£ EF Ea = £ F Ss 
sete 5s os £2 &@ & £8 £8 — £ € 28, § 2 = Ss = w Sa $5 g | f FE 
= om -_ =¢ «- on = # & S A) = 58 Me = ae} = | an a) ’ ° 
Gavty HOEY S =< Ee £§&— EE SS ee € & EF Bet. S BE Ff SE SF §& BS c¥ S$ S FB 2 
a hy AR A ; ‘ . Te ee Se er rh R ne : ree ; A $0.63 
14-14.9. $0.80 $0.79 $0.74 $0.78 $0.79 $0.80 $0.76 $0.80 $0.76 $0.76 $0 Bc $0. 78 $0.70 $0. 20 $0.70 $0. 20 $0. 10 65 
15-15.9. .80 .79 .74 .78 .79 .80 .76 .80 .76 .76 7T7 78 70 .70 > meee 70 .70 68 
16-16.9 .80 .79 .74 78 By y) .80 76 . 80 .76 76 at 78 70 70 70 ; “720 .70 70 
17-17.9 80 7 74 78 .81  .80 76 80.76 16 17 78 70 70 70 .70 ~—-.70 70 
18-18.9 80 .79 .74 ey | 84 . 80 .78 .82 .76 .76 77 .78 70 - 70 70 .70 .70 - 
19-19.9 82 py Ieee .82 .8l .85 .76 .78 q7 .78 70 70 74 74 74 Be § 7 
20-209, .85 i 7 85 84 . 88 .78 .82 7T7 . 80 P 70 .78 7 .78 le 70 
88 .79 74 .89 88 91 .80 .85 77 84 .78 73 $2 82 .82 .74 70 
92 82 14 92 .92 5 - .93 84 .89 79 88 78 77 87 87 86 78 Pit i - 
95 86 77 .96 : .96 84 .79 .96 . 88 .93 . 82 92 78 80 92 .92 per 90 .82 76 
.99 91 .80 1.00 1. 99 .88 .8l .99 91 .96 .85 96 .82 84 .97 .97 ea Of 86 79 
1.03 95 62 41.03 il. 1.03 .93 .83 1.02 95 .89 99 .86 88 1.01 1.01 : 98 90 83 
1.06 1.00 85 1.07 1. 1.06 .98 86 1.05 .98 32 1.03 .90 91 1.06 1.06 . weZ 
£10 2.05  t. 4. 1.10 1.03 .88 1.02 96 1.06 95 95 1.10 1.10 $0.91 1.06 U 
1.14 1.10 0 2.346 1. 1.14 1.07 .90 1.06 .99 1.10 .99 8 i535 3:35 94 1.10 
Lae 42.95 3 1.18. fi. Lit 62.42 93 1.09 1.03 1.14 1.03 1.02 1.2) 1.20 .98 1.14 4 
i. ai «64.9 95 2.22 1 es Ge om by 295 1.07 1.17 1.08 0 £.2 i: 2.062 26 
a 1 1.24 1.22 97 a2 6£.21 i532 1.09 1.29 1.29 1.06 } 
“4E wood Terrace 1 i.27° 2.27 £00 a4 2.25 41.16 1.13 1.34 1.34 1.09 Ke pibvenans Hills 
1.28 i .32 1.18 1.28 1.20 R47 2S 1 UL 19 | 
1.32 1.37 bias 2.32 2.25 1.20 i ke 1.23 
1.35 1.42 ‘2 1.29 1.20 <a ‘Saee 
1.39 1.46 1.29 1.33 1.24 ~ 1.31 
1.43 1.51 3 L327 L.2% ‘os Boe | 
38-38 9. 156 1.36 1.42 1.31 1.39 
39-39 9, 1.61 1.40 1.35 1.45 
40-40 .9 1.66 1.43 1.39 | 
41-41.9. 1.43 | 
42-42.9. 1.46 | 
43-43.9. 1.50 
44-44.9. 1.54 } 
45-45 .9. 1.57 | 
46-46.9. 1.61 } 
47-47.9. 1.65 
48-48 ..9. 1.68 | 
*F. b. ship. 
tAiso Mckittrick, Kern River. Kern Front and Reund Mountain £0.70 thru 19.9 gravity; no higher gravity quoted. | 
tWilmington prices differ on gravities below 18.9. Prices are: 14-16.9, $0.75; 17-17.9, $0.77; and 18-18.9, $0.79; rest of schedule same as Signal Hill 
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refineries, resellers here said. No 
changes in quotations were reported. 
Consumer demand for industrial fuel 
was holding up well, with quotations 
generally unchanged, reports indicated. 


TULSA, July 17.—-Little activity was 
reported in light fuel oils in the Mid- 
Continent last week. Buying for de- 
ferred shipment continued at low ebb, 
refiners said. For the most part, how- 


ever, quotations were reported un- 


changed. 

Shipments of heavy fuel oils were 
said to be sufficient to preclude drastic 
increases in inventories. 





Seven More States “Defer” 
Registration Dates 


NEW YORK-—Since Jan. 1, 1939, 
seven states have adopted so-called 
“deferred registration’ measures 
changing the registration date from the 
first of the year to a later time, the 
American Petroleum Institute reports. 

Measures of this kind, designed to 
provide a more convenient time for 
motor-vehicle owners to buy license 
tags and designed also to bring great- 
er revenue to state highway depart- 
ments without increasing taxes, were 
passed in Arkansas, Delaware, Pennsy]- 
vania, Rhode Island, Wisconsin, New 
Mexico, and Georgia. 

The measure in Georgia was a tem- 
porary experiment, while all the oth- 
ers were permanent. In New York, 
a similar measure was passed over- 
whelmingly by the legislature, but was 
vetoed by the governor. 
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Position Wanted 


INDUSTRIAL AND MARINE LUBRICATING 
sales engineer with 15 years experience 
Technical education. Married. Now em- 
ployed. Will make a change. Box 140. 


Situation Open 





WANTED 
Good outside salesman, college grad- 
uate preferred. Must be thoroughly 
experienced in salesmanship and fa- 
miliar with the oil industry. Give full 
details in first letter. Confidential. 
Address Box 137 
National Petroleum News 











Business Opportunity 





EUROPEAN REPRESENTATIVE 
Old established London firm of high 
standing with extensive European 
connections, anxious to obtain repre- 
sentation for Europe of first class 
American refinery. 

Address Box 139 
National Petroleum News 











For Rent 





OIL TERMINAL 
Desirable water front. Bulk plant. 
Philadelphia, Pa. Storage tanks, load- 
ing platforms, meters, pumps, ready 
for use. Long lease. Reasonable 
rental. 
Address Box 7, 
Room 3111, 50 W. 50th St., 
New York City. 











For Sale 


FOR SALE—Specially constructed stripping 
and deodorizing column with auxiliaries, 
built by J. P. Devine Mfg. Co., Inc. Equip- 
ment was never used and in perfect con- 
dition. Box 138. 


Professional Services 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 


NEWARK, 
Telephone Bigelow 3-4020 








ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 
511 Eleventh Street, N. W. 
Washington, D. C. 








ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 








HUNTLEY & HUNTLEY 


Petroleum Geologists and Engineers 


L. G. Huntley J. R. Wylie, Jr. 


Grant Building Pittsburgh, Pa. 





Classified Rates 





“For Sale,” “Wanted to Buy,” “Help 
Wanted,” “Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border—10 
cents a word. Minimum charge, $3.00. 


“Position Wanted”’—5 cents a word. 


Minimum charge $1.00. 


Advertisements set in special type 
or with border—$4.00 per column inch. 


Copy must reach us not later than 
Saturday preceding date of issue. 


All advertisements carried on this 
page are payable in advance. 











“STRICTLY PERSONAL’ 


Clifford Youmans, eighteen, an em- 
ploye of the Standard Oil Co. of Indi- 
ana at headquarters at Chicago, July 
7th was presented with a silver life- 
saving medal awarded him by the U. S. 
Treasury Department for bravery in 
the rescue of persons from drowning. 
The rescue was made last March when 
Youmans, while riding his bicycle on 
the Outer Drive, saw a sailboat over- 
turn a quarter mile out in Lake Mich- 
igan. He took off his clothes, jumped 
in the water, ordered workmen nearby 
to throw in a plank and swam with it 
to the overturned vessel. He rescued 
one youth, the other having gone down 
before he arrived. 

The presentation of the medal was 
made by Capt. James L. Ahern, head of 
the Chicago division of the U. S. Coast 
Guard. Last year only 16 medals of 
this kind were awarded for rescue 
feats throughout the country. Being a 
modest youth, Youmans’ feat was not 
known around the Standard Oil offices 
until the medal was awarded. 

C. C. Warner has been appointed 
sales promotion manager for Mansfield 
Tire & Rubber Co. Mr. Warner at one 
time was connected with the advertis- 
ing departments of Continental Oil Co., 
and Phillips Petroleum Co. 

M. M. Kinley, Cleo Jobe and Charlie 
Hengst of the M. M. Kinley Co. leave 
this week by plane for Arabia to battle 
a blazing oil well in the Saudi field 
owned by California Arabian Standard 
Oil Co. 


* %* * 


John R. Nelson, secretary and sales 


manager of the Canfield Oil Co., Cleve- 
land, has returned from a five-week 
motor trip to the Pacific Coast. Mrs. 
Nelson and the children were along. 
The Nelsons drove to Denver, then to 
the Pacific Northwest, through Cali- 
fornia and returned on the southern 
route and into Chicago, visiting na- 
tional parks, San Francisco Fair and 
the Grand Canyon. 
* * * 

Betty Juanita Dubbs, daughter of 
Mr. and Mrs. Carbon Petroleum Dubbs, 
and granddaughter of the inventor of 
the Dubbs cracking process, was re- 
cently married in Bermuda to Richard 
Freisenbruch. 

K. G. Budd, assistant sales manager 
of Hancock Oil Co., is recovering at 
the St. Mary’s hospital, Long Beach, 
from an emergency operation for ap- 
pendicitis, performed July 11. 

* * * 

Clifford Hancock, sales manager of 
The Caminol Co., will be among Cali- 
fornia oil leaders attending the third 
annual Stanford Business Conference 
at Stanford University the week ol 
July 17. 

* Bd * 

A new division marketing office was 
established at Houston, Tex. on July 
1 by the Continental Oil Co., with ap- 
pointment of C. M. Reed as manager 
and Frank G. Bettis as assistant man- 
ager. 

Mr. Reed, a native Texan, has been 
with the Continental company since 
1927, and for the past year has been 
assistant division manager at Fort 
Worth, with his headquarters in Hous- 


tT 


xeorge D. Locke, retired vice-presi 
1vocado grove on his 
lived for the last few years 


anch 
mnen 


ton. He joined the sales staff as sales- 
man at Dodge City, Kans., in Septem- 
ber, 1927 and has moved steadily for- 
ward with that organization. 

Mr. Bettis, also a native Texan, 
joined the Continental company’s staff 
in 1928, and for the past three years 
has been city manager at Houston. 

The new division will cover approxi- 
mately half the state and will include 
territories surrounding San Antonio, 
Austin and Houston, and in addition 
will include that portion of Louisiana 
south of Alexandria. 


J. C. Marshall, assistant to the gen- 
eral manager of sales, will supervise 
the new gasoline and refined oil de- 
partment of the Standard Oil Co. of 
Indiana, formed by consolidation of the 
bulk sales division and the gasoline 
and refined oils tank wagon price de- 
partments. Mr. Marshall, who joined 
Indiana Standard in 1905, was manager 
at Grand Rapids and Indianapolis, and 
has been an assistant general manager 
in the sales department for six years. 
Herold K. Apel, assistant to Mr. Mar- 
shall, has been with Indiana Standard 
since 1914. 


kK x ak 


With the changes in the Standard 
Oil Co. of Indiana purchasing depart- 
ment on July 1, D. T. Daegling was 
appointed assistant manager of pur- 
chases. James F. Hewson became the 
purchasing agent (NPN, June 28, page 
56). Mr. Daegling is a native of Whit- 
ing, Ind., and after graduation from the 
Whiting high school in June, 1916, 
joined the Indiana Standard as clerk in 
the tin shop of the Whiting refinery. 
He enlisted in April, 1918, and served 
eight months overseas during the 
World war. Mr. Daegling returned to 
become cost clerk in the blacksmith 
and machine shops, office manager of 
the two departments in 1921, and in 
1925 he was transferred to the gen- 
eral office purchasing department. 


x * * 


G. O. Ebrey, formerly chief chemist 
of the Pennzoil Co., has resigned to 
join the staff of the Mellon Institute at 
Pittsburgh. Mr. Ebrey had been with 
Pennzoil for seven years during which 
time he has frequently represented 
that company on the Technical Advis- 
ory Committee of the Pennsylvania 
Grade Crude Oil Ass’n. 
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